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Life/ske color in every Scene 


W herher you re a script writer, a 

director, producer or Cameraman, you need 
one thing above all from your film lal 
Assurance that your specifications will be 


met on time, 


That's the Peace of Mind you get when your 


job is in Pathé’s hands 


Call our Technical Services Department 
today. Find out just why so many 

TV producers and avencics as well as th 
theatrical producers —are turning to 

Pathé for a// their film needs in black and 


white or color. 


FAST 35MM COLOR DEVELOPING 


At Pathé, “rushes” mean just 

that —and in 35mm color, too 

Here's the color service you've 

been waiting for. Speed with 

highest quality at lowest cost 
call Pathé — today! 


CALL or WRITE 
ad 





LABORATORIES, INC. Pal? \crorererion, inc. is « whsidiery of 


CHESAPEAKE INDUSTRIES, INC. 


HOLLYWOOD 6623 Senta Monica Bivd. + HO 93061 + NEW YORK 105 E. 106 St. + TR 6-1120 
fa 
GREAT MOTION PICTURES ARE PROCESSED BY BPalhé 





for IV spots that hit the mark... 





a specialized department 


with our own facilities 
for every phase 
of controlled 
production 


- studio 
Wella-tailela 
el ai 


Among the famous names ad a n i m a ti © ] n 


featured in recent TV 
spots produced by Carave | 
(black and white and color) .. . 


w-yeltitate 


: amc uno - optical 
effects 


@ BUFFERIN 
@ GERITOL 
@ GOODYEAR 
@ GILLETTE 


a 
© GRIFFIN SHOE POLISH bad Takis ralel4 4 
@ LYSOL ° ° 
© NABISCO projection 
© PROCTER & GAMBLE 
@ REMINGTON SHAVER 
@ REPUBLICAN NATIONAL COMMITTEE 
@ SIMMONS BEAUTY REST 
@ SOCONY MOBIL 
@ U.S. SAVINGS BONDS 








eins specialized TV department is backed by 35 years’ 
experience in making business films for many of America’s leading 
advertisers. It is expertly staffed to give fast, efficient service, 

and to make deliveries on time. Ask for sample TV reel. 











CARAVEL FILMS. inc.- 730 FirtH avenue - NEW YoRK 19, WN. Y. 











THIS 

is 

JUST 

THE 
BEGINNING 
OF 

16 MMI! 


Talk 
do better 


was that other film sizes than l6mm could 


jobs im the 


field 


industrial, educational 


and commercia 


Not while there a film laboratory 


like 
peal of 


Precision, bringing l6mm to the 


perfection, In fact, we are demonstrating daily 

that l6mm can do more and better things 

in movies than have been done before 

Precision Film Laboratories developed 

unique equipment to realize the fullest 

potentialities in 16mm, such as the optical track 
printer; timing, fades, dissolve scene-to-scene color 
corrections, invisible splices without notching 


originals: direct electric 


printing and many others 


No, l6mm is just beginning. De pend on it for 


your next film project and, of course, depend on 
Precision to do exactiv the right iob in 
bringing life and sparkle to the best of your 
production effort 

you'll see : P and hear 


aA 


in everything, there 






is one best... 





co 
f 


ya 


.™M YA BORAT ERI EC - te © 


21 West 46th Street, New York 36, New York 


A DIVISION OF J. A. MAURER, INC 


in tilm processing, it's Precision 
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sy “The Voice Beneath the Sea,” 
AT&T's film record of the most 
significant communications event in 
many years, is designed for distribu 
tion both to the general publie and to 
such specialized audiences as schools, 
community groups, clubs and service 
organizations, 


The new transatlantic telephone system is an 


historic forward step in world communications... 


In a Reader’s Digest article, the new system is called 
“one of today’s outstanding electronic and engineering 


achievements. Such a precise piece of construction 





° ° ° ° In Eastman color, this live-action film 
that communications engineers speak of it almost e of 27 


has a running time of 27 minutes, 
contains animation and graphics se 
quences and represents, as did the 
project itself, carefully planned and 
executed cooperative effort between 
motion picture experts in Canada, 
Great Britain and the U.S 


We are proud to have been commissioned by the “Voice Beneath the Sea” is an out 


standing example of the way in which 

° - - a complicated and complex event has 
American Telephone and ‘| elegraph ( ompany to been translated dramatically to film 
in less than half-an-hour, with fidel 


» ° ity to fact and full measure of audi 
produce, on film, the adventuresome, dramatic story . 


ence interest and appeal 


, 


with awe...’ 


of this outstanding and historic achievement. 





This film shows the vast amount of 


work required to bring the project to 
a successful conclusion: devising and 
building a new kind of repeater; the 
battle in the Atlantic against ice, 
wind and high seas; the digging of 
channels to carry the cables across 
land; the patience, skill and devotion 
of the men and women who labored 

| S | > |; | P | “ ; . ] - . > | for years to bring to reality storm 

O nN ’ ut 1c] anc roc uctions, 1 Ol pol atec and stati proof communications be 
tween America and the Old World 
Other versions of the transatlantic 
telephone cable story have also been 
produced by John Sutherland Produc 
tions. Among these is the 13'¢-minute 


LOS ANGELES 
201 North Occidental Boulevard 
Los Angeles 26, California OUnkirk 86-5121 


version de igned to meet the require 
NEW YORK : 
ments of maximum television distri 
33 East 48th Street , 
New York 17, New York Plaza 5-1875 oUtION 


The TV film is in itself an outstand 
DETROIT ing example of the fine art 

6560 Cass Avenue 

Detroit 2, Michigan TRinity 2.2280 


of creative 
motion pieture editing, in that the 
story of the historic event, compressed 
to half the length of the more com 
plete version, tella the story at no 
sacrifice to unity, continuity and dra 


‘Voice Beneath the Sea” and its com 


matic value 


panion motion pictures are represent 
ative of today’s superior business 
motion pictures films with the 
Sutherland touch 











DON’T SELL IN THE DARK 





BUSINESS SCREEN 


(Combined with See & Hear Magazine 


issue Seven « Volume Seventeen « 1956 


PREVIEW OF CONTENTS 


RIGHT Off the REEL: Editorial Commentary 17 
National Committee Makes Safety Film Awards 24 
Business A-V Executives Convene in New York 3 


Survey Feature: How Trade Groups Communicate 


Kleven pages of Analytical Data on the Audio-Visual Activi 





ties of 150 U.S, Trade Associations, beginning on page 35 

Enthusiasm: Power Fuel for Selling ie 

The Case for Communication: Casebook Preview 16 

The Radiologist’s Role in Medicine 17 

Gk’s 1957 Appliance Preview: a New Approach Fi 

Forms That Automate Business: Moore Film 19 

Mankind Battles a Rival World: Shell Film 9 

— ANOTHER TSI FIRST— Saga of the Indianapolis “500” 50 
Kye-Filling “Holiday in Hawaii” from United 0 

The only truly lightweight (23 Ibs.) 16mm projector with no sell Premieres “Once Upon a Honeymoon” rt 
rethreading or rewinding after the show. Vieusl PR: Telling the Regione! Stery of Film a 
Sermon for the Sereen: the Role of Home Missions 4 


Easily carried by salesmen or saleswomen—exclusive automatic BUSINESS SCREEN EprrortiaAL DEPARTMENTS 


rewind features make it easy to use. Plug it in and it's ready What's New in Business Pictures 66 
to go. Use it in lighted rooms—dark rooms—factory benches, Men Who Make Pictures: Staff Appointments 66 
. New aio. sui ‘ ynent anc CCOESSOT LIES 71 

lunch rooms — desk top showings ~on sales counters—in the \ Au li Vi u il | july men und \ ri 
Canadian Camera: News and Previews 74 


home —farm or wherever a top notch sales tool is needed. 
Pius: Tue Nationa Directory or Visuat DeaLers 
Liberal screen size — adequate for showing up to twenty people. 


2 ; Office of Publication: 7064 Sheridan Road, Chicago 26 
If you can operate a radio, you can operate the TSI Moviematic. 


Built by Technical Service, Inc. (TSI)—the world's oldest and IN NEW YORK CITY 
largest manufacturers of repeater type projectors. Robert Seymour, Jr., Eastern Manager: 489 Fifth Ave. 


Riverside 9-0215 + MUrray Hill 2-2492 
Write for descriptive data or demonstration. 7 
IN HOLLYWOOD 


Edmund Kerr, Western Manager, 104 So. Carondelet 
TECHNICAL SERVICE, INC. felephone: DUnkirk 7-228] 


30665 FIVE MILE ROAD + DEPT. C. + LIVONIA, MICH, 








Wee Coast Office: 4357 Melrose Ave. + Hollywood 29, Calif. + Phone Normandie 5-662! Issue Seven, Volume Seventeen 
Canadian Distr: 5. W. Coldwell, Ud. + 447 Jarvis St. « Toronto 5, Ont load : by Bu seen Manaeimes, 1 . amaneute 
Foreign Distr., Schmid Co., Dietikon-Zirich, Switzerland 4 4. ©. H. Coelln, Jr., Editor and —- In New York: Robert Sey 
mour, Jr., 489 Fit Avenue, Telepl Alverside 9-021 r M ry Hi 
In Los Angeles: Edmund Kerr, kirk 
8 ibscriptior 1 year; § Y jomestic); $4.00 and $7.00 
H Entered as so | iss matter May 1946, at the 1 t office at 
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remember... 


only byron 


can make 


® 


color-correct 


prints 








e true fidelity color duplicates which 


go far beyond mere color balancing. 


e negative-positive color processing 


using EK 35mm and l6mm negative for 16mm release. 


For information and price list, 


write, phone or wire 


byron Studios and Laboratory 


1226 Wisconsin Ave., N.W., Washington 7, D.C. 
DUpont 7-1800 


PRACTICALLY EVERY 16MM FILM PRODUCER IN THE WESTERN HEMISPHERE IS A CLIENT OF BYRON 
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EVERYTHING FOR 
PRODUCTION 


EASTERN 


LIGHTING 
EQUIPMENT 


Incandescent 
Equipment 


H. |. Arc Equipment 
Choke Coils 
Dimmer Equipment 
Cables 

Boxes and Boards 
Diffusers 

Bulbs 

Generator Sets 


TV Scoops 




















GRIP 
EQUIPMENT 


Reflectors 

Ladders and Steps 
Parallels 

Dollies 
Microphone Booms 
Scrim Flags 

Black Flags 

Dots 


Stands 


PROPS 


Catalogs upon request 





333 West 52nd Street * New York 19, N.Y. 
Circle 6-5470 











CAMERA EYE 


Specialized Producer Facilities 
Vital to Our National Defense 


bbe UNMASKING of Soviet bru- 
tality and terror in Europe and 
Red air power threats in the Middle 
Last dominate the news as this issue 
is printing. Underscored is the ap- 
parent success of U.S. overseas in- 
formation programs which have 
kept alive the hope of freedom in 
these embattled lands. Underscored 
also is the most vital mission of all 
for those who make films that train, 
that inform and that motivate. 

The film production facilities of 
the U.S. which turn out these kinds 
of films are alerted and ready. 
They have, in fact, continued to 
produce the bulk of Air Force and 
Navy training films: have served 
the U.S. Information Agency with 
effective informational media: cur 
rently bulwark the industrial might 
of America with their daily output 
of its employee communications. 

The crisis serves to remind all 
Americans that national security is 
also paramount in this era. Propa 
gandizing the viewpoint of inter 
national Communism has never 
ceased, whether Stalin is a hero o1 
a bum. Using the potent force of 
Red-tainted films to reach within 
our schoolrooms, factories and com 
munity groups is still the mission 
of more than a few “celebrities” in 
the lO6mm field. 

You can recognize the Com- 
munist line in their current fascina 
tion with the “history” of films. This 
might eventually turn out to prove 
that a Sovietski, not Edison or East 
man, perfected the motion picture, 
As long as we have a trained agent 
of the Commintern in a high plac 
within the l6mm field (and we 
have) the danger remains. bad 


. . 


Producer's News-Letter Cited 
As An Intelligent Contribution 
* We'd like to pay a special tribute 
to the highly commendable design 
and well-written contents of the 
news-letter recently sent us by Owen 
Murphy Productions of New York. 
A cartoon illustration from this 8 
page piece is reproduced at the top 
of this page but space didn’t permit 
the lengthy quotes we'd like to make 
from it, 

We're sure, however, that Owen 
will be glad to send you a copy 
and suggest you write him at 723 


Seventh Ave.. New York 19 Lad 


« 


The Bell System’s “Mr. Sun” 
Opens Frontiers of Science 
* First of the Bell System's new 


Science Series of hour-long tele 
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TELEVISION SUCKLING Ir 





vision films (later to be released in 
l6mm) has been premiered. Our 
Vr. Sun, produced by Frank Capra, 
will be shown on the CBS-TV net- 
work at & p.m. Eastern Time; 9 to 
10 p.m. C.T., Nov. 19th. In color, the 
aim of these programs is to help 
interest more young people in sci 
ence as a career and all of us in the 
drama and excitement of science in 


our lives. Vad 


The Core of the Matter 
® “It was ‘Happy Apple’ Day 
at Toots Shor.” read the head 
over a picture spread on page 
12 of the September Issue of 
Business SCREEN. “Happy Ap 
ple” day was September 11. 
a day designated by the Pros 
essed Apples Institute, Ine., 
for the premiere of its new 
motion picture on the pros 
essed apple. Every Day Is Ap 
ple Day. 

It was not happy apple day 
some days later when we were 
advised that we (and the spon 
sor) had neglected to identify 
the film’s producer, Rippey, 
Henderson, Bucknum & Co.., 
Denver, Colorado Wy 





EXPERIENCED 
STAFF WRITERS 


Midwest Headquarters of an 
expanding industrial film or 
ganization offers attractive 
opportunities for qualified 
writers of Motion Pictures. 
Slidefilms and Printed Mate 
rials. Must have know-how to 
research, organize and de 
velop material into effective, 
dramatic, visual media. Please 
send complete resume, Re plic be) 
kept confidential. 


Write Box 56-118 


BUSINESS SCREEN 
7064 Sheridan Road, Chicago 26 
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TO SHOW THE LONG, LOW LINES OF THE NEW KIND OF FORD FOR ‘57 TO 50,000 
DEALERS AND SALESMEN WITH FULL IMPACT WE PUT IT ON A WIDE-SCREEN. 


THEN WE COMBINED IT WITH A SPECTACULAR, LIVE REVIEW OF FAST-MOVING SKITS. 
SONGS AND CHOREOGRAPHY—-ALL SET TO A SPARKLING ORIGINAL MUSIC SCORE. 





THE CASTS AND CREWS OF 675 PEOPLE TRAVELLED TO 39 CITIES IN 20 DAYS IN 3 
CARAVANS OF 18 HUGE TRAILER TRUCKS AND 2 GIANT CARGO PLANES LOADED WITH 
500 PIECES OF SPECIAL SHOW EQUIPMENT. THEY PLAYED 43 PERFORMANCES. 





TO CREATE, PRODUCE, EQUIP, TRAVEL "AND be q ~s ry a N GS BECAUSE IT HAS THE PEOPLE, EXPERIENCE AND 


STAGE ITS ‘57 NEW CAR ANNOUNCEMENT FACILITIES TO BLEND THIS VAST UNDERTAK- 


SHOW THE FORD DIVISION SELECTED PUT Koki 2. ING INTO A WELL CO-ORDINATED PROGRAM 


aS ARR 


SPECIALISTS IN VISUAL SELLING 


eevee eveveeveeweeeveeeevneeeeevneeeeneeeeeeees 


IN MOTION PICTURES 
AND SOUND SLIDE FILMS 


ome eeeeesceeeese ees eoevee@e02 eo ee be 6 6 0 6 6 eo 6 eh 


IN TY COMMERCIALS 
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IN ADVERTISING 
ILLUSTRATION 


BARR 


ALWAYS SHOOTS TO SELL 


NEW YORK 


200 East SG6th 


CHICAGO 


16 East Ontario 





SIGHT & SOUND 


Eastman Kodak Sales, Earnings 
Rise in Three Quarters of ‘56 

* Sales and earnings of Eastman 
Kodak Company for the first three 
quarters of 1956 were the best the 
company has had for a correspond 


nig 


period, according to a financial 
lhomas J. Hargrave. 
chairman, and Albert K. Ch ipman 


president 


report by 


Consolidated sales of the com 
pany s l nited States establishments 
lor the first three quarters of this 
year amounted to $500,699.837. an 
increase of 2.6 per cent over the 
$487 204,556 for the corresponding 
period in 1955, Net earnings after 
taxes for the 1956 three-quarter 
period were $60,966,204, 

Color films, Cine-Kodak cameras 
and Kodascop 


umong the products which showed 


projectors were 


sales advances, Sales of professional 
motion picture films in total de 
clined moderately. The average of 
Kodak's selling prices at the end of 
the first three quarters stood about 
August, 1939 


This compares with about 


4] per cent above 
0 per 


cent a year ago. led 


Loving Named Assistant Mgr. 
of du Pont Photo Products 
* George H. Loving, director of 
sales of the Explosives Department 
of bk. |. du Pont de Nemours and 
Company, Ine.. has been appointed 
assistant general manager of 
du Pont’s Photo Products Depart 
ment. He succeeds John VM. Clark. 
who recently was promoted to man 
ager of the Photo Products Depart 
ment 

Loving started with du Pont in 
1930 as a chemist. In the early “40's 
he went into sales work, subse 
quently advancing to assistant di 
rector of sales and director of sales, 
in L950, of the Explosives Depart 


ment, Id 


Lutheran Missouri Synod TV 
Film Series Enters 6th Year 

® The filmed television program of 
Church. Missouri 


Synod, is entering its sixth consecu 


the Lutheran 


tive year. More than 300 stations 
telecast this program, 

Ihe sixth consecutive contract 
for production of the 26 half-hour 
motion pictures which form this ty 
program has been awarded to Fam 


ily | ilms Ire 


ing to an announcement by Sam 


Holly wood. act ord 


Hersh, presid nt 

Six vears ago, Family Films was 
commissioned by — the denomina 
tional authorities to produce several 
pilot reels which were shown as 


regular L6mm motion pictures to 


BUSINESS 


thousands of churches in a synod- 
wide effort to get church member- 
ship reaction before going on the 
air. The first 26 films then were pro- 
duc ed and used and were followed 
with a series each year thereafter. 
So extensive have become the de- 
mands of religious film production 
that Family Films has taken over 
exclusive use of one of the pioneer 
studios in the heart of Hollywood, 
the “Key West” studio. Ld 


La Belle Sales Corp. Elects 
Summerfield Vice President 

® Wes Summerfield has been elected 
vice president and general sales 
manager of the LaBelle Sales Corp., 
sales division of LaBelle Industries, 


W isCconsin. by 


the organization's board of direc- 


Ine es On oOnomowoc, 


tors. 1 he announcement was made 
by Lester W. Birbaum president of 
the parent company. 
Summerfield has been general 
sales manager at LaBelle since he 
joined the firm in September, 1955. 
Previously, he was associated with 
’.D.C., Chicago, and with Bell & 
Howell Company in that city. 
Summerfield has been responsi- 
ble for the firm’s recent switch to 
a new type of distribution through 
three large distributing organiza 
tions, and for the firm’s establish 
ment of its own eastern and west 
ern district sales managers. At pres 
ent, he is establishing a network of 
franchised audio-visual dealers 
through which LaBelle will sell di- 
rect all products in the a-v projec- 
tion equipment line Wy 


Lew Mansfield Joins Staff of 

Consolidated Film Industries 

®Lewis Mansfield has been ap 
pointed to the managerial staff of 
Consolidated Film Industries, Holly 
wood. according to Sid Solow. CFI 
vice-president and general manager. 
Mansfield has been plant manager 
of an eastern film laboratory for the 
past 10 years. His film industry ex 
perience began with a job at Du-Art 
Laboratories, New York. 18 years 
ago, and he has been active in the 


field ever since. iy 


Pilzer Named Vice-President 
at Comprehensive Serv. Corp. 
® Herbert R. Pilzer, formerly presi 
dent of Circle Film Laboratories. 
Inc., has joined Comprehensive 
Corporation, New York City. as 
vice-president. Pilzer’s appointment 
Was announced by Michael Freed 
man, Comprehensive’s president. 
One of Pilzer’s first tasks will be 
to increase the capacity and services 
of the film treat plant. Comprehen 
sive serves both the motion picture 
and television industries in the New 


York area Ld 
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AUTOMATIC 
FILM 
SPLICER 














FILM-EDGE 
NUMBERING MACHINE 


(Coding Machine) 


An important aid and time saving device which enables the Film Editor to 
quickly tie together the picture and sound track in perfect synchronization 
is the HFC film edge numbering or coding machine, The machine numbers 
every 16 frames in 35mm. The 16mm model numbers every 40 frames. The 
numbering block generally consists of two letter wheels or one number and 
one letter wheel manually operated and four number wheels which move 
automatically and number the film from 0001 to 9999. All numbers can be 
reset by hand to begin at any number 


ENM—35— (35MM MODEL) 
ENM—16— (16MM MODEL) 
$2500 F.0.8. HOLLYWOOD 


HOLLYWOOD FILM COMPANY 





9th Public Relations Conference 
Set for Milwaukee, Nov. 26-28 
* The %th National Public Rela- 
tions Conference of the Public Rela- 
tions Society of America will be 
held at the Hotel Schroeder, Mil- 
waukee, Wisc., November 26-28. 

The event is open to all persons 
having a public relations interest. 
Membership in the Society is not 
a prerequisite for Conference at- 
tendance. Included among many 
sessions scheduled for the three-day 
meeting are “Public Relations Use 
of Audio-Visual Aids” and “How to 
Use Television in Public Relations.” 

Other clinics and workshops will 
deal with public relations’ role in 
sales, trade associations, financial 
and stockholder interests, interna- 
tional relations, religion, farming 
industry, government, education, 
communities, health and welfare 
organizations. During the evening 
ending the first Conference day, 
there will be continuous public rela- 
tions films showings. 

Initially listed as exhibitors at the 
pr/event are: Eastman Kodak Com- 
pany, The Jam Handy Organiza- 
tion, Inc.. Modern Talking Picture 
Service, Inc., TelePrompter Corpo 
ration, United World Films, Ine.. 
Wilding Picture Productions, Inc. 

For registration, exhibit reserva 
tions and individual ticket informa- 
tion write: Public Relations Society 
of America, Inc., 2 West 46th Street, 
New York 36, N. Y. yy 

. . « 

Modern Teleservice, Inc., Elects 
J. R. Ritenour as First President 
* Modern Teleservice, Inc., is the 
name of a new independent corpo 
ration evolved from Modern TV, a 
division of Modern Talking Picture 
Servic e. Ine. Heading Modern lele 
service as president is J. R. Riten 
our, formerly vice-president and 
division manager of Modern TY. 

Services, personnel and locations 
of the previous organization remain 
unchanged under the Modern Tele 
service banner. The move is a pol 
icy change aimed at strengthening 
the company’s television functions 
by providing the necessary corpo 
rate structure for expanded services 
and facilities. 

Operating from established ty 
centers in New York, Chicago and 
Los Angeles, Modern leleservice 
will continue to offer the same 
basic service facilities in tv film and 
spot commercial traflicking and dis 
tribution previously provided by 
Modern TV. The organization was 
founded six years ago when several 
agencies requested professional film 
handling of their spot commercial 
traffic, Since then, the company has 
expanded to a comprehensive line 
of communications services yy 
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Announcing ae 


AN IMPORTANT NEW SERVICE 





During the past quarter century Raphael G. Wolff Studios, 
through the introduction of countless new techniques 
and ideas, has helped advance the commercial film 
medium to the significant position it occupies in business 
and industry today. 


Now, on our Silver Anniversary, we are pleased to present 
another new development — a FILM CONSULTATION 
SERVICE available without cost or obligation to all 
sponsors, or prospective sponsors, of business films. 


When considering a motion picture to perform a particular 
task, you are invited to use this helpful service. You will 
receive unbiased counsel regarding the type of picture 
most suitable, preparation of the script, production 
procedure, costs and distribution. Should we feel a film 

is not the answer to your needs, we will tell you so. 


For further information concerning this Consultation 
Service, phone or write the Wolff office nearest you. 
The service can be of inestimable value in efficiently 
planning your next film. 


“Kapha &, Vd.oyg 


STUDIOS, INC. 


5631 Hollywood Boulevard, Hollywood 28, California. HOllywood 7-6126 


NEW YORK CHICAGO perro CINCINNATI 
N s “4 ‘ Ha y yw 
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WILLIAM GB. HARTIGAN, NBC’S Television News Cameraman, 
interviewed on his return from the frozen continent of Antarctica, said he filmed 
52,000 feet of Auricon Sound-On-Film in color near the South Pole, with “Operation 
Deepfreeze.” 

TWENTY-FIVE BELOW ZERO, and blinding 100 mile-per-hour 
winds were the challenging climatic conditions hurled at Cameraman and Sound- 
camera on this desolate, ice-covered continent at the bottom of the world. 
HARTIGAN’S AURICON SOUND FILMS were the first pic- 
tures of any kind to be flown to the waiting press and television news broadcasters, 
telling of the hazardous life led by courageous explorers on Antarctica. 
“SUCCESSFUL PERFORMANCE under rigorous below-zero 
conditions,” is the praise Hartigan gives his “Auricon Pro-600.” Even after his 
Auricon was accidentally submerged in water, the Camera was dried out and 
operated normally. 

AURICON DEPENDABILITY on “Operation Deepfreeze” is another 
example of how Cameramen all over the world rely on Auricon for professional 
picture and sound-track in the production of Television Newsreels, as well as Film 
Commercials, Dramatic Inserts, and local Sound-Film programming. 


AURICON CAMERAS are sold with a 30-day money-back guarantee. You 
must be satisfied! Write for free illustrated Auricon Catalog to BERNDT-BACH, INC., 
6910 Romaine Street, Hollywood 38, California. Phone HOllywood 2-0931. 


A PROOBVUCT OF 


BERNDT-BACH, INC. 


We! [Aart ool Lipp SS gs 


SOUND. ON. FILM EQUIPMENT SINCE 1931 COME-VOIKCE AURICON PRO.600 sue 1200 TRIPOD POR BLE POWER UNIT SOUND RECORDER 


$695 00 $1497 oF 


WBC Cameraman BILL" RARTIGAN films. 


peration DEPREETE Nw 


with AURICON PRO-600 lomm Sound-On-Film Camera! 














MR. J. A. TANNEY, (left), President of $.0.S. Cinema 
Supply Corp., New York City, who supplied the Auricon Equipment 
and Accessories for “Operation Deepfreeze,” discusses with 
NBC’s William B. Hartigan the successful below-zero perform- 
ance of the “Auricon Pro-600” Sound-On-Film Recording Camera. 


— 
~ 


i 
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How Victor Projectors 


in “side-by-side” test 
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... conducted by the Loyal Order of Moose 





























5 o Victor 16mm projectors recently won a test that really 
5 rT 7 was a test. No experts involved — no laboratory 
TEST ~ | 2d ise equipment, either, And Victor didn’t pay to have the 
oe ie) 's) test le — didn’t even know about it. 
RESULTS = « « est made aic D ) 
Here’s what happened. A committee of executives of 
the Loyal Order of Moose wanted to select the best 
| 3 ? epee sound motion picture projector available for use 
BEST SOUND »”y nearly 1800 lodges to show its new 35-minute 
sound and color motion picture, “A Picture of You,” 
produced by Wilding Picture Productions, Inc. 
BEST PICTURE 
| 3 2 A Victor Assembly “10” and the two other leading 
16mm projectors* were in the test. The Victor showed up 
FILMS 3 ? so well against the other projectors that members of 
CHANGED the committee first thought the difference was in the 
+. print. The prints were changed. Still Victor was 
AMPS : ; , 
yk aoe | | 3 2 picture was so much brighter, one of the committee 
thought there might be a difference in the lamp, Lamps 
LENSES were interchanged. Still Victor came out way ahead. 
CHANGED | 3 2 Then lenses were changed. Again Victor was on top. 
And that’s why officials of the Moose Fraternity — not 
COOLEST experts, but typical users — selected the Victor 
RUNNING | 3 ? projector for use by its lodges throughout North America. 
Whatever your needs in 16mm motion picture 
MECHANICAL projection, Victor has the equipment for you, 
RESONANCE 2 3 l om mt y 








Send for literature today. 





] yy 


Dept. L-116, DAVENPORT, IOWA, U.S.A. 
NEW YORK, CHICAGO 


*Nomes on request 


Quality Motion Picture Equipment Since 1910 
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NAVA Moving to Washington 
in A-V Promotional Shift 

* Pointing to the magnetic pole of 
the nation’s capitol, the National 
Audio-Visual Association, Ine., 
plans to occupy new permanent 
headquarters in a 2100-square-foot 
building at Fairfax, Virginia, soon 
after the first of 1957. About 15 
miles from Washington, the new 
location will place NAVA within 
quick range of Congress, federal 
agencies, as well as other national 
trade groups and news agencies. 

NAVA’s decision to move from 
its Evanston, Illinois headquarters 
was hastened by recent legislative 
developments and prospects of in- 
creased governmental aid to educa- 
tion. The headquarters move will 
not affect the location of the NAVA 
Convention, scheduled to be held, 
again, in Chicago—next July 20-23, 
1957. 

Located near Fairfax Circle, just 
off route 50, the new NAVA build- 
ing will house the Association’s five- 
man staff and print shop. Close to 
Washington, NAVA officials expect 
to make use of opportunities pro- 
vided by over 550 neighboring na- 
tional associations, the presence of 
the American Society of Associa- 
tion Executives and an extensive 
trade association publications li- 
brary and the proximity of some 
500 news agencies. Ld 
SMPTE’s Central Section Group 
Meets at GM Photographic 
® A paper on Eastman Kodak Com- 
pany'’s new color intermediate posi 
tive-duplicating negative film for 
use in professional production work 
was featured at the annual regional 
meeting of the Chicago Section of 
the Society of Motion Picture and 
Television Engineers, held Novem- 
ber 9 and 10 in the new quarters 
of General Motors Photographi« 
department, Detroit, Michigan. 

Other papers presented at the 
meeting dealt with wild life photo- 
graphic techniques, new l6mm 
color camera films, magnetic sound 
editing, high speed photography, 
optical printing, a new 16mm color 
printer and a photographic tour 
through Russia illustrated by wide 
screen color slides. 

Authors and speakers included 
Lloyd Thompson, The Calvin Com- 
pany; John Forrest, Ansco; Dean 
Zwick, Eastman Kodak Company; 
John Campbell, The Jam Handy 
Organization, Inc.: Ray Balousek, 
Producer's Color Service: R. Paul 
Ireland, E. D. L. Company; Mort 
Neff, producer of the television 
show, Michigan Outdoors: R. O. 
Painter, General Motors Proving 
Grounds and Gordon Ellsworth, 
General Motors Photographic. 
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PUBLIC RELATIONS - EDUCATIONAL: TECHNICAL: MEDICAL: FARM ...and 


Training is an act. It’s also a process or method. You can 
put on an act for some trainees. For others — most others 
you prepare a well-planned and helpful road map. From Tra i re ¢ al Gg 


the trainee’s point of view, it’s inviting to learn how to 


get ahead and go ahead and know where you're going; and 


Pictures 


know, too, how to get there by the best possible (well- 


marked) route. Map makers and training film producers 


Dy 


Audio... 


share a common responsibility. 





Among our clients: 


National Board of Fire 
Underwriters 


American Telephone & 
Telegraph Co. 


























* ) Babcock & Wilcox Co, National Cancer Institute 
A ~h . : ; 
: a Carborundum Company Pennsylvania Railroad 
ne | a 
il Cast Lron Pipe Research Sharp & Dohme 
Sy . . 
geo bs ee Association kK. RK. Squibb & Sons 
Bs _. Kk. 1. du Pont de Nemours ee 
XZ e Texas Comps 
pm - & Company Asie 
a 2» nA ‘ ; Union Carbide & Carbon 
Ps ? Ethyl Corporation 
< ‘+ ' ‘ Corporation 
| Ford Motor Company U. S. Navy 
ey a General Motors Corp. <i Sea 
SMa eneral Motors Corp Virginia-Carolina 
% : b MeGraw-Hill Book Co. Chemical Corp. 
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Merck & Co.. Ine. Western Electric Co. 











and many, many others 


send Audio Productions, inc. 


for \ 
neokict . ‘ FILM CENTER BUILDING 630 NINTH AVENUE + NEW YORK .36; WN Y 
TELEPHONE Plozo 7-0760 








Frank K. Speidell, President Herman Roessle, Vice President P. J. Mooney, Secretary & Treasurer 


Producer-Directors: L. S. Bennetts H. E. Mandell Earl Peirce 
Alexander Gansell Harold R. Lipman Erwin Scharf 


Sales Manager: Sheldon Nemeyer 














THE BIG DIFFERENCE 


SPECHLIZATION 


Color Reproduction Company has earned a reputation for 
guaranteed quality Color Printing which is the Standard of the 
16mm Motion Picture Industry. The technical know-how and 
production skills mastered by Color Reproduction Company in 
over 17 years of specializing exclusively in 16mm Color Print- 


ing makes THE BIG DIFFERENCE. 


Next time you order Release Prints, be sure Color Reproduc- 


tion Company makes them for you. 





REPRODUCTION COMPANY 


7936 Santa Monica Blvd., Hollywood 46, California 
Telephone: Oldfield 4-8010 
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Crosby Electronic Research 
Taken Over by 3M Company 
* Francis C. Healey has been ap- 
pointed as general manager of 
Min/com, a newly formed division 
of Minnesota Mining & Manufac- 
turing Company. John T. Mullin 
has been named research director 
of the division. 

Known as Mincom, the new divi- 
sion will continue electronic re- 
search and product development 
formerly conducted by the electron- 
ics division of Bing Crosby Enter- 
prises, Inc. Minnesota Mining took 
over these research programs from 
the Crosby group as part of an 
agreement recently concluded be- 
tween the two organizations. 

Healey, who formerly headed the 
Crosby electronics division, said 
that in addition to continuing the 
research and product development 
programs, the new Mincom division 
will distribute specialized 3M instru- 
mentation tapes and other products 
including Douglas Pen recorders, 
electronic oscilloscopes and the 
Mincom wide band recorder for- 
merly produced by Crosby. 

A group of Crosby research staff 
members also have joined 3M. 
Headed by Mullin and Wayne R. 
Johnson, this group has engaged in 
a number of projects for several 
years in the field of color video re- 
cording. The Mincom division will 
have headquarters in new office and 
laboratory facilities in the Los An- 
geles area. mR 


« ° . 
Wade Featured in NAM Series 
@ One of the National Association 
of Manufacturers’ /ndustry on Pa- 
rade television programs is now 
featuring some of the film making 
activities at Roger Wade Produe- 
tions. 

The subject of the film is anima- 
tion—and features the latest tech- 
niques used in filming animated 
cartoons and art. The equipment 
shown is a new Oxberry animation 
stand and camera, with east/ west. 
north/south table movements and 
automatic zoom. 

Featured player is Lehman H. 
Kleppinger, animation cameraman, 
shown actually shooting an ani 
mated television commercial for a 


Wade client, Fisk Tires. bed 


KNIGHT TITLES... 
add te the prohessional 
dignity of your pilus 


HOT-PRESS TITLE PRINTERS SINCE 1938 








FaN 


Ky 
KNIGHT TITLE SERVICE 


Phone WAtkins 4-6688 
115 West 23rd Street New York 11, N.Y. 
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Sound Masters for 18 years has produced motion 
pictures in many fields of business and industry and for 
departments of the Government, in both peace and war. 

During that time, on location and in studio from 
coast to coast and in the far-flung corners of the world, 









SOUND MASTERS 








RESOURCEFULNESS 


script and production, 


LET US MAKE YOUR NEXT PICTURE 
WE HAVE A LOT OF GOOD IDEAS 


SOUND MASTERS, INC. 


165 WEST 46TH STREET, NEW YORK 36, N.Y. 


we have faced and solved every conceivable problem of 


This wide and varied experience has developed a 
resourcefulness which is invaluable when applied to the 


production of either a full length feature or a TV short. 












MOTION PICTURES 
SLIDE FILMS 
TV SHORTS 
COMMERCIALS 








PLAZA 7°6600 


Dynamic Films is the fastest grow- 
ing film producing organization in 
the country. 

We invite inquiries from creative 
personnel in every phase of film 
production, distribution and sales, 
who have a point of view about 
what distinguishes motion pictures 
from any other form of communica- 
tion 

And we invite inquiries from film 
sponsors interested in evaluating 
this distinction which is an integral 


part of every Dynamic-produced 


motion picture, 


Nathan Zucker 
President 


dynamic films, inc 


dynamic films, inc. 112 West 89 Street, New York 24, N.Y. 
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New, High-Speed DuP 





Winik camera crew films Parade of 


ont “Superior” 4 


Captures Miss America Pageant for TV 


ATLANTIC CITY, N. J. — Filming the 
1956 Miss America Pageant in the resort's 
huge convention hall was a tough assign- 
ment for Winik Film Corporation, New 
York City, since only available light was 
used. But cameraman Fred Fordham 
chose Du Pont’s new high-speed “Supe- 
rior’ 4 Motion Picture Film and turned 
out top-quality pictures... with an illu 
mination of about 40 foot-candles! 
Thousands of TV viewers saw the filmed 
portion of the show on the ABC-TV Net- 
work, sponsored by Philco Corporation. 
The pictures were clear and sharp with 


a full scale of middle tones (see table 
below for recommended exposures). 

High-speed “Superior” 4 has an expo 
sure index of 320, Daylight; 250, Tungs 
ten, with a combination of medium-fine 
grain and extreme latitude. It’s available 
in 35-mm and 16-mm sizes and is espe 
cially designed for theatrical and tele 
vision work 

NEW Du Pont “Superior” 4, Type 928 
Motion Picture Film is available now! 
Take advantage of its speed, latitude, fine 
grain and full panchromatic reproduction 
in your own motion-picture work 





LENS 
APERTURE 


ILLUMINATION: 


For incident incandescent 


FOOT-CANDLES 
REQUIRED 


ight: 24 frames per second 
1/50 second 


f:1.4)f:2.0| £:2.8) £:4.0| f:5.6) £:8.0 


10 | 20 | 40 | 80 | 160 | 320 





DU PONT 


VOLUME 17 
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MOTION PICTURE FILM 


FOR MORE INFORMATION, contact your near 
est Du Pont Sales Office (listed below) or the 
Photo Products Depart 
ment, Wilmington 98, Delaware 
Du Pont 
Toronto 


Du Pont Company 
In Canada 
Limited 


Company of Canada 


SALES OFFICES 


Atlanta 8, Ga 205 Peachtree Building: 
Boston 10, Mass 140 Federal Street 
Chicago 30, til 4560 Touhy Ayé@,, Lincolnwood 
Cleveland 16, Ofio 70950 Center Ridge Road 
Dalias 7, Texas 1628 Oak Lawn Avenue 
Los Angeles 38, Calif 051 Santa Monica Bivd 


New York 11, N. Y 
Wynnewood Pa 


748 Weeat 18th Street 
108 Cast Lancaster Avenue 
Nemours Bidg., Wilmington 98 


Export Delaware 


BETTER THINGS FOR BETTER LIVING THROUGH CHEMISTRY 








States 





Youth in World Service 


Girl Scouts Present 
“The Wider World” 


* The Wider World, a new color 
film portraying Girl Scout and Girl 
Guide community service projects 
in four countries, is designed to 
show how girls all over the world 
put into practice their Girl Seout 
promise “to help other people at all 


times The film has caught in 


action some typical groups of girls 
he Iping make their own communities 
better places in which to live, and 
by so doing opening the doors to 
a wider world of responsibility and 
understanding 

The Wider World shows Senior 
Girl Scouts in blizabethtown, New 
York, serving as aides to voters 
Cooperating with non-partisan adult 
groups, they learn how voting ma 
chines are used, help distribute get 
outethe-vote literature, mind small 
children while their mothers go to 
the polls, and serve sandwiches and 
coffee to poll workers 

In Mexico, Girl Guides re-enact 
their roles as good citizens by show 
mg how they have set up and aré 
conducting a literacy project for 
neighbors of all ages and in all 


walks of life 


in small classes or meet with them 


They enroll students 


individually, to help them master 
the basic “three R's 

leen-age Girl Guides in Finland 
help younger Guides from a school 
for the blind enjoy a day in th 
woods, and make it possible lor 
them to complete successfully an 
outdoor ame designed to test their 
Guiding skills 
Buddhist 


Girl Guides perform service at the 


In Rangoon, Burma 


magnificent Schwedagon Pagoda 
then join sister Guides of the Chris 
tian faith to spend an afternoon 


working ima day nursery 


Produced by Julien Bryan 

The Wider World was sponsored 
by the World Association of Giel 
(,uides and Girl Seouts, and pro 
duced for use throughout the 35 
nation World Association through 
the cooperation of the Girl Seout 
of the U.S.A. It will be 


widely before Girl Seout and ae 


shown 


eral ‘audiences, especially in con 
nection with those Girl Scout events 
which focus on international friend 
ship 

The International Film Founda 
tion, under the direction of Julien 
Bryan, made The Wider World, as 
it has previous Girl Seout inter 
national films. The photography 
except for the Burma sequences, was 
done by Mr and Mra. Kenneth 
Richter ld 
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THE NEW BELL & HOWELL 
ADDITIVE COLOR PRINTER! 


This totally new color printer offers seven advanced features... 
sets new standards for technical precision and operating convenience. 


The Bell & Howell Additive Color 
Printer is the result of intensive re- 
search and close collaboration with 
film laboratory specialists through- 
out the world. In addition to the 
features shown here, it incorpo- 
rates the latest innovations of 
Bell & Howell's Continuous Film 
Printers which today print nearly 


all of the world’s commercial film. 


1. Controlled Color Density—Avail- 
able light is separated into the 
three primary colors: red, green 
and blue. A system of dichroics is 
used to produce only pure, narrow 
color beams. Color intensity is con- 
trolled by adjustable vanes which 
act as light modulators, permitting 
more or less of each color to pass. 
The three modified color beams are 
recombined at the aperture to pro- 
duce the density and color re- 


auired for correct printing. 


2. Increased IIiumination— Equipped 
with 1,000 watt, high-intensity, pre- 
aligned printing lamp. An electri- 
cal interlock prevents the lamp 
from burning unless blower is in 
operation. Illumination can be re- 


duced for black and white printing. 


3. Variable Speeds 60, 90 and 120 


feet per minute. 


4. integral Fader—Built into the 
lamphouse. Adjustable to produce 


the desired fade length. Fade 


lengths of 20, 36 and 48 frames are 
available on 16mm printers, and 
16, 32 and 48 frames on 35mm 
printers. Fade adjustments may be 
changed during the printing run to 
produce any of the three lengths. 


5. Visual Circuit Inspection—Five 
pilot lights (with dousers) are 
mounted on each of the three color 
banks to permit visual inspection 
of the electrical circuitry for ease 
of maintenance. Electronic compo- 
nents are replaced as units, vir- 
tually eliminating lost production 


due to maintenance down time. 


6. Automatic Operation—Color and 
illumination cue controls are ac- 
tuated by a perforated control tape 
which is pre-punched on the pro- 
gram perforator. The tape passes 
through a reader built into the con- 
sole base of the printer and con- 
trols all necessary printing func- 


tions with the exception of the fade. 


LIGHT PATTERN FOR THE 
THREE PRIMARY COLORS 


PRINTING 
SPROCKET 





BUSINESS 


7. Easily Accessible Controls — 
Mounted on a panel above the 
printer lamphouse. The film foot- 
age counter registers up to 10,000 
feet of film and can be reset at the 
start of each film run. The auto- 
matic fader counter permits the 
operator to keep count of fades if 
they are to be varied in length dur- 
ing printing. Both counters are il- 
luminated for easy viewing. 


AVAILABLE ACCESSORIES 


®@ Program perforator for producing 
control tape 


® 1000 watt rectifier for DC 
® Margin printing kit for light print- 
ing edge numbers (16mm) 


® Sensitized patch cueing kit to 
eliminate notching 


For further information, write Bell 
& Howell, Professional Equipment 
Division, 7108 McCormick Road, 


Chicago 45, Illinois 


1000 WATT 
120V LAMP 
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Bell & Howell 





How U.S. Information Agency 
Operates Told in Documentary 
* What the United States Informa 
tion Agency is doing overseas to 
explain and support U.S. policies 
and objectives is reported in Amer 
ica Presents America, a 26-minute 
motion picture which was premiered 
for television audiences in nine 
cities, October 21 

{merica Presents America shows 
how the U.S. Information Ageney 
programs combat communist | ropa 
ganda in various countries, Open 
ing with a Presidential press conter 
ence the documentary moves into 
the Agency's worldwide press, radio 
television, motion pieture exhibit 
and library operations 

U.S. Government overseas infor 
mation activities in Japan, Brazil 
Germany Iran Italy bngland 
Vietnam and Thailand are shown 
\lso depicted is the operation of the 
Voice of America,” the broadcast 
ing arm of the Agency, Part of the 
picture of America provided by the 
information program are presenta 
tions of such American artists as 
those in the play Porgy and Bess 
sports star Jesse Owens and Nobel 
prize-winner William Faulkner, The 
documentary film's viewers will see 
and hear the overseas reception a 
corded these American 

{merica Presents America will 
be available to television stations 
throughout the United States for 
public ser Vice showing during the 
coming year Some prints will be 
available for showings by educa 
tional groupe and large organiza 


tions, the Information Agence, in 


nounced Vad 


N.A.M. “industry on Parade” 
Weekly Series in Seventh Year 
* Boasting the longest continuou 
run of any television series on the 
air, Industry on Parade has entered 
it venth year of week-in veek 
out showings 

\ public service feature distrib 
uted by the National A wiation of 
Manufacturers, the 15 minute filmed 
series is also seen in more localitie 
than any other TV shov \ ot tha 
month, it is shown in 
in the United State ma 
In addition. through the 
lormation Agen V owe 
roa distribution, itt 
horeign statior rangi 
from Bangkok to Kefla 

Industry on Parade 


in television 
I hve program 
} 
omercal and none 
NAM’s single purpose im | 
i to enhance publi 


oward the nations industr 
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FILM PRODUCTIONS 


WHOLLY WOOD + 1416 NORTH 
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Otto Olesen Named to Board 
of Directors of Cathedral Films 
® Otte K. Olesen. postmaster of Los 
Angeles and long known to Holly- 
wood, has been elected to the Board 
of Directors of Cathedral Films, 
Inc. The announcement was made 
by Dr. James K. Friedrich, Cathe 
dral Films president. 

A leader in civic and charity a 
tivities in the Greater Los Angeles 


area, Postmaster Olesen has served 


Above: Otto K: Olesen (right) is a new mem 
ber of Dr. James K. Friedrich’s (left) board 
of directors at Cathedral Films, inc. Mr 
Oleson is o pioneer in motion picture lighting 


as a director of Hollywood Bowl for 
22 years. He has been general chair 
man of the Easter Sunrise Service 
since 1933, having helped to found 
the outdoor religious service. 
Olesen has been associated with 
the motion picture industry since 
1919 when he 
studio and 
lighting 
lighting 


al y 
woting 


founded his own 
theatrical equipment 
business. He pioneered in 
equipment for indoor 
and is credited with start 
ing the “searchlights in the sky” 
premiere advertising tradition. & 
Wilding Names Russ Raycroft 
As Director of Television 

® Russ Raycroft has been appointed 
Wilding 


Chicago. 


director of television at 
Picture Productions, Ine.. 
Rayeroft has experience in film 
and broad 


studio work, advertising 


casting 


Kemper New Fairbanks’ Rep. 
® Robert F. 
pointed midwest representative for 
Jerry Fairbanks Productions of 
California and TV Spots, Holly 
wood, Kemper formerly was associ 


ated with Kling Film Productions 
Chicago. ® 


Kemper has been ap 


and Tatham-Laird, Ine., 
Hines RCA Custom Records Rep 
® kd Hines has been appointed sales 
representative for RCA Victor's 
Custom Record Department = in 
Nashville. He has been 
the South and Southwest territories. 
Bennett, previously in 
Mr. Hines’ position, has been shifted 
to RCA Victor Custom’s Los An- 


geles ofl 


assigned to 


Geoffrey 
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Wallace A. Ross 


New York Film Producers Assn. 
Appoints Ross as PR Counsel 

* The Film Producers Association 
of New York has appointed W allace 
A. Ross Enterprises, 15 East 48th 
Street. New York. as public rela- 
tions counsel to organize and ad- 
minister an expended information 
program on the services rendered 
industry, government and television 
metropolitan New York 


film companies. 


by these 


Embracing many of the leading 
New York firms in film production, 
FPA accounts for a sizeable amount 
of the nation’s industrial, govern 
mental and television commercial 
filming. 

Organized in 1951, FPA holds 

in monthly meetings, negotia 
tes collectively with the Various 
trade unions, and has concerned it 
self with such industry matters as 
better 


color standards and client relation 


quality print distribution 
ships. 

Ross, founder of Ross Re ports on 
Television, has prepared an overall 
schedule of press features on the 
plus values of New York filming 
the pool of skilled performers, tech 
nicians and other personnel, ex 
haustive facilities; and proximity to 
business, government and advertis 
ing head offices. Led 


“ * 


Beckwith to Knickerbocker as 
New Production Vice-President 
® Frank Beckwith has joined Knick 
erbocker Productions, Inc., as vice 
president in charge of production. 
Beckwith has long been active in 
motion pictures as writer, director 
and producer. After ten years of 
west coast production for Warner 
Brothers and Hughes Tool and Die. 
he became chief of production for 
the Office of War 
Later, Beckwith was executive pro 
IMPS, In und ATY 
Film Productions. 


Knic kerbo« ker Productions will 


continue to specialize in public re 


Information. 


duc er for 


lations, industrial and educational 


films. but plans to produce televis 


ion commercials as well 
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Economically Priced * Highest Quality 


CECO Aluminum Split Aport Reels are a fast and in- 
expensive method of winding film from reels to cores, 
or core to core and can be used for projection ree!s 
without the necessity of having the film put on solid 
reels. The core is threaded for quick locking, and a grip 
is pressed into the flange wall to hold the plastic core. 


16MM ALUMINUM SPLIT REELS 


Size Price 
400’ $4.20 
1200’ 7.00 
35MM ALUMINUM SPLIT REELS 
Size Price 
1000’ $6.90 
17-,4M 

Size Price 
400’ $4.70 
1200° 7.50 


$259.50 


SR4-PRECISION LABORATORIES OPTICAL AND 
MAGNETIC SOUND READER accepts both lémm 
and 35mm optical or magnetic film. Consists 
of amplifier, head assembly and film trans- 
port. SR5-Set of collapsible rollers for use 
with 17.5mm and %4" tape. SR6-Similar, but 
without magnetic head mount. Available with 
either Optical or Magnetic sound only. 


FC4-ECCO «= 1500" SPEEDROLL APPLICATOR 
permits cleaning and inspection of roll, 
strip or movie film in one easy operation. 
Consists of bokelite cleaning unit, wool- 
felt cleaning wicks, teflon idler rollers; also 
a 10 oz. glass fluid unit guaranteed against 
leakage. Valve controls flow of cleaning 
fluid which is always visible. 16mm _ or 


35mm model. $29.50 


ALUMINUM 
SPLIT APART REELS 



















Big Leaguer or Beginner... 






you help your Career with 


CECO Film 
Equipment 


As most Pros know, CECO is headquarters for the 
world's finest cameras, recording and editing 
equipment and photographic accessories. But 
CECO is more than that. It maintains the finest 
service department in the East—also an engineer- 
ing and design department. CECO is always happy 
to consult with film makers—either beginners or 
Academy Award Winners—about their technical 
problems. May we help you? 











$22.00 


E100-CECO DOUBLE ZIPPER CHANGING BAG | 
light-proof, large enough to accommodate 
1000’ 35mm magozines or 1200’ lémm 
magozine. 34” x 48” black sateen ovter 
bag. Inner bag of heavy rubber fabric pro- 
vided with roomy sleeves having elastic light- 
tight wristlets. 


$350.00 


X101-CECO VARIABLE SPEED MOTOR with tach- 
ometer for CINE-KODAK SPECIAL. Speeds from 
16 to 64 frames per second. Quick mounting, 
no tools required. 12-volt or 110-volt opera- 
tion. Also available 110-volt Synch Motors 
for Bolex, Mitchell, Bell & Howell & Eastman 
Cine Kodok K-100 Cameras. Variable speed 
motors with Tach for Mitchell & Bell & Howell 
cameras, 


ADDITIONAL PRODUCTS — Ace Clear Vision Splicers © Editing Barrels * Editing Racks © Electric 
Footage Timers ® Exposure Meters © Silent & Sound Projectors © Screens © Film Processing 
Equipment * Film Shipping Cases © Film Editors Gloves © Marking Pencils © Retractable Grease 
Pencils * Rapidograph Pens * Flomaster Pen Sets * Kum Kleens Labels © Blooping Tepe 


Prices Subject to Change Without Notice 


Dulling Spray * Alpha Ray Plutonium Lipstick Brushes © Filters © 
Number & Letter Punches © Camera & Projector Oil. 





























MM16-AKG D-25 MICROPHONE 
is dynamic cardioid type 
Eliminates wind and AC 
hum, Excellent frequency re 
sponse from 30 to 15,000 
cps. Completely shock 
mounted, light enough to be 
used on microphone ‘fish 
pole’', weighs only 24 
ounces, Contains built-in 
dialogue equalizer with 
three steps to attenuate 
progressively at 50 cycles 
A variety of models for 
every specific need 











$232.00 








CECO OUTDOOR REFLECTORS for re. 
flection of sunlight. Surfaced with 
silvered reflection papers. In sizes 
24” 2 24", 30° 2 30”, 36° 2 36", 
and 486” x 48” for use with yoke 
& stand. Scrims & Dots available. 















$8.50 and up 













CECO SLATES. E67-MASONITE, 11” 
x 14”, with clapstick, E66-12” 
high, 11” wide, metal sliding num- 
bers, with clapstick, E69-13'%," x 
13%", made of fiberboard with 
metal border, flip numbers, clap- 
stick. 


SALES - SERVICE - RENTALS 


Gaus CQUIPMENTO..INC. 


Dept. $ 
New York 36, WN. Y. 















































315 West 43rd St., 
JUdson 6-1420 











for lémm. Film 
Protect your films 


Ship in FIBERBILT CASES 


Seld at leading dealers 


Only 
original 
Fiberbilt 
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Want to Buy the Best? 


sd The viverti ing page 
Busini Scneen offer th 
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400’ to 2000' Reels 
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Eight Motion Pictures and a Slidefilm Share Honors 


Best Safety Pictures of Year Receive Award Plaques 
at Chicago Ceremony During National Safety Congress 


pes Sponsonep Morion Pi 


runes, one sound slidefilm and 
three independently produced mo 
tion pictures were awarded bronze 
plaques iy othe 1956 competition 
conducted by the National Commit 
tee on Films for Safety. The nine 
plaque winners were chosen from 
{) salet subjects entered in the 
1956 contest. Fifteen other films 
ere given awards of merit 

\ward presentations were mad 
' lohr Bb VMeCullough NCES 
chau i al m evening program 
i the Grand Ballroom of the Con 


rad Hilton hotel, Chicago, October 


ittended b m estimated OOO 
persor | he plaque-winning pu 
ture were shown during the pro 


Jurors from National Groups 


lhe films had been judged by 
jurors representing 19 of the 21 
or nizations composing the com 
ttee membership at the time of 
the contest. The National Commit 
bilms for Safety includes 22 


i 


Te WM 
tf : ie 


ood 


723 SEVENTH AVENUE 


organizations in membership. Spe 
cialists in various safety areas assist 
the NCFS preliminary screening 
subcommittee in making initial se 
lections. Committee judges are qual 
ified by audio-visual educational ex- 
perience or fundamental interest in 
salety training. 

The plaque winning motion pi 
tures included: 

Voontime Nonsense 124) min 
utes, color and black / white, dealing 
with teen-age driving, sponsored 
ind produced by the National Safety 
Council. (Award accepted by Dt 
Lowell B. Fisher, vice-president for 
Schools and Colleges. National 
Salety Council 

The Case of Officer Hallibrand 
7) minutes, black / white, portray 
ing dangerous driving attitudes 
sponsored by The Ohio Oil Com 
pany, produced by Wilding Picture 
Productions, Inc. (Award accepted 
by H. ¢ Walker, supervisor of 
Safety. The Ohio Oil ¢ ompany 


The Days of Our Years. 20 


ome 


the 


e ‘Re, 
* 


te oo YAR 


: 
Bes ci 


NEW YORK 19, N 
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cl Pe dea 
Here's the coveted bronze plaque, symbol of 
national honor for visual safety education 
minutes, color, examining the causes 
and consequences of railroad acci 
dents. sponsored by The Union Pa 
cific Railroad Company and pro 
duced by Dudley Pictures Corpora 
tion. (Award accepted by bk. Hicks 
vice-president, Operations. The Un 
ion Pacifie Railroad Compan 

Air Force Picture Gets Plaque 

Ground Safety on the flight Line 
24), minutes, color, covering safe 
practices ol ground p rsonnel in 
servicing aircraft, sponsored by The 
United States Air Force Headquar 
lers. produced by Sam Orleans & 


(CONTINLCED ON THE FACIN PAGI 
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CUTS CAN MEAN 
INFECTIONS 


And supposed wrongs in the 
minds of your employees, based 
on misunderstandings and lack of 
facts, can mean trouble. 

Stop it before it gets started... 
by developing supervisors who 
are alert to detect grievances .. . 
who have the know-how to handle 
them with an appreciation of 
human feelings. 

Develop trouble-stopping super- 
visors with: 


“HANDLING GRIEVANCES” 


part of an outstanding sound slide 
program SUPERVISOR TRAINING 
ON HUMAN RELATIONS, which 
includes: 


@ “THE SUPERVISOR'S JOB" 


@ “INTERPRETING 
COMPANY POLICIES” 


@ “THE SUPERVISOR 
AS A REPRESENTATIVE 
OF MANAGEMENT" 


@ “INDUCTION AND 
JOB INSTRUCTION” 


@ “MAINTAINING 
DISCIPLINE” 


@ “PROMOTIONS, 
TRANSFERS AND 
TRAINING FOR 
RESPONSIBILITY” 


@ “PROMOTING 
COOPERATION” 
You may obtain a preview 
without obligation. 
Write Dept. S for details. 





Rocket Pictures 


INC. 


6108 SANTA MONICA BLVD. 


HOLLYWOOD 38, CALIFORNIA 
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SAFETY FILM AWARDS: 
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\ssociates, Inc. ( Award accepted by 
Colonel W. L. Tubbs. Assistant for 
Ground Safety, U.S.A.F.) 

The Flight Decision, 15 minutes, 
color, explaining causes and condi 
tions that influence pilot decisions 
for safe flight, sponsored by the Na 
tional Association of State Aviation 
Officials and the Aircraft Owners 
and Pilots Association Foundation, 
Inc. and produced by Film Orig 
inals. (Award accepted by A. Ek. 
Abney, president of NASAQO, and 
Victor J. Kayne, representing AOPA 


Foundation, Ine.) 


Two Plaques to Disney Films 

The sound slidefilm which won 
a plaque award was Take Another 
Look, 10% minutes, color, which 
compares job hazards and circus 
acts. It was sponsored by Hardware 
Mutuals and produced by Vogue 
Wright Studios. (Award accepted 
by H. E. Rudolph, vice-president, 
Hardware Mutuals. ) 

Two safety motion pictures pro- 
duced and entered by Walt Disney 
Productions won plaque awards, 
Both 8-minute color films, the sub- 
jects were: I'm No Fool with a Bi 
cycle, a cartoon on safe bicycle 
riding, and I’m No Fool with Fire, 
animation on the principles of fire 
safety. (Awards accepted by Carl 
Nater, head of the Nontheatrical 
Film Division of Walt Disney Pro 
ductions. | 


Boating Film Gets Top Award 
The other independent production 
winning a plaque was the motion 
picture, Small Craft Safety, 14 min- 
utes, color and black/white, which 
demonstrates the handling of small 
boats and emergency techniques 
when an accident occurs. It was 
produced and entered by Herbert 
Kerkow, Inc. (Award accepted by 
Ott Coelln, editor and publisher of 
Business Screen Magazine, on be 
half of Mr. Kerkow.) 
Commenting on entries in the 
1956 contest, William Englander, 
secretary of the National Commit- 
tee, said, “Quality is getting better 
there's no doubt about that.” 


Keener Competition This Year 

“Of course, there always are a 
few standouts every year.” he re 
marked but noted that in the recent 
contest the judges “had to work 
hard” in deciding between the many 
films which currently are raising the 
quality average. 

Englander also was impressed by 
the wide interest in the safety film 
competition. He gets film sponsor 
and producer calls from “San Fran- 
cisco. Toronto, Vancouver, New 


(CONTINLCED ON THE NEXT PAGE) 
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RCA Sound Recording 

Editing 

Processing 

Printing, Color and Biack-and-White 


Magnetic Laminating 


CAPITAL 


FILM LABORATORIES, INC. 


1906 Fairview Ave., M. &., 


Washington 2, 0.C. 


LAwrence 6-4634 
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SAFETY FILM AWARDS: 


(CONTINLCED FROM PRECEDING PAGE} 
York,” inquiring about the event, he 
said. 

Entry blanks for the 1957 safety 
film campetition will be in the mail 
early in January. They will be avail- 
able from William Englander, sec- 
retary, National Committee on Films 
for Safety, 425 North Michigan 
Ave.. Chicago 11, IL Ind 

* . ; 

Farm Film Release Timed 

with Farm-City Observance 
The Agriculture Story, a new 
color film depicting services ren 
dered to the American people by 
the farmer, the Department of Ag- 
ricu‘ture and the state agricultural 
and conservation agencies, was 
scheduled for print distribution re 
lease in time for use with Farm- 


City Week, November 16-22. 


“Operation Swamp” Depicts 
Southern Geophysical Study 
® Rugged geophysical operations in 
southern Louisiana are portrayed 
in Operation Swamp, a 15-minute 
sound color motion picture spon- 
sored by the Southern Geophysical 
Company, Fort Worth, Texas. 
Operation Swamp was first shown 
at the New Orleans district meet- 
ing of the Oil Industry Information 
Committee, October 15. The film 
reviews the work of seismic and 
gravity crews in the jungles and 
marshes of one of the current “hot 
spots” of petroleum exploration. 
The film is available on loan to 
petroleum societies and student en- 


gineer groups from The Cain Or- 


ganization, Ine., 3906 Lemmon 
Ave., Dallas 19, Texas. bad 
* 7 >. 


News Magazine of the Screen, 
16mm Series, Has 7th Birthday 
® News Magazine of the Screen, a 
production of Pathe Pictures, Inc., 
celebrated its seventh anniversary 
last month. The Lomm film series, 
which is distributed to schools, col- 
leges and community groups in 25 
states and Hawaii, is issued monthly 
ten times during the school year 
and has a yearly audience of well 
over thirty million. It is sponsored 
by newspapers and industrial com- 
panies as institutional good will. 

The opening section of each is- 
sue, called The World in the Cam 
era, covers significant phases of 
world news in depth. The balan ie 
of the reel, which runs an average 
of 25 minutes, carries stories of out 
standing educational interest. 

One of the monthly departments 
is the America’s Heritage section, 
which has been honored the last 


three vears by the Freedoms Foun- 


dation. Wy 
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WHAT DO YOU 
SELL? 


Machinery, clothes, insurance, 


automobiles, services? Well... 


maybe, 


BUT you REALLY sell what your 
product or service will do for 
your customer in terms of his 


needs, wants and desires. 


You sell the benefits, advan- 
tages and values of your prod- 
uct or services in terms of gain 


to the customer. 


Help your men develop the 
techniques of selling benefits 


and advantages by 
Showing them: 
“WHAT DO YOU SELL?” 


part of the outstandingly suc- 
cessful sound slide program... 
AGGRESSIVE SELLING 


You may obtain a preview 
without obligation. 
Write for details. 





Rocke Pictures 
INC. 


6108 SANTA MONICA BLVD. 


HOLLYWOOD 38, CALIFORNIA 
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For 


color prints 
that 


sell your skill... 


specify 





ANSCO TYPE 238 COLOR DUPLICATING FILM 


You put your quality foot forward when your 16mm release print 

are on Ansco Type 238 Color Duplicating Film. That's because Type 238 
matches to the fullest all the true color of your original . . . gives 

you the crisp definition, the cleaner, whiter whites, the high-fidelity sound 
that bring bigger and better sales to your front door! Next time 

you order prints, tell your laboratory it’s Ansco Type 238 Color Duplicating 
Film you want used. Your customers and your reputation deserve it! 
ANSCO, Binghamton, New York. A Division of General Aniline 

& Film Corporation. 


Ansco COLOR DUPLICATING FILM 


... THE FINEST COMPLIMENT YOU CAN PAY YOUR SKILL 
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LTSTANDING FEATURI of this current 
() issue are the 1! pages on the film activi 

ties of U.S. trade associations Repre 
senting many thousands of members, these 
groups are 4 most practical show-case of film 
potentials for the individual companies they 
serve. Their success (and occasional failures) in 
the use of screen media exemplify the member's 
opportunity Trade groupes Also promote inter 
company use of films through useful film cata 


loging services and publications 


There is good balance evident in the many 
types of media used by trade organizations: mo 
tion pictures, slidefilms, slides, flannel boards 
tapes and other tools serve them according to 
need and purpose, as they should. The outstand 
ing use of public service TV by such organiza 
tions as the National Association of Manufa 
turers: the sound promotion of useful film by 
the U.S. Chamber of Commerce; the self licgui 
dating package plans of the National Consumer 
Finance Association are all examples of pro 
gressive thinking. The quality of such film the 
American Meat Institute's This /s Life ranks 
with the best 

In reverse, there are other trade bodies where 
in the individual members are using films to 
advantage but their own trade groups hav 
lagged behind; there is also a noteworthy lack 
of aggressive audience promotion. Many excel 
lent films are undoubtedly languishing on head 
quarters’ shelves for want of an adequate distri 


bution plan and budget 


Finally, too many trade ; are still un 


THE CALVIN CO. 


HIGHT Uff the REEL 


The Trade Association Film Survey; 


U.S. Chamber of Commerce Awards 


aware of the fallacy of expressing or mailing a 
l6mm film clear across the country instead of 
regionalizing and decentralizing their print in 
ventory. 

If too few prints are available for that pur- 
pose, we can only hope they will begin to think 
of film prints as they do copies of books or pro 
motional literature. Buy enough to do the job or 
dont use the medium at all. There's no eco- 
nomic justification for producing a public rela 


tions film simply to gratify the directors or the 


members Ved 


National Awards Program of U.S. C. of C. 
to Implement Economic Understanding 


* Spx aking or organizations. we commend to 
your attention the National Awards Program of 
the LS Chamber of Commerce. The 1956 
Awards Competition closes next February 15 
1957, and is designed to stimulate the thinking 
of business companies about the ever-important 
task of developing better understanding of the 
operation of their businesses and of our Ameri 
can economic system, 

effective employee communtcattons programs 


designed for these purposes are eligible for 


honor awards. We asked Walter B. Petravage. 
manager of the Chamber's Business Relations 
Department about the place of films in this 
competition and we quote his reply: 

“Certainly one effective medium that should 
be included in such a program is films — al- 
though an award could not be based solely on 
the use of films. | am certain, however. that all 
of the companies who are using films to do this 
job are also using other communications media 
and ao would be eligible. 

“There are also separate awards to chambers 
of commerce for the most effective understand- 
ing program. Films are a primary consideration 
here. too.’ 

By all means write to the Business Relations 
Department, Chamber of Commerce of the United 
States. 1615 H Street, N.W., Washington 6, D.C.. 
for copies of the Awards Booklet and informa- 
tional literature. Both sponsors and producers 
should be aware of this program and partici 
pate as their efforts warrant Ly 
is Official Washington Unaware of Factual 
Films’ Vital Role in Overseas Relationship? 


* Of course, the idea that Federal Government is 
overlooking the l6mm film in today’s vital in 
formational and educational activities abroad 
is absurd. The U.S. Information Agency and 
other key groups within government are most 
actively utilizing l6mm abroad. But the im. 
portant White House Conference on “People lo 


(CONTINUED ON PAG! SEVENTY-SIX) 
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1105 TRUMAN ROAD 
KANSAS CITY 6, MO. 
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There’s No Such Thing As Automation... 


.. When you’re dealing with men’s minds. 


No push buttons can change attitudes . . . increase 


productivity ... impart new skills. 


Human resources are tapped fully only by 
fostering the growth of individuals. Communications, as we 
render this service for our clients through the / 
programming, development and production of all forms 


of filmed, recorded and printed media, helps serve this purpose. 








HENRY STRAUSS «2 CO. 


31 WEST S3URD STREET. NEW YORK 19 N Y 
PLAZA 7-065! 


COMMUNICATORS 
OF IDEAS 





MAKES 
SENSE 


Here's Why 


—Weighs only 13 Ibs. 


Distributes the sound evenly in all directions; so you 


don't have to maneuver your audience to certain posi- 
tions so they can hear. 


No gauze in front of speaker to kill the sound. 
Has a built-in shadow-boxed screen for small groups. 


Has compartment to carry and PROTECT eight records 
up to 12-inch and eight films. 


Sound and picture for 50 to 100 people. 
Has extra durable and trouble free pickup. 


Has 150-watt Society for Visual Education Q3 projector 
with coated lens and push-in threading. 


Three speeds. Plays all kinds of records up to 16-inch. 

Sits flat, as a good machine must. 

Case completely closed—no dirt can get in. 
Guaranteed for one year. 


isk for full information, including our rental plan. 


McCLURE 


1115'2 West Washington Boulevard 


Chicago 7 CAnal 6-4914 





LARGER MODELS |F YOU NEED THEM 





for service to humanity 


2nd Rehabilitation Film 
Awards Announced 
* The Second World Rehabilitation 
I ilm Award. 


standing 


instituted for out- 
motion pictures dealing 
with services for the disabled. will 
be presented during the Seventh 
World Congress of the International 
Society for the Welfare of Cripples, 
to be held in London, England, July 
1957. The award was established 
by the ISWC Council in 1953. The 
first award was granted at the Sixth 
World Congress in the Hague, The 
Netherlands, in 1954. 

The World Congress is an inter- 
national conference for professional 
workers and others interested in 
services for the physically handi- 
capped, The purpose of the award 
is to emphasize the importance of 
the international use of films: thus. 
it is advised that films be suggested 
which are suitable for use in vari- 
ous countries, 

Invited to Nominate Films 

Members of the ISWC Interna- 
tional Film Board, the ISWC aflili 
ated and associated organizations, 
film producers and sponsors and 
other interested persons and organ- 


izations are invited to 


nominate 
films to receive the award. Forms 
for this purpose are now being cir- 
culated, 

lo be eligible, the film portray- 
ing aspects of services for the physi- 
cally handicapped must have been 
1954, and 


showing in 


released after August 1, 


available for lomm 
form. The nominated film must be 
available for screening at the Cen- 
tral Council for the Care of Crip- 
ples, 34 EKecleston Square, London, 


S. W. 1, England, by May 1, 1957. 


Details of the Competition 

The preview copy of the film re 
mains the property of the sender. 
The film’s copyright remains with 
the owner but the ISWC receives 
the right to show the film to the 
Congress participants and their 
guests during the time of the Con. 
gress. The film will not be shown 
for television without permission of 
the entrant. The preview copy will 
be insured in England, screened, 
evaluated and returned to the ad. 
dress of the sender by August 1, 
1957 (international parcel post, in- 
sured), 

Nominated films will be evalu- 
ated by members of the ISWC Film 
Board, with the assistance of the 
members of the British Scientific 
Film Association and such experts 
in specific aspects of rehabilitation 
as a particular film may require. 
(CONTINUED ON FACING PAGE) 
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PARTHENON PICTURES 
-Hollywood- 


Cap Palmer Unit 


Documentary films for business 


CURRENT RELEASES: 
“THE NEXT TEN” —the story of 


an American business and the 5 men 
who built it from zero to greatness 
in ten exciting years. 53 minutes. 
color. For Kaiser Aluminum. 
“THE LIFETIME LOOK” ~~ the 
human meaning of Group Insurance 
and Retirement. For Conn. General 
Life Ins. Co, 44 minutes, color. 


“A HOTEL IS BORN” the very 
human story of a great hotelman .. . 
for Hilton Hotels; 30 minutes, color. 
“TOOLS OF TELEPHONY” A 
film report on Western Electric, to 
employees of the Bell System .. . 30 
minutes, 35 and l6mm, Technicolor. 


“MAN WITH A THOUSAND 
HANDS” — multiple award-winner,. 
story of the great machines which 
are opening hitherto forbidden areas 
of the earth to human use .. . for 
International Harvester, narrated by 
Raymond Massey. 


NEXT RELEASE, *“*‘HOLIDAY 
FOR BANDS”— musical-documen- 
tary featurette narrated by 
Stewart. 


James 


oo 


Others in process for Conn. General. 
Kaiser Aluminum, Standard of Cali- 
fornia, and, in the Lasky-Parthenon 
unit, for theatrical release. 


4 cea 
Members of the Parthenon key staff 
are seasoned professionals with ma- 
jor experience prior to their settling 
into documentary. 


Charles Palmer 

John E. R. McDougall 
Jack Meakin 

Ted Palmer 


Robert J. Martin 
Sam Farnsworth 
Frank Orme 
Mose Daniels 
Kent Mackenzie 


The company makes no TV series, no 
TV commercials: Parthenon’s business- 
film schedule is held to the half- 
dozen projects a year which can be 
handled personally and with quality 
by its key group. 


The RAMPART STUDIOS stage facili- 
ties, unusually large and efficient, 
are available for rental. 


PARTHENON PICTURES 


2625 Temple St. Hollywood 26 
DUnkirk 5-3911 
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(CONTINUED FROM FACING PAGE) 
Main considerations in making the 
award will be: accuracy of techni- 
cal services portrayed; world-wide 
application; attractive presentation ; 
appeal to intended audience. 
Nomination forms and details of 
transporting films to England are 
available from: International So- 
ciety for the Welfare of Cripples. 
International Film Library, 701 


First Ave., New York 17, N. Y. yy 
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Texaco Film Shows Conference 
Method in Sales Training 

® Managements who wonder what 
to do when the harangues of com- 
pany salesmen have less than the 
desired effect on dealers may find 
the answer in The Conference 
Method As a Selling Tool, a 32- 
minute color motion picture spon- 
sored by the Texas Company. 

This film was designed for the 
enlightenment of Texaco’s own 600 
salesmen after the company realized 
that ordinary sales speeches given 
by these salesmen at meetings for 
gasoline dealers were*not the right 
dealer fuel. Many of the salesmen, 
though versed in their own type of 
selling, were not familiar with the 
sales problems of individual deal- 
ers. For these dealers, the speeches 
did not seem applicable. 

Texaco remedied the = situation 
with a conference-style sales meect- 
ing conducted by salesmen dressed 
as dealers and acting as leaders in 
free discussions with the dealers. 
During these discussions, questions 
are asked and answered (by the 
dealers), attitudes noted, changed, 
sales points accumulated and grad- 
ually agreed upon. In the argumen- 
tative give-and-take, the realities of 
dealer selling become apparent and 
the dealers teach themselves to im- 
prove. Texaco’s revamped sales 
training technique is depicted, step- 
by-step in a portrayal of a dealer 
conference in action. 

Prints of The Conference Method 
{s a Selling Tool may be obtained 
from: Sales Promotion Dept., Texas 
Co., 205 East 42nd St., New York 
cs, eu Wade 
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5th Annual USDA Workshop Is 
Set for Jan. 28-Feb. 1, 1957 

* Color—in art and graphics, ex- 
hibits, still photography, motion pic- 
tures and television—is the theme 
of the Fifth Annual United States 
Department of Agriculture Visual 
Workshop, to be held in Washing- 
ton, D. C., January 28-February 1. 
1957. 

The workshop will include gen- 
eral discussions, an audio-visual 
trade show, experts in visual spe- 
cialties and selective sessions. 
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RADIANT 
WALL-CEILING 
MODELS 











No matter what type of Projection Screen you need — portable tripod, 


wall, wall-ceiling, table or wide screen—Radiant can furnish it in a wide 


ae variety of sizes to meet your exact requirements 
MZ, 
~* ‘7 " 
~~ a Radiant is not only the world’s largest maker of Projection Screens —but 
_ eo ’ 
y RR, > also the producer of the most complete line of screens available anywhere! 
sy, = 
Yryvs You will find in the Radiant Screen of your choice the rugged durability, 


the ease of operation—plus the most advanced reflective fabrics —that 


experience, research and manufacturing skill can produce. 


Send today for the new FREE Radiant Screen Guide, which tells you how 


to select the type of screens that best fills your needs. 


RADIANT 


GET 





THIS 
Msn RADIANT MANUFACTURING CORPORATION 
TODAY! 7 1225 S$. TALMAN CHICAGO 8, ILLINOIS 
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Manufacturer's Twenty Member Motion Picture Unit sets up 


to shoot Northrop F-89D all-weather jet interceptor for sequences in Northrop Training Department filn 


INDUSTRY'S USE OF 16MM CAMERAS BROADENS 


Northrop Aircraft Demonstrates Expanded 
Industrial Use of Mitchell Cameras 


Over 100,000 feet of film were shot last year by two 16mm Mitchell cameras 
operated by a full-scale motion picture unit at Northrop Aircraft. Operating daily 
throughout the year, these 16mm cameras provide impressive evidence of the rising 
role of professional motion picture equipment in American Industry today 


Northrop, a leader in airframe and missile manufacture, makes diversified use of 
their Mitchell cameras. Motion pictures range from employee activities to engi- 
neering test films—where re-shooting is impossible and where steady, accurately- 
framed film of superior quality is consistently delivered by Mitchell cameras 


No other single camera is today used by American Industry for such a broad 
range of filming requirements as is the Mitchell camera. Easy operating Mitchell 
cameras help create sales, meet delivery schedules, and systematize and accelerate 
research and development. For details about Mitchell equipment that will meet 
your specific needs, write today on your letterhead 


For Quality Control Film, Mitchell camera 104 Rocket Salvo of twin-jet F-89D is cap 
moves in for close shots of Scorpion F-89D tured on 16mm Engineering Test film 


Alaska Bound test pilot Bob Love and Columnist Marvin Miles 
being filmed by Mitchell camera for Northrop Public Relations 
Department 


CORPORATION 


666 WEST HARVARD STREET 
GLENDALE 4,CALIFORNIA 


Cable Address: ‘‘MITCAMCO 


"85% of professional motion pictures shown in theatres throughout the world are filmed with a Mitchell 
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Business A-V Executives Convene 


Annual Fall Meeting of Industrial Audio-Visual Association 


6 ine: Industrial Audio-Visual As- 
sociation, now observing its 
tenth year, met for the annual fall 
convention at the Beekman Tower 
Hotel in New York. October 16-18. 

Approximately fifty 
were on hand to take part in the 


members 


program arranged under the chair- 
manship of Alden H. Livingston of 
the DuPont Company. His keynote 
address outlined the meeting cb 





Program chairman for !AVA’‘s fall session 
was Alden Livingston of Du Pont 

jectives: “To improve industry com- 
munications with customers, em- 
ployees and owners and the general 
public through better production, 
distribution and use of audio-visual 
devices and methods.” 

Acting on a concensus of mem- 
ber ideas, this year’s fall meeting 
devoted itself chiefly to workshop 
sessions in which members could 
exchange information on the suc- 
cess or failure of their various proj 
ects, and presentations by commer- 
cial firms were kept to a minimum. 

William J. Connelly of the Bake- 
lite Company acted as moderator of 
the first day’s sessions in which 


Moderator of first workshop meeting, Bill 
Connelly of Bakelite is at the mike 


sue h tople al subjec ts as wide screen 


projection, distribution problems. 


equipment, music, scripts, etc, were 
discussed, 

Daniel Rochford of the Standard 
Oil Company (NJ) 


morning . program on communica 


presented ’ 


tions during the second day's ses 


sions. Aided by Monroe D. Shack 
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AT&T's Bill Pratt took part in program on 
improving communication in business 


ner, of Johnson & Johnson, Willis 
H. Pratt, Jr., of American Tele 
phone & Robert 
Carlson of Esso Standard Oil Co.. 
and LeRoy Wilkie, of Humble Oil 
Co., Mr. Rochford’s program was 


Telegraph Co., 


a well-rounded exposition of the 
fact that there is no longer any 
question of whether business will 
communicate — but that it must 
communicate. The panel presented 
outstanding examples of how audio 
visual aids and materials had done 
a good job of telling employees, 
customers and the public what 
management believes in. 

Kenneth F. Space, of Interna 
tional Business Machines, told how 
his company is using motion pi 
tures to record the progress of lab 
oratory experiment in IBM plants 
all over the world. 

E. R. Salzberg, of Criterion Film 
Laboratories, showed a sample reel 
of film made up of varying types 
of Eastman and Ansco master and 
print materials. His burden is that 
all the new film stocks are excel 
lent, yet all are somewhat different. 
The test reel 


some Eastman, some 


demonstrated that 
Ansco, and 
some combination of the two yield 
superior rendition of certain colors 
or certain types of subjects. 

[AVA members got a good look 
at one of New York’s newest office 
Mobil. 


(CONTINUED ON PAGE ;,0) 


buildings Socony which 


1IAVA president Bill Cox (below) opened the 
program with a keynote message 
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Registering for |AVA fall meeting are: (| to r) Dan Rochford, Standard Oil 
(N.J.); Al Livingston, Du Pont; (third, left); Ed Purrington and Leo Beebe, Ford 
Motor Co.; Bill Bastable, Swift; Harold Daffer and Walter Burton, Minneapolis 
Honeywell. 50 member companies were represented, 





1AVA Directors Meet in N.Y. (| to r) Frank Greenleaf, U.S. Steel; Ken Penney, 
Minnesota Mining; Bob McCaslin, Caterpillar; Bill Cox, Santa Fe; Al Morrison, 
Socony-Mobil Oil; Barney Bailey, Mytinger & Casselberry; Bill Connelly, Bake 
lite Co.; and Frank Rollins, E. R. Squibb & Sons 


Below: (and froni cover, top) the nearly complete and model audio-visual 
facilities of new Socony Mobil Oil building in New York were a meeting feature 
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Modou distribution 


of sponsored films is based on 


sound marketing concepts 
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Effective distribution of sponsored films 
(like anything else) doesn’t “just happen” 


SUCCESSFUL DISTRIBUTION requires the application of sound marketing con- 
cepts — planned advertising and promotion to the right audiences, efficiently located 
distribution points to get your film out to the audiences (and back) with a minimum 
of waste shipping time, meaningful reports that give you accurate management facts. 


MODERN provides all of these basics .. . and more. Consider MODERN’s distribution 
points. Here are 28 film libraries located in major markets of the United States to 
serve over 140,000 audiences. They are situated in downtown locations on or near 
major traffic arteries to make the most of the “will call” opportunities that result in 
higher print utilization. Store front properties permit window displays that give an 
important advertising plus for you. The premises are not gaudy but are presentable 
business addresses that you would not be ashamed to acknowledge as your own. 


MODERN film exchanges are staffed by experienced people whose job is serving you, 
the sponsor, and the audiences who look to MODERN first in a friendly, efficient way. 


The network of MODERN exchanges is but one of the reasons why MODERN is the leading 
distributor of sponsored films through all four channels of circulation — television, 
motion picture theatres, rural roadshow, and general 16mm audiences. To learn how 
MODERN can serve you, contact the nearest MODERN regional service office at the 
addresses listed below. 





NEW YORK 

3 East 54th Street, New York 22, N. Y. PLaza 8-2900 

CHICAGO 

1 Prudential Plaza, Chicago 1, fil DElaware 7-3252 

DETROIT 

1224 Maccabees Building, Detroit 2, Mich. TEmple 2-4211 L TALKING PICTURE SERVICE | 
LOS ANGELES 

612 S. Flower Street, Los Angeles 17, Cal. MAdison 9-2121 








— 28 MODERN FILM EXCHANGES 


ATLANTA CHARLOTTE DALLAS HOUSTON MEMPHIS NEW YORK ST. LOUIS 
BOSTON CHICAGO DENVER INDIANAPOLIS MILWAUKEE OMAHA SAN FRANCISCO 
BUFFALO CINCINNATI DETROIT KANSAS CITY MINNEAPOLIS PHILADELPHIA SEATTLE 

CEDAR RAPIDS CLEVELAND HARRISBURG LOS ANGELES NEW ORLEANS PITTSBURGH WASHINGTON 
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by Edward L. McGrain 


we Eprrors of Business SCREEN 
have compiled the following 10 
pages of survey data on the audio 
and visual activities of leading U.S. 
trade associations from a volume of 
correspondence and contact during 
the past several months. More than 
150 accredited voices of American 
business and industry supplied the 
useful data which reflects the wide- 
spread use of these communication 
which 
many thousands of individual com- 


tools by groups represent 
panies. 

Survey data is represented by a 
listing tabulation, which includes 
most active current film titles (mo- 
tion pictures and sound slidefilms) 


and by the more complete “key 





analysis” data taken from direct 
reports filed by these respondents. 


These organizations endorse audio 
and visual media by making use of 
them; they set an important object 
lesson for member companies and 
often serve them directly through 
film cataloging and group-sponsor 
ship. This survey merits study by 
sponsors, producers, distributors 
and equipment makers and anyone 
else concerned with audio-visual 
media in schools, plants or the com- 
munity. 


Reference Services Are Useful 

The film catalogs of such organi- 
zations as the American Hospital 
Association, American Potash Insti- 
Road Builders 
Association (especially now), The 
Athletic Institute. Association of 
American Railroads, National Safety 
Council and others are stimulating 


tute, American 


membership film use and public 
awareness of the medium with not 
worthy effect. 
Film reference services main 
tained by the National Association 
of Manufacturers and the Chamber 
of Commerce of the United States 
(“Films to Explain American Busi- 
ness”) also make a rich contribu- 
tion to members and the public. 
These catalogs are listed in the tabu 
lation wherever possible and may be 
obtained free or at low cost by 


elegible groups. 
These Are Their Missions 

These are the organizations whose 
expressed membership mission is 
to represent, promote, educate and 
communicate. 

There is, in the sheer bulk of as 
sociation sponsorship, here reported, 
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How Trade Groups Communicate 


Audio-Visual Functions of 152 ‘rade and Professional Organizations Surveyed 


With Analytical Data Provided on 69 Key Groups; Films and Catalogs Are Noted 


an imposing recognition of the value 
of a-v media. Throughout the details 
of film use, there is endorsement-in 
depth of the versatility of the a-\ 
tool in promotion, favorable-climate 
making, oct upational recruitment 
and training. 

From the reported budgeting of 
film prints and data on distribution 
there arise questions of program ef 
fectiveness, challenges for improved 
distribution—a-v use which reaches 
for maximum effect. Within the con 
centrated reports on association pro 
gram activity, there is a record of 
long-term a-v usefulness. In the real 
ization that this 10-page survey is 
a sampling of a great frontier of 
hundreds of trade and professional 
organizations, the survey presents 
factual food for thought on imme 


diate a-v objectives. 


Survey Segments Are Defined 


This survey is composed of two 
main segments: (1) A tabulation 
listing 152 associations engaged in 
some form of audio-visual activity 
(2) Brief analyses of 69 “key’ 
association a-v pregrams, selected 
from details gathered on approx 
mately 140 organizations. 

Among the 152 organizations 
listed in the tabulation, 145 associa 
tions currently are sponsoring films 
Over 500 titles are listed or indi 
cated as being directly sponsore d by 
these groups. 


Of the nearly 


responding to a detailed question 


140 organizations 


naire, 72 associations divulged in 
formation on their supply of film 
prints, 


Twenty-six of thes« organizations 


had individual titles of 100 or more 
prints, 

Kleven other of the 72 answering 
organizations reported individual 
titles of 50 or more prints (but un 
der 100 prints). 

I wenty-five other organizations 
had individual titles of under 50 but 
more than LO prints 

Nine other organizations had in 
dividual titles of 10 or less prints. 

Prints for single titles ranged 
from 918 to only three. 

Although the print supply is de 
pendent on the association's finan 
cial strength and the requirements 
of its field of operation, an associa 
tion speaking for an entire industry 
with three or four prints may be 
relying too much on the “magi 
of the a-v medium 

Of the 140 questionnaire re spond 
ents 

Twenty-seven associations re 
ported ownership of l6mm motion 
picture projection equipment, 

['wenty-two associations reported 
ownership of sound slidefilm equip 
ment, 

Thirty associations reported own 
ership of various types of slide pro 
jection equipment, 

Nineteen associations reporting 
their total expenditures for motion 
pictures and slidefilms in 1955 
spent an estimated collective total 
of $562,110 for film 


SeT VICES, 


produc tion 


Cumulative Data from Tabulations 

Of the 145 organizations listed 
as sponsoring films in the survey 
tabulation, 62 associations indicate 
prints for television 


Of the sponsors tabulated, 49 re 


ported the use of commercial film 
Most of the 


distribute 


distribution services, 
other 96 organizations 
their films from their own head 
quarters and/or through member 
organizations, Nineteen distribution 
agencies are included among those 


Most of 


prov icle 


used by the associations 
the associations surveyed 
their films as promotional media on 
a free loan (except transportation 
cost) basis 

Iwenty-one assoc jiations among 
those surveyed publish film catalogs 
These catalogs are used to public ize 
films sponsored by the associations 
and member organizations and films 
from other sources which may be 
useful to the association member 
ship Film lists, folders and various 
other mailing pieces are used by 
many associations to public ize their 


iv materials to members 
Five Sponsor TV “Programs” 


Of the approximately 140 survey 
respondents only five associations 
reported direct sponsorship of tele 
Vision programs Three associations 
reported ty film sponsor activity 
among their member organizations 

These statistics, like the associa 
tions divulging them, are in flux 
| veqtl 


changing from day to day 


now, the data reflects a-v entry into 


many industrial doors, wide trade 


group acceptance How much the 
data here sampled will be increased 
how much of the trade association 
frontier will be developed for full 
est a-v media effect, depends on how 
thoughtfully the present association 
examined and ey 


tended by thei spokesmen bad 


activities are 












Trade Groups and the Screen: 


ORGANIZATIONS 


Advertising Federation of America 
250 West 57th St 
New York 19, N.Y 


Air Transport Association 
1107 Sixteenth St., N.W 
Washington 6, DA 


American Automobile Association 
Foundation for Traflhe Safety 
1712 G St, N.W 
Washington 6, D4 


American Bakers Association 
20 N. Wacker Dr 
Chicago 6, Ul 


American Dairy Association 
20 N. Wacker Dr 
Chicago 6, Il 


American Feed Manulacturers Association 
53 W Jackson Blvd 
Chicago 4, Ill 


The American Foot Care Institute, Inc 
1775 Broadway, 


New York 19, N.Y 


American Forest Products Industries, Inc 
1816 N Se, N.W 
Washington 6, D.C 


American Gas Association 
Film Library, 
120 Lexington Ave 
New York 17, N. ¥ 


The American Guernsey Cattle Club 
Promotion Division 
70 Main St 
Peterborough, N. H 


American Hereford Association 
Public Relations Dept 
Herelord Dr 
Kansas City, Mo 


American Hospital Association 
18 East Division St 
Chicago 10, Ill 


American Hot Dip Galvanizers 
Association, Inc. 
1806 First National Bank Building 
Pittsburgh 22, Pa 


American Hotel Association 
221 West 57th St 
New York City 19, N.Y 


American Institute of Accountants 
270 Madison Ave 
New York 16, N. ¥ 


American Institute of Laundering 
Drawer 1187 
Jolic t, Hl 


The American Institute of Steel 
Construction, Inc 
10] Park \ve 
New York City 17, N. ¥ 


American lron and Steel Institute 
$50 Filth Ave 
Ne w y or k | N.Y 


American Meat Institute 
50 bast Van Buren St 
Chicago 5, Ul 


American Merchant Marine Institute, Inc 
11 Broadw Vv 
"New York City, N.Y 


American National Cattlemen's Association 
BOL East Seventeenth St 
Denver 18, Colorado 


CURRENT TITLeEs 


Advertising Federation vocaticnal film 
pending. Tithe to be announced 
(See “Cross-Section” details of Assn 
activity.) 


Mr. Withers Stops the Clock 
Heavens to Commerce 
Geared for Growth (SSF) 


The Safest Way 
Borrowed Power 
Mickey's Big Chance 


(plus four other titles.) 
| 


Food of the World 
Keep Your Balance 


(first of a series.) 


Your Road to Sales 


Growth of a Nation 


The Walking Machine 


It's a Tree Country 

From Trees to Lumber 

From Trees to Paper 

Eternal Flame 

Legend of Dan and Gus 

A Word to the Wives (with cosponsors) 
(19 other films currently available.) 


Golden Heritage 
Man Made Miracles 


Beet Production—The Hereford Way 
Hereford Heritage 


\merican Hospital Assn. maintains ex 
tensive film library: (see “Cross-Sec 
tion” details of assn. activity.) 


Must It Rust 


The Road to Hospitality 
Professional Cooking 


Accounting—The Language 
of Business 
Helping the Taxpayer 


Time for Living 

National Partnership 

Every Day Is Monday (SSF) 
ilso several u ining films.) 


Build with Steel 


plus films from other sources.) 


Pioneer of Progress 

The Saugus Ironworks Restoration 
presented with First tron 
Works Assn.) 


This Is Life 
Three to Get Ready 


Our Merchant Marine 


All Flesh Is Grass 
Cow Business 
Land of Our Fathers 


DISTRIBUTION DATA 


Contact AFA headquarters 
in New York City 


Free loan through Sterling 
Films - Movies U.S.A. Films 
lor tv 


Prints for sale from AAA 
Washington, D.C. headquar 
ters. Limited number of loan 
prints for ty 


Free loan with service charge 
Ideal Pictures, Inc 
tv. See Source List 


Films for 


Free loan from assn. headquar 
ters in Chicago, Ill 


Free loan through Modern 
Talking Picture Service, Inc. 
Farm Film Foundation 


Free loan trom AFCI head 
quarters New York City 


Free loan from AFPIL Washing 
ton D.C... 


he adquar ters 
Films for ty 


film libraries 


from AGA head 
Films for tv. Dis 
tribution also through local 
was companies 


Free loan 
quarte rs 


AGCC head 


Peterborough, 


from 
quarte rs in 


N.H 


Free loan 


Free loan trom AHA head 
quarters, Kansas City, Mo 


Contact AHA 


headquarters, 
Chicago, Ul 


for film catalog 


Free loan from association 
headquarters in Pittsburgh 


Free loan from association 
headquarters Also from 
Young & Rubicam. Trident 
Films, Inc. Films for tv. Also 


purchase 


Free loan from Association 
Films Im 
lor ty 


libraries. Films 


Rental and tree loan trom in 
stitute Train 


Films for ty 


he adquarte rs 
ing films sold 


Free loan trom AISC head 
quarters New York City 


Free loan trom Modern Talk 
ing Picture Service, Inc. Col 
lege, university film libraries 


Free loan 


from AMI 
quarters Chicago, Ul 


Free loan upon reque st to 
\MMLI. Distributors— Tribune 
Films, Inc. Prints for tv 


Free loan trom ANCA head 


quarters in Denver, Colo 


BUSINESS 





ANALYSIS OF KEY PROGRAMS: 


Advertising Federation of {merica, through its 
Bureau of Research and Education, provides a 
film service for the advertising field which re 
views motion pictures, supp'ies vocational guid 
ance and technical advice for the development 
of a-v materials. Recently the federation’s presi 
dent and general manager, Elon G. Barton, an 
nounced a vocational film and booklet on 
advertising careers as an impeding educational 
project. AFA purchases and distributes films on 
a free loan basis, publicizing some 44 subjects 
in @ Catalog sent to member organizations and 
other groups on request. The federation also 
distributes a vocational filmstrip sponsored by 
a@ member organization 
* 


Air Transport Association currently is sponsoring 
two motion pictures and a sound slidefilm. Public 
service showings on tv have accounted for size 
able audiences—one film was shown in 127 
cities within 60 days. The ATA’s latest film, Mr. 
Withers Stops the Clock (Aug, 1956), was pro 
duced to help improve the public’s attitude 
toward the nation’s growing airport needs. AV 
Inventory: ATA uses 4x5 slides and maintains 
both 16mm sound motion picture and sound 
slidefilm equipment at its Washington, D.C 
headquarters. 


a, © 


American Automobile Association's Foundation for 
Traffic Safety is concerned with the growing toll 
of death and injuries on the nation’s highways 
and streets. To help alert citizens and young 
sters, five sound motion picture titles are in 
use among local safety councils and civic groups 
Another AAA film, A Nation on Wheels, is spread 
ing the story of the auto’s role in American life 
and economy and the motor club's contribution 
AV Inventory: in addition to eight 16mm sound 
projectors at the Washington, D. C. hdq., 150 
projectors are in use among affiliates. Six hdq 
sound slidefilm projectors are supplemented by 
200 ssf. machines in the field among affiliates 
Film production facilities at Washington, D.C 
include cameras, sound recording and editing 
equipment, dark room and still cameras. AAA 
provides a promotional list of its films 


“ A 
Wf x4 


American Gas Association, beginning its motion 


picture sponsorship in 1947, has developed a 
cooperative audio-visual program for its large 
membership. Continuing to sponsor its own film 
materials, the association operates a lending 
library composed of these subjects and motion 
pictures and slidefilms from many utility com 
panies 

AGA also works with organizations in home 
building, appliance and other related fields. Al 
though films handled by AGA often have local 
identification, the association selects them for 
wider appeal, use with general audiences. A 
recent example of AGA cosponsorship is A Werd 
to the Wives, produced in collabocation with the 
Woman's Home Companion and the National 
Association of Home Builders. This comedy pro 
motes an all-gas kitchen laundry. AGA offers 
prints of this film for sale to gas utilities to 
help them coax builders to incorporate the 
kitchens in new homes. The two pONnsors Cir 
culated the film to tv and group audiences 

AGA publishes ‘Visual Aids” folders and a 
directory of films, indicating h ones are 
available for tv. AGA makes the ut 
slidefilms available from 
in New York 


ty films and 


n Bureau 


American Hospital Association maintains a com 
prehensive rental library at its Chicago hdq 
which contains 42 tit'es in 239 prints from 
various sponsor sources. The films deal with 
many phases of hospital pe training and 
operation and related medical subjects. These 


films are promoted through AHA’s catalog 
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ANALYSIS OF KEY PROGRAMS: 
American Hosvital Assn.: continued 
‘Films, Filmstrips and Slides.” AV Inventory: 
AHA uses 2x2 slides, overhad projection, flannel 
boards, tapes; the association owns one 16mm 
projector, a slidefilm projector, two tape re 
corders, a phonograph and a flip chart 


American Hotel fssociction employs one motion 
picture, The Road to Hospitality, to acquaint the 
public with the history of innkeeping and the 
hotel business—thereby emphasizing the indus 
try's tradition of service. Another film, Profes- 
sional Cooking, carries a recruitment message to 
potential cooks and other workers in hotel food 
departments. A-V Inventory: AHA uses 2x2 slides 
a flannel board, two tape recorders, one 16mm 
sound projector and a sound slidefilm projector 
at its New York hdq. Members of the association 
own some 400 sound slidefilm projectors 


American Institute of Laundering sells the ad 
vaniage of professional laundry service in the 
motion picture Time for Living and explains the 
association's own job in the laundry industry in 
a second film, National Partnership. All also 
circulates an educational sound slidefilm, Every 
Day Is Monday, and a selection of motion pic 
tures for training services in various operations 
basic to the professional laundry. Most of 
these are 16mm silent films. A-V Inventory: At 
Joliet, ill. hdv., AIL uses 2x2 slides, flanne 
boards, owns two 16mm sound motion picture 
projectors, one sound slidefilm projector and 
other a-v items. The association provides a list 
yf its film services for its member organizations 


The American Institute of Steel Construction, 
Inc., distributes Build with Steel, a motion 
picture of its own sponsorship explaining steel 
construction and, at its New York hdg., main 
tains a library of six motion pictures from other 
sources. A recent addition to this library is 
Pioneer of Progress, sponsored by American tron 
and Steel institute to illustrate how steel serves 
the country. AISC’s library in New York also 
makes some 30 lantern slide subjects available 
A leaflet and a mimeographed list publicize these 
films 


American Meat Institute's public education film 
program currently includes two recent motion 
pictures sponsored to promote the use of meat 
and meat products and to familiarize consumers 
with the industry and its problems. Three te 
Get Ready, 2 1956 release, stresses the role of 
nutrition in building the American family and 
explains the contrasting costs of meat and 
their relation to consumer prices. This is Life 
presents a broad overview of the meat industry 
its origins and services 


American Petroleum Institute, through its Oi! 
industry Information Committee, includes in its 
public relations program the sponsorship of 
motion pictures on aspects of the oil industry 
These films are intended to show how the in 
dustry serves the nation and its people, thus 
promoting a favorable climate for the industry 
AP! also uses motion pictures for training use 
within the oil industry. A recent release, Barrel 
Number One, is designed for both public relations 
showings and oil company personnel. It drama 
tizes the many talents, trades and types of 
people needed to keep the nation supplied with 
petroleum products. This film was featured dur 
ing Oil Progress Week, last October 

it Never Rains Oil, originally produced for 
employee showings, was so well received that 
API made it available as a pr film. This picture 
says that oil is essential to national life and 
(Continued on the following page 
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ORGANIZATIONS 


American Osteopathic Association 
212 East Ohio St 
Chicago 11, Il 


American Paper and Pulp Association 
122 East 42nd St., 
New York 17, N. ¥ 


American Petroleum Institute 
50 West 50th St 
New York 20, N.Y 


American Plant Food Council, Inc. 
1700 K St.. N.W 
Washington 6, D. ¢ 


American Potash Institute 
1102 16th St. N. W 
Washington 6, D, ¢ 


American Road Builders Association 
918 l6th St... N.W 
Washington 6, D. ¢ 


American Society of Bakery Engineers 
208 Third Ave., 8.1 
Minneapolis 14, Minn 


The American Society of Mechanical 
Engineers 
29 West 39th St 
New York 18, N. 4 


American Society for Metals 
7301 Euclid Ave 
Cleveland 3, Ohio 


American Stock Yards Association 
1330 Terminal Tower 
Cleveland 13, Ohio 


American Transit Association 
292 Madison Ave 
New York 17, N. ¥ 


American Trucking Associations, Inc. 
1424 Sixteenth St., N. W 
Washington 6, D. ¢ 


The American Waterways Operators, Inc. 


1319 F Se., N.W 
Washington 6, D. ¢ 


American Zinc Institute, Inc. 
60 East 42nd St 
New York 17, N. ¥ 


Anthracite Industry Council 
342 Madison Ave 
New York 17, N.Y 
Anthracite Industry Bureau 
342 Madison Ave 
New York 17 N. ¥ 


Asbestos-Cement Products Association 
509 Madison Ave 
New York 22, N. ¥ 


Associated Business Publications, Inc. 
205 East 42nd St 
New York 17, N. ¥ 


The Associated Cooperage Industries of 
America, Inc. 
108 Olive St 
St. Louis 2, Mo 


Associated Veterinary Laboratories, Inc. 
Box 8&7, 
Fast St. Louis, Ill 


Association of American Railroads 
lransportation Bldg 
Washington, D. C 


Se 


— Trade 
CURRENT TITLES 


For a Better Tomorrow 

Physician and Surgeon 

Symptoms of Our Times—(series of 
13 filsvs.) 


Your Career in the Paper Industry 


Barrel Number One 
The Story of Colonel Drake 
Crossroads U.S, A, 

(nine other current subjects plus ¢ 


continuing tv series.) 


Another First for Mr. Washington 
Making the Most of a Miracle 


Potash Production in America 

Save that Soil 

The Plant Speaks (series of four films 
two other subjects available.) 


\RBA does not sponsor films but sup 
plies catalog. (See Cross-Section 


details lor assn. activity.) 


The Baking Industry 
Modest Miracle 
Strange Hunger 

(plus 20 other subj cts 


To Enrich Mankind 


The Heat Treatment of Steel 
lron-Carbon Alloys 
Metal Crystals 


This Little Pig Went to Market 
Today's Chisholm Trail 


Chain Reaction 


VTA maintains film loan service but 
does not publicize titles. (See 
Section” details.) 


( ross 


The Master Element 


Die Casting—How Else Would You 
Make It? 

Zine Controls Corrosion 
(plus two sound slidefilms.) 


Black Diamonds 


According to Plan 


Groups and the Screen 


DISTRIBUTION DATA 


Free loan from AOA Dhivision 
ot Public and 
Wellare 
I} 


Professional 
at hdg in Chicago 


Sold by APKXPA to paper mills 
from New York hdq. Pu 


chase only. Cleared tor ts 


Free loan trom regional ofhces 
rie mber oil COM panies Films 
for tv and purchase, Modern 
Talking Pictures, In 


See Source Lust 


Free loan from APFC head 
quarters Washington, D4 


Free loan trom institute head 
quarters, Washington, D. 


Obtain 
headquarters 
De 


\RBA 
Washington 


catalog trom 


Free loan trom Department of 
Visual A\SBI 
headquarters in. Minneapolis 
Minn 


Fducation 


~ 


ontact ASMI headquarters in 
New York City 


\vailable trom society's head 


quarters, Cleveland, Ohio 


Free loan from ASYA_ head 
Cleveland Ohio 
bilms for ty 


qu ters 


ontact iocal transit companies 
or ATA tor availability 
Prints sold, Prints for tv 


~ 


ontact ATA hilg 


\WO head 
quarters Washington, DA 


bree loan from 


Free loan from AZI head 
quarters New York City 


Kree loan through Sterling 
Movies U.S.A... the council's 
Anthracite Industry 
coal dealers State 
Coal Merchants assns 
COMP AEDS 


jureau 
Retail 

six 
council members 


Films for ts 


Free loan from assn headquar 


ters, New York City 


e- 


Tomorrow Is a Big Market (SSF) 
Businesspaper Readership (SSF) 


Helping America Deliver the Goods 
The Container on Wheels 


Valiant Years 


Big Trains Rolling 
225,000-mile Proving Ground 
The Right to Compete 

(plus one other film.) 


Contact ABP headquarters in 
New York City 


Contact ACIA headquarters in 
St. Louis, Mo 


Modern 
Service Ii 


Free loan 
Picture 
lor 


Dalkiny 
Prints 


Free loan Association Films 
Ine Modern Talking Pi 
ture Service, Inc.: Princeton 
Film Center; Movies U.S.A 
United World Films: Farm 


bilmi Foundation 
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Trade Groups and the Screen: 


ORGANIZATIONS 


Association of National Advertisers, In« 
155 Fast 44th St 
New York 17 N y 


The Athletic Institute 
209 South State St 
Chicago 4, Ul 


Automobile Manufacturers Association 
New Center Bide 
Detroit 2, Michigan 


The Barre Granite Association, In« 
ri hurch St 


barre, Vermont 


Better Vision Institute, Ine 
OO bilth Ave 
New York 20 


Bermuda Trade Development Board 
620 Filth Ave 
New York City, N. ¥ 


Bicycle Institute of America 
122 ] | nal St 
New York City N y 


alifornia Mission Trails Association 
O91" Hollywood Biva 
la \nuel 45 


alifornia Prune & Apricot Growers 
Association 

Market & San Antonio St 

San Jose, Calil 


alifornia Redwood Association 
1/6 Sacramento St 
Sen Francisco, Galil 


ast Iron Pipe Research Association 
122 S. Michigan Ave 
{ hicago 4 Ii} 


cereal Inotitute, Inc 
155 S. La Salle Se 
‘ hi vt 4 iil 


hamber of Commerce of The United States 


1615 iH St N.W 
Washington 6, D. ¢ 


hic ago Asso tation ol | immmecre and 
Industry 

1 N. La Salle St 

Chicago, Ill 


ling Peach Advisory Board 
150 Sansome St 
San Francisco, Calif 


ompressed Air and Gas Institute 
122 | ind St 
New York 17, N.¥ 


onveyor Equipment Migrs, Aesociation 


| Thomas Circle 
Washington 5, D. ¢ 


De Kalb Agricultural Association 
Fducational Div 


De Kalb, Il 


Douglas Fir Plywood Association 
Tacoma Bidg 
Dacoma 2, Washington 


Drop Forging Association 
119 S. Walnut St 
Lansing 33, Mich 


CURRENT TITLES 


Challenge to America 

The Future of America (SSI 
ponsored with American Assn. of 
Adv. Awenci 


Playtown, U.S.A 
$1,000 for Recreation 
Leaders for Leisure 


plus a cosponsored film.) 


Vr. O'Flynn’s Fifty Million Wheels 


Symbols to Live By 
Will to be Remembered 


Wonderland of Vision 
The Magic Pathway 
The Magic Lens 


Bermuda Bound 
jermuda Treasure Hunt 
Your Next Vacation 


Bicycling Safely Today 


Along El Camino Real 


lor adult roup 


A Fortune in Two Old Trunks 
Good Wrinkles 


Sempervirens 
Box Score (551 
In Your Hands (SSI 
Let's Talk Shop (SSI 


Water—Wealth or Worry for America? 


Manufacture of Cast Iron Pipe 

Health and the Cycle of Water 
plus one training film and a 
film trip 


Watch Mr. Wizard 
Bill's Better Breakfast Puppet Show 
Skimpy and a Good Breaktast (SiSI 


People, Products and Progress 


plus promotion of numerous films 


from other sponsors. See “Cross-Se 


tion” details of Chamber activities.) 


This Is Chicago 
Chicagoland Progress Report: 1955 


Everyone, Everywhere, Likes 
California Cling Peaches 

Friend in the Cupboard 

Cling Peach Closeups (SSF series) 


Compressed Air Power 


Movement Is Lile 


Acres of Chix 
Acres of Gold 
Acres of Sorgum 
(plus three other films 


Farm-In-a-Day 

How to Finish Plywood 

More Room at Home 
plus three other films.) 


Forging in Closed Dies 


DISTRIBUTION DATA 


Available from Joint Commit 
tee of ANA-AAAA, 285 Mad 
ison Ave New York 17 
N.Y. (Sale 


Loan (small service chg.) 
through Association Films 
Inc. (also cosponsor sources.) 


Films for tv 


Free loan through Association 
Films. Inc. See Source List 


Free loan from BGA head 
quarters, Barre, Vt ind 
Ideal Pictures, Ine 


Free loan from BVI head 
quarters; Modern ‘Talking 
Picture Service, Inc. Sterling 
Movies U.S.A Prints tor 
purchase films for tv 


Free loan through Modern 
lalking Picture Service, Ine 
One film tv only trom Ber 
nuda News Bureau 


Free loan trom BIA head 
quarters New York Cut 


Free loan through Ideal Pi 
ture Inc. (Source List 


Free loan through Modern 
Talking Pictures, In ry 


prints of one film only 


Free loan through Ideal Pi 
tures, Inc. Prints for ty 
See Source List 


Free loan trom assn headquar 
ters, any member of the assn 
or through Modern Talking 
Picture Service Inc. Films 
lor ty 


Long term loan to schools, sale 
from institute hdq Colburn 
Laboratory, Ine Films for 
tv. See Source Lust 


Films distributed from C of ¢ 


headquarters and _ division 
othees in several cities 


Contact association le ulquar 
ters in Chicago, Il 


Free loan through 
Hockey X 


Source List 


Associates 


Free loan from institute head 
quarters New York Citys 


Free loan from Modern Talk 
ing Picture Service, Inc. See 
Source List 


bree loan from association 


headquarters De Kalb, Ul 


Free loan from DFPA head 
quarters. Farm Film Founda 
tion. See Source List 


Free loan bookings through 
DFA headquarters distribu 
tion through New York City 
othee 


BUSINESS 





ANALYSIS OF KEY PROGRAMS: 


American Petroleum Inst.: continued 
argues that the industry's capital investment 
fairly requires that the government permit a 
percentage depletion allowance as an incentive 
to investment. Other well-advertised API titles 
are Man on the Land, Crossroads, U.S.A. 24 
Hours of Progress, and The Story of Colonel 
Drake—released for distribution at meeting: 
rallies, theatres and ty 

This year, API launched a tv film series 
Progress Parade, to be shown throughout the 
country on local sustaining time. The 13-minute 
segments combine popular appeal with unique 
facts about oil. The institute plans to insert 
timely reports on ¢ 1 [ ; 

API's descriptive lez nd a og direct 
the films to community } industr audience: 
and tv stations. The institute circulates its films 
from district offices and ma e of a na 
tional distribution agency. | npanies like 


wise dis bute 1e Y r ‘ an 


American Plant Food Council, Inc., | ponsored 
two motion pictures, Another First for Mr. Wash 
ington, on George's use of plant foods, and 
Making the Most of a Miracle, which explain 
plant nutrition with farm sequences, time-lapse 
and animation. The coun adheres to recor 
mendations of the land-grant eges in develop 
ing accurate information to educate the public 
about fertilizers, the importance of replenishing 
the soil and increasing it fert ty APFC oan 
its films free fror Washington, D.C. hdq 
and keeps prints jeposit in Extension Service 
brarie 


American Potash Institute aims Potash Production 
ia America and its other potash industry motior 
pictures toward general and special audiences 
and checks distribution effectivens From Jan 
vary 1 to December 31, 1955, API recorded 
4,330 showings with an estimated 266,228 at 
tendance principally achieved by eight films cur 
rently in active circulation. AP! circulated 489 
prints of these eight films, noting that showing: 
and attendance figures included some perform 
ances of two older pictures withdrawn from 
general circulation but having a few prints stil 
outstanding. Twenty-eight agencies were dis 
tributing the films during the two-month period 
chiefly colleges, universities). AV Inventory 
The association uses 2x2 slid nd owns tw 
l6mm projectors. Its pictures are put zed via 
information sheets—‘‘Fertilizer f Available 

ssued from the Washington. D.C.. hda 


American Road Builders’ Association does not 
tself sponsor film production or distribution but 
publishes a catalog of motion pictures, slides 
and other visual aids produced for the associa 
tion’s commercial members and by government 
agencies, The ‘Catalog of Motion Picture Films 
was compiled by the ARBA’s Committee on Visua 
Aids—part of the Educational Division. Nearly 
200 promotional and training materials dealing 
with road building and related subjects are 
described under source heading: 

booklet. AV Inventory: ARBA makes use 

and 2x2 slides, opaque project 

projection and a l6mm projector at 

ngton, D. C., headquarter 


American Trucking Associations, Inc., 

supply of film prints from other organizations t 
operate a motion picture loan service as 2 smal! 
reference library for members of the motor 
carrier industry. Occasionally, the association 
books outside group showings but does not 
advertise its limited prints to the general public 


A Source List of Commercial Film 


Distributors begins on page 4 


SCREEN MAGAZINE 











ANALYSIS OF KEY PROGRAMS: 


American Zinc Institute is using two motion 
pictures and two sound slidefilms to promote the 
use of zinc in various phases of manufacture 
and construction. A motion picture released this 
year, Zinc Controls Corrosion, is being distribu 
ted to agricultural, industrial, technical and 
educational groups interested in a corrosion 
prevention program to reduce steel maintenance 
costs and increase net earnings. AZI's earlier 
motion picture is the process-descriptive, Die 
Casting—How Else Would You Make It? AV 
laventory: AZi uses 4x5 and 2x2 slides and 
paque projection at its New York hdq 





Anthracite Industry Council's motion picture on 
the hard coal industry, Black Diamonds, is a 
broad public relations tool 
public acceptance for hard coal, its uses, spread 
knowledge of the industry and product and ob 
viate prevailing misconceptions. To reach a wide 
public, the council distributes the film through 
$s Information Bureau, a commercial distribution 
agency, individual dealers, State Retail Coa 
Merchants Associations and the six major 
anthracite producing companies comprising the 
council. AV Inventory: AIC employs 4x5 and 2x2 
slides, opaque projection, a 16mm projector at 
its New York hdq.; member organizations own 
five or more 16mm projectors 


jesigned to increase 


Associated Business Publications, Inc., has spon 
wed two sound slidefilms to promote business 
publication advertising. These slidefilms, Te- 
morrow Is a Big Market and Businesspaper 
Readership, are publicized in “Speakers Bureau 
Program.’ A-V Inventory: At its New York hdg 
ABP uses 4x5 and 2x2 slides, owns one slidefilm 
projector and one slide projector 


Association of American Railroads’ present spon 
sorship includes four public relations films for 
the railroad industry. The latest of these, The 
Right to Compete, ‘speaks out in favor of 
allowing the regulated forms of transportation 
more freedom to price their services in com 
petition with one another.”’ AAR’s 60-page “Rail 
road Film Directory” lists over 200 motion pic 
tures and slidefilms from many sponsor sources 
The association distributes its own film through 
everal major distribution agencies. AV Inven- 
tory: At its Washington, D.C. hdq., AAR utilizes 
l6mm motion picture projector 


The Athletic Institute implements its campaign 
promote community recreation programs with 
four motion pictures, one, They Grow Up So Fast, 
sponsored with other athletic organizations 
and a Beginning Sports Series of sound slidefilms 
giving instructions in 12 sports. The institute 
publishes a catalog “Aids for Physical Education 
Athletics and Recreation,” and publicizes sports 
films from other sources in the “Sports Film 
Guide.” AV Inventory: The institute owns two 
defilm projectors, used at its Chicago hdq 


Automobile Manufacturers Association achieved 
valuable audiences with Mr. O’Fiynn’s Fifty Mil- 
lion Wheels which resulted from a nation-wide 
survey by the association to determine attitudes 
regarding the trucking industry. The survey 
showed that Americans had vague and negative 
deas about the industry. With facts presented 
in a comic fantasy, the association film ex 
plained trucks and the trucking industry and 
the part they play in the American scene 
During the first 16 months of its distribution 
by a national agency, Mr. O’Flynn’s Fifty Mil- 
lien Wheels had 4,681 showings to community 


(Continued on the following page 
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ORGANIZATIONS 


Evaporated Milk Association 
228 N. LaSalle St 
Chicago 1, Il 


Farm Grain Dealers Association 
1101 Walnut St 
Des Moines 9, lowa 


Farmers & Manufacturers Beet Sugar 
Association 
507 2nd National Bank Bidg 
Saginaw, Michigan 


251 S. LaSalle St 
Chicago 4, Ill 


Fine Hatdwoods Association 
666 N. Lake Shore Dr 
Chicago 11, Ill 


Florida Citrus Commission 
Sealed-Sweet, Inc. 
tox 2549 


Tampa, Fla 


149 Michigan Ave 
Detroit 26, Mich 


Gold Filled Mfigrs. Association, Inc. 
Attleboro, Mass 


Golden Guernsey, Inc 
70 Main St 
Peterborough, N. H 


Gypsum Association 
20 N. Wacker Dr 
Chicago 6, I] 


Hawaiian Sugar Planters’ Association 
P. O. Box 2450 
Honolulu 4, Hawaii 


Institute of Life Insurance 
188 Madison Ave 
New York City, N. ¥ 


Institute of Makers of Explosives 
250 E. 43rd St., 
New York 17, N. Y 


Insulation Board Institute 
111 W. Washington St 
Chicago, Ill 


& Allied Industries 
506 S. Wabash Ave 
Chicago 5, Ul 


Stereotypers, Inc, 
701 Leader Bide 
Cleveland 14, Ohio 


Manufacturers 
1105 Barr Bldg 
910 17th St., N. W 
Washington 6, D. ¢ 


125 13th St., N.W 
Washington 4, D.¢ 


Louisiana Sweet Potato Commission 
Opelousas, La. 


Magazine Publishers Association, Inc. 
232 Madison Ave 





New York 16, N. ¥ 


or (* 23986 


Financ ial Public Relations Association 


Florists’ Telegraph Delivery Association 


International Association of Blue Print 


International Association of Electrotypers & 


International Association of Ice Cream 


Investment Bankers Association of America 


— Trade 


CURRENT TITLES 


Fiesta 
(plus four silent filmstrips.) 


Farmers Build for the Future 


The Story of a Revolution (SSF) 
(Sponsored by Beet Sugar Industry 
of Michigan 


The Customer Relations Series 
(five SSF) 

The Training Series 
(four SSF) 


Faces and Figures 


Story of Vitamin C in the Schools 


How to Do It With Flowers 


The Gold Filled Story 


Man Made Miracles 
Golden Heritage 


White Magic 
Gypsum Lathing and Plastering 
Gypsum Sheathing and Wallboard 


Hawaii—The Land of Sugar 
Hawaii—Paradise Plus 
Hawaiian Soil Builders 
(plus eight other films: see “Cros 
Section” details.) 


A Matter of Time 
For Some Must Watch 


Blasting Cap 


The Professor Was a Salesman 
Climate as You Like It 
Designed for Living 

(plus one other film.) 


The Print Before the Product 


Phe Electrotype—The Precision 
Letterpress Printing Plate 


For All the Ages 
Of Town and Country 


Opportunity, U.S.A 


Yam Goes to Market 


Magazines—Profit-makers for 
Drug Stores (SSF) 


Groups and the Screen 


DISTRIBUTION DATA 


Free loan through Association 
Films, Inc., Editorial Films 
Inc, Prints for tv 


Free loan trom FGDA head 
quarters Des Moines, lows 


Contact Beet Sugar Industry ot 
Michigan, assn. headquarter 
Saginaw, Mich 


Contact FPRA le vdquarters it 
Chicago, ill 


bres loan from msociation 
headquarters, (Colleges and 


wlult consumer groups only 


Free loan from School Educa 
tion Program, association 


hve vlqu irters 


lampa, Fla 


Reque sts for tree loan’ made to 
FIT DA: distribution throug! 
Modern Talking Pictures 
Service, Ine 


Contact association he wiquar 


ters, Attleboro, Miss 


Free loan or sale ol prints with 
personalized tt tilers trom 
Golden Guernsey, Inc. Film 
lor ty 


Free loan trom assn. he vq 
ters, Chicago, il 
t\ 


Films ton 


Free loan trom assn. he vile ua 
ters, one film trom Washing 


ton, 2.C. office, Fils tor ts 


bree loan \ssociation. bkilm 
live Modern lalking Pi 
ture Service, Inc. Films tor 
ty 


IFree loan trom Motion Pic 
ture jureau, du Pont Co 
(Source List.) TV print 


Contact Il headquarters Chi 
cago, Il bilins lor ts 


bree loan trom assn. le wlquar 
ta Chicago, Hl Used by 


isn. members 


bree loan through Modern 
Lalking Picture Service, In¢ 
md asen hag Cleveland 


Ohio. Prints tor t 


bree loan All prints except 

those purchased by industs 
Association 
Films Inc. over trailer of Na 
tional Dairy Council, Print 
lor tv 


iv¢é released Via 


Free loan trom asen. he wlejuay 
ters, Washington, DA 


bree loan from asen. he viquat 
ters, Opelousas, La 
Slidefilm used by retail drug 


wists; contact asen. he sdquat 


ters, New York Cit 
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Trade Groups and the Screen: 


ORGANIZATIONS 


Mahogany Association, lin 
605 I ke Shore ly 
Chicagwo., til 


Malleable Pounders’ Society 
1200 Union Commerce Bldg 
Cleveland 14, Ohio 


Material Handling Institute 
| Gateway Cente 
Pittsburgh 22, Pa 


Milk Induviry Poundation 
114% Oth Se NW 
Washington 6, D. ¢ 


Mirror Manufacturers’ Association 
2217 Tribun lowe! 


155 N Michi im A 


Mobile Homes Manulacturers’ Association 
iN, Was ly 
Chicago 6, Il 


National Apple Institute 
726 Jackson Pl, N.W 
Washington, D. ¢ 


National Association of American 
Business Clubs 
07 Dale Bldg 


Danville, Hl 


National Association of Chiropodists 
301 loth So, NW 
Washington, D. ¢ 


National Association of Engine & Boat 
Miurs 
120 Lexington Ave 
New York City, N. ¥ 


National Association of Food Chains 
720 | wk on id N \ 
Washington 6, D. ¢ 


National Association of Frozen Food Packers 
1415 K St. N.W 
Washington 5, D. ¢ 


National Association of Home Builders 
1625 LL. St N.W 
Washington 6, D. ¢ 


National Association of Ice Industries 
BIO Kighteenth St. N. W 
Washington 6, D. ¢ 


National Association of Leather Glove 
Migrs., Ine 
525. Main Se 
Gloversville, New York 


National Association of Manufacturers 
2 East 48th St 
New York 17, N. \¥ 


National Association of Mutual Insurance 
Companies 
2105 North Meridian St 
Indianapolis, Indiana 


National Association of Plumbing 
Contractors 
1016 20th St. N.W 
Washington 6, D, ¢ 
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CURRENT TITLES 


Mahogany—Wood of the Ages 


This Moving World 


Powered Industrial Trucks 


The Milky Way 
Your Best Food Buy (55! 


It's Done with Mirrors (SSI 


Hiome Sweet Mobile Home 
You Can Take lt with You 


Gateway to Health 


Search 


The Foot and Its Problems 

Chiropody as a Career 

Shake Hands with Your Feet 
plus one sound slidefilm 


Youth for Sail 
Water Ski Antics 
Holiday Afloat 


(plus four other films 


The Spud and You 


Design for Dining 


Million Dollar Castle 

A Tale of Two Kitchens 

You and Your Neighbor 
plus two other films.) 


Naturally Yours 


The Romance of Gloves (SSF) 


Steady Work, Steady Pay 
Industrial Research—Key to 
Jobs and Progress 
Good Place to Work 
plus five other films, two slidefilms 
newsreel Sec 


continuing Cross 


Section ) 


No Longer Worried 
Outlawing Farm Fires 


Circulation and Stratification of Water 
in Hot Water Tanks 

Convection Currents in a Model Gas 
Water Heater 

A Drink for Judy 
plus five other films. Se« 
Section” details.) 


Cross 


DISTRIBUTION DATA 


Free loan from assn. hdq. in 
Chicago, Ill 


head 
Ohio 


from society 
Cleveland 
Prints lor tv 


Free loan 
quarters 


Prints for rental and sale 
through College Industry 


Committee. (Source List.) 


Free loan through Association 
Films, Inc Contact MII 
slidefilm 


he sdquarters for 
Prints lor tv 


Free loan trom assn. he sdquar 
ters, Chicago, Hl 


Free loan through Modern 
lalking Picture Service, In« 
parks 


trade 


lor hore dealers, in 
dividuals or 


Prints for ty 


assns 


Free loan trom institute head 
quarters Sale to schools 
health dental 


Semipermanent loan 


cle pts assns 
from 


trade groups 


Free loan trom assn. he vdquar 
ters, Danville, Hl 


head 
quarters. Prints for purchase 
prints lor ty 


Free loan trom = assn 


Free loan from NAEBM and 
certain” circulation 
Prints for tv 


libraries 


from NAF 
NAF( 


head 


member 


Free loan 
quarte rs of 
organizations 


Free loan through \ssociation 
Films, Inc. Prints for tv 


See Source List 


Free loan from assn. headquar 
ters, Washington, D.¢ 


Free loan trom assn headquar 
ters, Washington, D.¢ 


Contact assn headquarters 


Gloversville, N. ¥ 


NAM Film 
Bureau (hdq.) and 13 region 
al othees. T\ prints from 
NAM's Radio IV Dept 
Some films available through 
other organizations: GM 
Vet's Admin 


Free loan trom 


Free loan from NAMIC head 


quarters, Indianapolis, Ind 


Free loan from association's 
film library, Washington 
hdq. Prints for ty 


BUSINESS 





ANALYSIS OF KEY PROGRAMS: 


Automobile Manufacturers: continued 
organizations and audience of 
384,050 persons. In the same period it had 432 
television showings. Thouzh the tv airings prob 
ably were seen by wm ns, the community 
showings were AMA's first consideration: the 
association believed these live-audiences would 
react more readily 


reached an 


California Redwood Association tells its prom 
tional story of the redwood lumber industry with 
one motion picture, Semnervirens, and provides 
three sound slidefilms for training. A-V Inventory 
CRA uses 2x2 slides, overhead proje 


projection, twe 
16mm pro ectors. f ur slid file projectors, tw 
‘ ide projectors at ts an Fran hda 


Cast Iron Pipe Research [Association has spor 
sored four motion pictures, three of which were 
originally produced for group showings and then 
abbreviated for television—where th 
used. In 24 and 1342-minute ver 
Wealth or Worry for America? er 
zens to learn about their community wat 
problems and to plan conservation. This film was 
designed to help municipal and water works 
officials secure community backing of bonded 


by are widely 
Water— 
yrages cit 


nr 
Jppry 


issues or increased water rates when necessary 
to planning and construction of water supply 
units—t shorta cur 
Manufacture of Cast iron Pipe, showing the 
two centrifugal casting processes by which most 
cast iron pressure pipe is made, was clipped 
for tv under the title, Made to Serve for Cen 
turies. Health and the Water Cycle, prepared for 
the general pubiic, special groups and tv in a 
short form containing no direct promotion of 


get action before shortage cr 


v 
Cast tron Pipe, is a jistributed in a longer 
p g 
version showing records and tests 1 interest t 
pipe users and buyers. Installing Cast iron Pipe 
a 22 minute good pract e filer nited t 


personnel in the water works industry 

Wallace 1. Miller, association research eng 
neer, delivers a 60-minute illustrated lecture at 
civil engineering schools throughout the country 

using his own filmstrip projector equipped 
with a remote control feature. CIPRA films are 
promoted in folders and distributed by a na 
tional agency. The association provides prints 
from its Chicago hdq. A-V Inventory: The associa 
tion has one 16mm sound motion picture prc 
jector at the Chicago office 


Cereal institute, inc. has built its two motior 
pictures Watch Mr. Wizard and Bill's Better 
Breakfast Puppet Snow on materia! (tv magician 
and a puppet show) already popular with young 
audiences of the type the institute wants tc 
reach with its nutrition messages. Cl additionally 
uses a silent filmstrip to persuade kids to eat 
cereal breakfasts. The institute publicizes its 
materials with pictorial mailing pieces and pro 
vides supplementary guides with the films for 
teacher use. The 16mm film, Watch Mr. Wizard, 
was developed from Cl's tv program. A-V Inaver- 
tery: The institute owns one 16mm projector 
and one slidefilm projector, used at its Chicage 
hdq 
wy 


Chamber of Commerce of the United States 
engages in direct sponsorship of audio-visua 
materials and powers a steady promotion of 
films from other sponsors which explain compe 
titive enterprise and strive to develop an 
understanding of the American business system 
Motion pictures sponsored by the chamber are 
distributed through its various departments and 
committees. The Domestic Distribution Depart 
ment maintains a film information-consultation 
service for local chambers, trade associations 
business firms and other organizations 

People, Products and Progress, 2 28-minute 


SCREEN MAGAZINE 











ANALYSIS CF KEY PROGRAMS: 


Chamber of Commerce of U. S.: continued 
color film recently released by the chamber 
shows how progress in business and industrial 
science can lead to better living for all Ameri 
cans if the private enterprise system remains 
free. An earlier film, The Magic Key, sponsored 
by the chamber’s Committee on Advertising, tells 
the story of advertising and its role in building 
the American economy 

These films and about 20 subjects from other 
sources, are described and keyed to detailed 
programming suggestions in the chamber’s hand 
book, “Films to Explain American Business” 
which discussed film selection and use and 
offers guidance to program leaders. Films listed 
are from major American sponsors and educa 
tional organizations. They deal with the role of 
profits, competition's part in reducing prices and 
raising living standards, the causes and cures 
of inflation, the harmful effects of excessive 
government regulation of business. The chamber’'s 
own films are availab'e from the Washington 
D. C., hdg. and regional offices on a purchase 
yy rental basis. ihe other films, free loan and 
purchase, are available from various sponsors 
and distributors 


A 


Cling Peach Advisory Board strives to reach 
home economics audiences with two motion 
pictures and a sound slidefilm which give back 
ground facts about the growing and canning of 
peaches plus recipe demonstrations. All of the 
recipes described in the motion picture Friend 
in the Cupboard are repeated in a folder circu 
lated wherever the film is shown. AV Inventory: 
one 16mm motion picture projector at the San 
Francisco hdq 


Douglas Fir Plywood Association has sponsored 
six motion pictures on construction subjects 
which are loaned from the association's hdq. in 
Tacoma, Washington. Farm-in-a-Day, a 21-minute 
film, shows how a 122-acre farm was cleared, 
tilled, seeded, irrigated, and all the farm build 
ings erected—within 24 hours. The project de 
picted marked the release of water to the 
Columbia Basin area in Western Washington for 
irrigation. Films with such titles as Miracle in 
Wood, How to Finish Plywood, and More Room 
at Home illustrate plywood processing and use 
including do-it-yourself examples 

This year, the association distributed to the 
country’s 28,000 lumber retailers a stereoscope 
and a reel of seven stereo scenes showing stor 
age units that an amateur can build in his own 
home. The viewer has been offered free at re 
tail dealer conventions and also sold to dealers 
in a package containing a counter display and 
the first reel. The stereoscope is secured to the 
display by a light chain and the display contains 
plans for the storage units depicted in color on 
the reels. Additional reels were made available 
to dealers 


Drop Forging Association has sponsored one mo 
tion picture, Forging in Closed Dies, to increase 
knowledge of the values of the closed die drop 
forging process, and makes internal use of vis 
uals. A-V Inventory: The association's communica 
tions tools include 2x2 and 3¥ax4 slides, over 
head projection and flannel boards used at the 
Lansing, Mich. hdq 


Evaporated Milk Association reaches out to wom 
en's audiences on television and in group show 
ings with its motion picture, Fiesta—a party 
planning aid which is supplemented by an illus 
trated recipe folder. Other meal-making themes 
involving promotion of evaporated milk are por 
trayed in four filmstrips which EMA provides 
with reading scripts. AV Inventory: EMA owns 
one silent slidefiim propjector, used at the 
Chicago hdq (continued on next page) 
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ORGANIZATIONS 


National Association of Printing Ink Makers 
1440 Broadway 


New York City, N. 4 


National Association of Purchasing Agents 
11 Park PI., 


New York 7, N. ¥ 


National Association of Retail Grocers 
160 N. Michigan Ave 
Chicago 1, Ill 


National Association of Transportation 
Advertising, Inc. 
30 Rocketeller Plaza 
New York 20 N \ 


National Association of Waste Material 
Dealers, Inc. 
271 Madison Ave 
New York City, N. ¥ 


National Automatic Merchandising 
Association 
7S. Dearborn St 
Chicago 3, Ill 


National Board of Fire Underwriters 
aid) John St 
New York 38, N.Y 


National Bowling Council 
1420 New York Ave., N. W 
Washington 5, D. ¢ 


National Broom Manulacturers and Allied 
Industries Association 


Arcola, Ill 


National Coal Association 
802 Southern Building 
Washington 5, D. ¢ 


National Coffee Association 
120 Wall St., 


New York City, N. ¥ 


National Confectioners Association 
221 N. LaSalle St 
Chicago 1, Ill 


National Consumer Finance Association 
$15 Bowen Bldg 
Washington 5, D., ¢ 


The National Cotton Council 
P.O. Box 9905 
Binghampton Sta 
Memphis 12, Tenn 


National Cranberry Association 


Hanson, Mass 


National Dairy Council 
111 North Canal St 
Chicago 6, Ul 


National Electrical Manufacturers 
Association 
155 EB. 44th Se 
New York 17, N. ¥ 

National Garden Bureau 
107 S. Dearborn St 
Chicago 5, Il 


National Highway Users Conference, Inc. 
National Press Bldg 
Washington 4, D. C 


National Institute of Drycleaning 
Silver Spring, Md 


Fic’ “1986 


— Trade 


CURRENT TITLES 


Printing Ink Goes to College 


NAPA films but 
maintains a Subcommittee on Visual 
Education See 
tails.) 


does not sponsor 


Cross-Section” ce 


Design for Selling (SSI 

Miracle in Your Market (SSF) 

Strategy for Selling (SSF) 
(plus 12 other slidefilms.) 


Felling the Town (filmstrip 


Waste Not, Want Not 


Ar the Drop of a Coin 


Betore the Alarm 
How to Call the Fire Department 
Stop Fires—Save Jobs 

(plus 19 other films.) 


America Bowls 
Young America Bowls 


Sweeping the Country 


Magic of Coal 
Powering America’s Progress 
Underground Adventure 


The Magic Cup 


Candy and Nutrition 


Every Seventh Family 

Who Gets the Credit 

NCFA Personnel Training Program 
(12 SSI 
ber cCompalte s only ) 


traning programs for mem 


Bundles from Heaven 

Miracle in the Cottonfield 

Something New Under the Sun 
(plus nine other films.) 


The Cranberry Story 


Uncle Jim's Dairy Farm 

It's All In Knowing How 

Weight Reduction Through Diet 
(plus two other films.) 


Blueprint for Power 

Installing Armored Cable 

Hot Water Saves Labor (SSF) 
(plus two other slidefilms.) 


Breeding Better Food Crops 

Farm Seed Story 

Garden for Abundance 
(plus four other films.) 


Horizons Unlimited 


A Professional Portrait 


After the Ball 


More Dangerous than Dynamite 


Groups and the Screen 


DISTRIBUTION DATA 


Free loan to graphic arts asso 
ciations only. Contact NA 
PIM he ulquarters 


For av information, contact 
NAPA hdg. in New York 
City 


Slidefilms rented and sold trom 
NARGUS 
Chicago, Hl 


headquarters in 


Contact 


in New 


NAI \ he sdquarters 
York City 


Free loan from assn. headquar 


ters, New York City 


Ideal Pic 


Source Lust 


bree loan through 
tures, Inc, See 


bree lo 
munications Research, Ine 
Films tor tv. See Source List 


in trom Bureau of Gom 


Sold to bowling proprietors 
iSsts., Ol made available 
on tree loan from council 


he niqu irters 


Free loan from assn, headquar 
ters and individual manutac 


, 
turers, Prints tor ts 


Public Rela 
NCA headquart 
ers, Washington, DA 


tions ce pr 


Contact NGA headquarters in 
New York Cuty 


Modern 
Service, Ine. 


bree loan through 
Lalking Picture 


See Source List 


Mode rh 
Service, Ine 


Free loan through 
lalking Picture 


See Source List 


bree loan trom NCC, P.O 
1905, Memphis 12 
bilms for ty 


Box 
Denn 


Free loan through Modern 
Dalking Picture Service, Ine 


See Source List 


Free loan through Association 


Films, Inc. Films for tv. See 


Source Lust 


bree from 
sponsoring sections of NE 
MA. Sound § slidefilms for 


sale. (New York hdq,.) 


loan and purchase 


NGB 
quarters in Chicago, Il 


Free loan trom head 


from conterence 
he adquarte rs, Washington 


D.C. Films for tv 


bree loan 


Kree loan to members of NID 
from institute headquarters 


Films for ty 
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Trade Groups and the Screen: 


ORGANIZATIONS 


National Live Stock and Meat Board 
107 5. Dearborn St 
Chicago 5, Il 


National Lumber Manulacturers Association 
1519 Fighteenth St., N. W 
Washington 6. 1D. ¢ 


National Macaroni Inotitute 
139 N. Ashland Ave 
Palatine, Ill 


National Machine Tool Builders 
471 b. 102nd 


Cleveland 6, Ohio 


Amociation 


National Paint, Varnish & Lacquer 
Association 
1500 Rhode Island Ave \N.W 
Washington, D. ¢ 


National Plant Food Institut 
1700 K St... N.W 
Washington 6. DD. ¢ 


National Kestaurant Asx iation 
SS. Mechioan Ave 
{ hica el ; i} 


National Retail Dry Goods Association 
100 W. Siet Se 
New York I, N. ¥ 


National Retail Farm Equipment Association 
40 Hamden 
St. Loui 10. Mo 


National Retail Purniture 
660 Lake Shore Dh 
Chicago, til 


Association 


National Safety Council 
wv) N. Michi 
Chiago tt, il 


m Ave 


National Slate Association 
> W Sral Se 
New York II, N.Y 


National Tool & Die Manufacturers 
Association 
907 Publu Square Bld 
Cleveland 15, Ohio 


Member Firms of the New York Stock 
Exchange 
11 Wall St 
New York 5, N.Y 


Outboard Boating Club of America 
407 N. Michigan Ave 
Chicago |, Il 


Parafiined Carton Research Council 
L1l W. Washington St 
Chicago 2, Ill 


Portland Cement Association 
18 W. Grand Ave 
Chicago 10, I 


CURRENT TITLES 


Over the Backyard Grill 
Our Mrs. Fix-it 
The Right Track 
plus five other motion picture 


filmistrip et of color slide 


Living with Wood 


Use Your Noodle 
Stag Party 


on hip pendin See “Cros 
NM IBA list of 


ource 


on details of 


from other 


Water—The Hidden Menace to Homes 
Here's How 

The House in the Middle 

s 


ponsored b vatl Clean I 


Up-Fix Up Bureau 


p 


The Big Test 
Crasslands Miracle 
Farm Scientists Work for You 


ul even other film 


America Eats Out 
America’s Heritage of Hospitality 
Now I'm in Business 

plu five other hime 
Film directors 


lraimime upplied on 


ilies basis to member and non-mem 
er store 150 pages ol motion pi 
ives and slidefilms for use in train 


drvygoods personne! 


Cost of Doing Business (551 
Kusiness Management Clinics (SSI 
All N.R.P.E.A. Services (SSI 

plus one other slidefilm 
[hree series of Furniture Films for 
Makers and 
Practical Selling of 
film both cateworu 


lidefilmns 


Home three series of 


Home Goods 
composed ol 


yund 


Supervising Safety Series 

Dake Time to Live 

Personal Side of Safety Series 
More than 100 films sponsored by 
NSC) and films trom othe 
See (Cross Section 


wOUTCe 


Slate—Nature’s Sheltering Stone 


Tool and Die Making—Keystone of 
Mass Production 


Working Dollars 
What Makes Us Tick 


\ Boat in the Family 


in long and short versions 


The Butcher, The Baker 
Cream Maker 

Selling Butter; Selling Ice Cream in 
Drug Stores; Selling Ice Cream in 
Food Stores (last three: SST 


The Drama of Portland Cement 


DISTRIBUTION DATA 


Motion pictures distributed on 
free loan through United 
World Films, Inc. Filmstrips 
on free loan from NLSMB 
headquarters, Dept. of Visual 
Education in Chicago, Ul 


NLMA head 


Almost exclusively 


Free loan trom 
qu irters 


lor tv use 


Free loan through Educational 
Films, Ine Sterling- Movies 
U.S.A. Films for ty 


(Contact assn 
Cleveland 


he rdqu iwtey 


Ohio 


birst two loan 
Films 
Inc. Third film trom bureau 


NPVELA 
Films for ty 


films on tree 
through \ssociation 


he idqu irters 


Free loan from Film Depart 
NPFI he vlquarter itt 


Washington, DC 


ment 


NRA 


quarters in Chicago, Ill 


bree loan from head 


contact NRDG A 
headquarters in New York 
Coty 


For directory 


Contact association 


ters in St 


headquar 


Louis Mo 


Consumer Education and Sales 
slice films 


members for 


lraining sound 
old to NRFA 
traiming use and loan to con 
suumnet sroups schools loan 


from NREFA headquarters 


from 
council headquarters in Chi 


Rental and purchase 


Films tor tv 


cago 


Contact NSA he idquarters mn 
New York Citv on loan ar 
rangements 

Free loan, purchase from asso 

ciation 


Cleveland 


headquarters in 
Ohio 


Free loan through Modern 
lalking Picture Service, Inc 
Films for tv. (Source List 


Modern 
Service, In« 


Free loan through 
lalking Picture 
Prints tor tv. (Source List 

Motion picture on tree loan 
through Modern Lalking Pic 
ture Service Inc and Stet 
ling Television Company, 
Inc. Prints for tv. For SSF, 
contact council headquarters 
in Chicago, Il 


Modern 
Service, Ine 


Free loan through 
Lalking Picture 
See Source Lust 


BUSINESS 





ANALYSIS OF KEY PROGRAMS: 


Farmers & Manufacturers Beet Sugar Association 
circulates The Story of a Revolution, 2 sound 
slidefilm sponsored by the Beet Sugar Industry 
of Michigan to promote the industry. A-V Invea- 
tery: At its Saginaw, Michigan hdg., the asso 
ciation uses 2x2 slides, two 16mm motion picture 
projectors. Member organizations own a 16mm 
filer 


projector and twe slide y nrniertor 


¥ 


Financial Public Relations Association has 
veloped two sound slidefilm serie ne 
Customer Relations Series, working 
public relations by explaining var 

banking and money manageme 

used in training personne 

AV Inventory: FPRA 

and one Jef p 


Chicago hdq 


Hawaiian Sugar Planters’ Association 
landing example of a trade group 
f audio-visual medi: 

plantations in the 

program function 

the plantation 

relations staff 

materials at the industry 

tion conducts av edu 

assistance for the plantat 

has Spons wed 11 films 
Motion Picture Films 

these are professional p 
taff produced; they are 

relations subjects for the 

try and annua! associat 
The association urge 

their own motion 

detailed information sheet n the 

own av experiences. Member 


produced some 30 films to date 


p 


ysed in industrial engineering 

programs and as 

This year, six plantations 

employees with film. HSPA 

report tu 
ontest to further stimulate use 
Because the association f 

the Islands and are cleared for 
ponsors iocal tv shows 

required a large number of f 

formerly used several sound 

switched entirely to mot 

ventory: HSPA uses 2x2 

tapes; it owns three 

slidefilm projector, slide and 1 

Member organizations own 

ectors and five sound slide 


annual repor 


annual films in ts 


Institute of Life insurance relates |i! yrance 
to public service by presenting a progress report 
m medical science in one motion re, A 
Matter cf Time, and attempts to improve public 
understanding of life insurance benefits in Fer 
Some Must Watch, a film on how insurance 
helped three families. With 320 pr f the 
medical film and 100 prints the family 
documentary, the institute travels it: 
tion to the public through tw 
agencies and over ty. ILI a publishes a film 
catalog. A-V Inventory: At its New York hdgq 
the institute owns one pr 

sound slidefilm projector anc 

One slidefilm projector 

ganization 


nforma 


mmercia 


Laundry & Cleaners Allied Trades Association's 
New York headquarters provides a 
film list of trade subjects, though the associa 
tion does not engage in sponsorshit 


neaker and 
peake and 


A Source List of Commercial F 
trioutors begins on opposite 


SCREEN MAGAZINE 






































































— Trade Groups and the Screen 





ANALYSIS OF KEY PROGRAMS: ORGANIZATIONS CURRENT TITLES DISTRIBUTION DATA 


Magazine Publishers Association, Inc. has spon 


sored Magasinns for Profit. 2 sound slidefiln Rail Steel Bar Association Rail Steel in the World of Today Free loan from assn. head 
——— ’ ~ 18 S. Dearborn St How Concrete Beams React to Near quarters and through Mod 
showing how magazines make money for drug Chicago 3, Il Blast Loads ern Talking Picture Service 
stores which is used with supplementary book Inc. See Source List 
ets at meetings of retail druggists—arranged 
by wholesalers, publishers or distributors’ road Red Cedar Shingle Bureau Here's How Free loan from bureau head 
men. Mentors of these meetings have reported 5510 White Bldg Land of Totem quarters in Seattle, Washing 
excellent reaction. Other a-v presentations for Seattle, Washington Symphony in Cedar ton, Films for ty 
the industry are available from the Bureau of Walls of Wisdom 
Independent Publishers and Distributors and : “ 
from individual publishers such as Curtis, Time Scientific Apparatus Makers Association It's Only the Beginning Free loan from SAMA head 
Inc 20 N. Wacker Dr plus a film list of subjects trom quarters, Director of Public 
= aa Chicago 6, Ill other sources Information, Rm, 5120 
Milk Industry Foundation introduces the dairy The Shade Tobacco Growers Agricultural The Story of Tobacco Valley Free loan from assn. headquar 
dustry to group and television audiences with Association, Inc. ters, Hartlord, Conn 
The Milky Way, a motion picture on pasteurized 148 State St 
nilk from farm to home and circulates a slide Hartiord 3, Conn 
Z he —- = ode pesetne- er The The Society of the Plastics Industry, Inc. The Scientiice Approach to Better Free loan trom SPT headquart 
— “$ e —_ NY SPOREOTOS prOSEciiOn 250 Park Ave Plastics ers in New York City 
a Set of seven animated sound film tv com New York 17, N.\ Plastics Is Our Business (filmstrip 
ercials (three 60-second and four 20-second 


At Home With Plastics (filmstrip 
which it sells to dairies on either a one-market 

multiple-market arrangement Southern Gas Association Natural Gas Free loan from SGA headquart 
1932 Life of America Bldg ers in Dallas, ‘Texas 


Dallas I CxXaSs 
Mobile Homes Manufacturers Association uses 


as eee ae Slew Southern Pine Association Sound of America Free loan, eastern hall of the 
television and commercial distribution agencie P.O. Box 1170 United States through Delta 
to send its two motion picture messages on the New Orleans, La Visual Service, Prints for tv 
convenience of mobile homes to potential cus 
tomers. The films, Home Sweet Mobile Home and Structural Clay Products Institute Building Dreams Free loan from institute head 
You Can Take It With You, also are an aid in 1520 Eighteenth St., N.W quarters in Washington, DA 
mobile home parks, dealer meetings and trade Washington 6, D.¢ 
association meetings. The association has spon —_ . a 
sored Today on NBC and Famous Film Festival Tea Council of The U.S.A., Inc. Iced Tea Time Free loan from Tea Council 
n ABC to capture cross-country attention. AV 100 Filth Ave Tale of a Tea Bag Film Library tureau of 
Inventory: MHMA uses slides at its Chicago hdq New York 36, N.Y No Dishes Tonight Communications Research 
snd owns one 16mm motion picture projector plus three tv films and a filmstrip.) Tine Fditorial Films Ine 
bilms for ts 

Tile Council of America How to Get Better Clay Tile For purchase by manufactur 
National Association of Chiropodists, through its 10 F. 40th St Installations ers. Contact council head 
Audio-Visual Commission, has sponsored three New York 16, N.\ quarters in New York City 
motion pictures, The Foot and its Problems, Chi- 
ropody as a Career, and Shake Hands with Your United States Brewers Foundation, Inc. Beer Belongs Free loan from foundation 
Feet, and one sound slidefilm which deals with 535 Filth Ave Backyard Barbecue headquarters in’ New York 
foot health themes and vocational guidance re New York 17, N.Y Buflet Party City. bilms tor ts 


garding the profession. NAC film materials are 


plus two other films.) 
sted regularly in the association's National 


Journal. The association reports that many mem West Coast Lumbermen’s Association Lumber for Homes bree loan through Modern 
bers use its materials on tv. A-V Inventory: NAC 1410 S.W. Morrison St The Magic of Lumber lalking Picture Service, Ine 
yses 2x2 siides and tape recordings at its Portland, Oregon This Is Lumber Public Service Network 
Washington, D. C. headquarters plus a film series Prints for ty 
Western Pine Association The Bounty of the Forest Free loan trom association 
510 Yeon Bldg Oper: ce te ” d. oO 
National Association of Engine & Boat Manufac arn soe aggre yperatson Astes headquarters, Portland, Ore 


Portland 4, Oregon Fabricating the Western Pine Films for ts 


turers, Inc., splashes the pleasure of outboard - 
- — Building a Home with Western Pines 


motor boating toward tv and group audiences 
with seven motion pictures of its own sponsor 


Wine Advisory Board Wine G yin Americ: Free loa from board head 
hip. With such titles as Youth for Sail, Water 17 § ‘ _ yw ee? le armcraanecan ' oy ger : 
Ski A 4 Schoo! for Sk ison Whee 717 Market St Daily Double quarter in San Francisco 
| Antics, and ; Or Skippers, a nNe San Francisco 3, Calif Cal. kilos tor t 
are promoted in colorful mailing pieces and in 
a catalog, “Boating Films,” published by the Wire Reinforcement Institute, Ine. The Builders Free loan through Modern 


sociatic » catalo sn tains films fro . 
ciation. The catalog also contains films from 1049 National Press Bldg lalking Picture Service, Ine 


ther sponsor sources which treat of boat con Washington 1D Prints for tv. (Source List.) 
struction, cruising and camping, fishing, racing 

navigation, safety and maintenance, sailing, tech Wool Bureau, In Seven Wonders of Wool bree loan from bureau head 
nical topics, water sports and pertinent weather 16 W. 46th St quarters in’ New York City 
subjects. A-V Inventory: NAEBM owns one l6mm New York 36, N.¥ 


tion picture projector, used at the New York 





Association Films, Inc., 347 Madison DISTRIBUTOR SOURCE LIST Farm Film Foundation, 175! Eve % 


> suarter¢ 
headquarter 





Ave., New York 17, N.Y. Branch Commercial and independent source N.W., Washington 6, D., ¢ 
National Association of Food Chains makes Libraries: Ridgefield, N.J. (Broad at of trade association films are noted W. E. Hockey & Assoc., 450 Peninsu 
svailable 150 prints of The Spud and You, its Elm); La Grange, IL. (561 Hillgrove lar Ave.. San Mateo 8. Calif 
notion picture on modern food distribution in Ave.); Dallas, Texas (1108 Jackson College Industry Committee, 8111 Ideal Pictures, Inc., 58 East South 
an effort to win new customers for its member St San Francisco, Calif. (351 Turk South Yate A\ve., Chicago 17, Ill Water St.. Chicago 1. I. Write for 
tories. The film is steered toward employee St.) Delia Visual Service, 815 Poydras St sddre ol nearest exchange in 
groups, consumer audiences, unions and other Bermuda News Bureau, 620 Filth New Orleans, La other principal U.S, cities 
organizations. Prints are sold to stores for use Ave.. New York. N.¥ EI > 
n local areas on a free loan basis. To further . 1. du Pont de Nemours & Co., Inc Modern Talking Picture Service, Inc 
bolster the training and sales efforts of these Bureau of Communication Research, Motion Picture Bureau), Wilming » Rast Stth St, New York 22 
stores, MAFC's weekly Bulletin’ guides them Inc., 15 East 37th St., New York ton 98, Del N.¥. See telephone Red Book for 
to films from other sponsor sources 16, N.Y Editorial Films, Inc. (Television other exchanges in Atlanta, Georgia 
Detailed analysis of survey data on key trade Colburn Laboratory, Inc., 164 North Snapshots, Ine¢ 270 Park Ave Boston, Massachusetts; Buffalo, New 
groups continues on next page Wacker Dr., Chicago 6, III New York 17, N.¥ (CONTINUED ON PAGE 63) 
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Trade Groups and the Screen: 


HOW ASSOCIATIONS USE AUDIO-VISUAL MEDIA: 


National Lssociation of Frozen Food Packers 


We nrinte 
he if ’ 





Natio nal Associati no of Purchasing Agents « 
of Design fos Dialog, ; to me ganizations by way 


the 


prov e5 


motion 


+ 


National Association of Mansfacterers, ref 
ng more than 7 

organi zat 

gram throw 


which 


Preceded | 

nd theatr 

nee the 

Mp prograr 
present nciudes @ 

rive home free enterprise theme 
the dynamics of capitalism. lypica } 
Industrial Research wey to Jobs and prepress 
s film review of various tyg ndu f 
search and how this resear 
empioyme nt oand higher ving mdara 
Program for Progress 


ao rd mcm Vax Oiscrimina National Board of Fire Underwriters 


maneny on Parade, an NAM 


serie j ts mth ve 


ound lidef 


awa that throughout the nat 
and 

S-minute segments 

more than 234 televisi Slee ements 

States and seen — 

through the U. §. Info 

America businesses 

ndustrial giants » ty 

viewer response. Neavy demand 

verseas where firms are eager | pas 

manufacturing methods. NAM a pon , : , ; 4 we 


cu ate j Dy 
ia} public se 
closed-circuit tv to its convent prograrn 


id Inventory: NBS 


NAM made extensive use of audio-visual tect - 7 ~ Ps as 
niques in its recent ‘Americade’’—a nation-wide 
touring exposition depicting what progress the 

nation can achieve by 1975 with a 
prise economy National Consumer Finance Association sponsor 
NAM publicize its file at vO ve i a pub relations motion pit 
iustrated catalog and various t ) ture f consumer finance ci mpany 
AV inventory: Al its New cOminute vers called Every Seventh 
NAM wses five 7x? slide proje j Family ind a 10-minute version entitled Whe 
projection, flanne! boards, display t { , Gets the Credit, NCFA presents a dramatic 
t the origin of the Uniform Small 


flipovers, two tape recorders, lf 


peaters, two l6mm projectors, one j j L Oe! we TUN n and role of the consumer 
nar mnan ad the so | 4 economic 
film projector and such equipment oe Be oe Sn See 
, »s which the busines ymplishe: 

editor, cleaners, still cameras and ie business accomplishes. Both 

' . fietributed thro fi ‘ 
devices. Member organizations owr > loo ; uted through a nations 
, , f n l6mm. The short version is also cir 

projector and 12 sound slidefilm proje . 
for theatrical bookings. NCFA 
f the longer film available 


National Association of Plumbing Contractors nd 0 3omm and 50 l6mm prints of the 
maintains a library of its own films, mostly NCFA Personne! Training Pro 
research studies, and plumbing information film: composed of 12 sound slidefilms for use 
from other sponsor sources. These films may be nt ; consumer finance company employees 
borrowed by local or state associations of s made available to NCFA member companies 
plumbing contractors, NAPC members, plumbing AV inventory: At the Washington, D.C 
and health officials, unions, business agents the association owns 

and other groups concerned with plumbing and ' id slidefilm projector; member companies 
heatingand by schools. NAPC subjects range ximately 900 slidefilm projectors 

from such explicit training titles as Circulation 

and Stratification of Water in Hot Water Tanks |: 

A Drink for judy, a tv-suitable public relations The Wational Cotton Council recently reported 
film explaining back-siphonage in simple lan 1.284 television bookings of motion pictures 
guage and demonstration. A number of the films nce the inception of its new Audio Visuals 
are suggested for selling and merchandising. The Se lich operates as part of the coun 
association's own eight films and av materia { pu relat Geared to produce 
from many other sponsors are described in r 10 films @ year, the av section does 
"NAPC Film Catalog,” available from the trade ' » filming and sound work and sends its 
growp hdq. in Washington, 0. | : f utside companies. The coun 


one l6mm pr ector 


vee National Sottes Council ntinued 

collection of 12 films (Bundies from Heaven 
Fashions wes the fafa, etc.) are directed at 
the ‘ Th y are designed t pr mate the 


ttonseed products 


Gu u timately 
rattan producers ginners 
nen merchants and 5D 
me-making themes preva 
reach group audiences 
the ty masses. Dir 

a catalog 

constitute tf 


Ly Inventory ht 


uses 2x2 and 5x 


Une le Jim's Dairy Farm, 
fe, Admirals in the Making, 
Naval Academy types are «=omen 
it's dew in Knowing How 
f wing the why and ho 
Weight Reduction Touth Diet der ; 
1 Of Town and Country 


th 


trenothened t milk 


nd free 
agency 


Dairy 


National Electrical yg Association's 

‘ conducted by the 

RE sean which serve 

ndustry. The 

Metallic Tut 

ring Blueprint 

ure which shows 

term planning of electrical 

This film s meant for 

arcnitects jineers, Duilders, contractors and 

ther interested groups. NEMA’s Armored Cable 

Section is ymmunicating with trade groups 

niractors, architects and schools with a step 

by-step Installing Armored 
Cable. 

The Electric Water Heater Section is dis 
tributing a sound slidefilm, Wot Water Saves 
Laber, which shows farmers how to make com 
plete use of automatic hot water epuipment 
With 100 copies of a supplementary booklet, the 
lidefilm is s light and power companies 
which use it for instruction, selling. The Electric 
House Heating Equipment Section recently re 
leased Weat Your Home Electrically, a sound 


ts 


slidefilm—over 350 prints of which have been 
id to utilities and other electrical organiza 
the public. This section 
$ preparing a series of tv shorts based on the 
hidetilm 

The Farm Electrification Bureau, a NEMA div 
sion, has sponsored a sound slidefilm, Electric vs. 
Bottled Gas Equipment, developed on the basis 
of U.S. Department of Agriculture tests. This 
documentary is packaged with 100 copies of a 
corresponding bulletin and sold to interested 
companies. NEMA films are advertised in illus 
trated folders and other mailing pieces 


nf ywmationa filer 


tions for free loan t 


The National Fertilizer Association has been 
sponsoring motion pictures on fertilizer usage 
for distribution to agricultural audiences since 
1938—averaging nearly one film per year 
Earlier films have been withdrawn. All held to 
20 minutes running time, the NFA films are 
loaned free to interested groups. For greater 
educational effect, pamphlets and supplementary 
filmstrips have been prepared which repeat the 


BUSINESS 


National Fertilizer Association: continued 
motion picture information. NFA films are pub 
cized in “The Nationa er Review” and 
Fertilizer News’ and 2 4 ation’s own 
publications 


National Highway Users Centerence, inc.., 
tributes two motion picture non 

by the Automobile Ma 

Handled through NHUC’s 

ment, the films and 

circulated to clubs 

lodges, television s 

tions. NHUC films 

membership meetings 

Highway Transportation Congre he current 
public relations films are Worizcns Unlimited f 
the importance of motor vehicles and highways 
n modern American \ife, and A Professional 
Portrait, showing the typic: afety training 
which makes professional tr 


gentiemen on the highway: 


ite institute of Drycleaning 

motion pictures to its 8° nember ncerr 
bers tell their story t Digened the 
Ball, an exposition of th 

and More Dangerous than ‘Someta 

the hazards of cleanin 

that many of its membe 

vision programs. The 


f general interest 1 ns and trainir 


'- 


». AV Inventory 


ms for members 
NID owns four 2x2 
lomm mot on picture pr paque 
and overhead project 


hdr 
d4 


National Live Stock and Meat Beard 
tensive use of the screen ir 
ican livestock and meat 
Department of Visual Edu 
Over the Backyard Grill, a 
picture which cooks up meat preparat 

n an attractive and urrent popu ar per 
fire” setting. This market m is the 
eighth addition to the board's librar motior 
pictures and filmstrips which dramatize a number 
f meat buying, carving and ng fa The 
board is contemplating another film 

Meat and Romance, released in 1940, was the 
board's first motion picture. Three years later 
The Way to a Man's Heart appeared. Both film: 
have remained in distribution continuously, cir 
culated to adult groups, colleges and high 
schools. Produced pre-television, they have 
proved “extremely popular’’ in this medium. Tw 
years ago, the board sponsored five 14-minute 
films primarily for tv but available to oy 
audiences. These films are distributed through a 
national agency and the board keeps a few 
prints at its Chicago hdq. Last year, the Meat 
Board motion pictures were shown 389 times or 
public service tv. The board's home economist: 
and merchandising specialists appear as public 
service tv guests in meat cookery and carving 
demonstrations 

The board has distributed its two instructiona 
meat cookery filmstrips on a permanent loan 
basis to high schools and colleges since 1948 
and to date has placed approximately 25,000 of 
them throughout the country. The board's latest 
venture is a set of 2x2 slides to be used for 
teaching identification of retail meat cuts. In 
Structors and vocational educators indicated 
slides were most suitable for this type of lesson 
A pictorial catalog, “Meat on Film,” and 
mailing pieces publicize the board's av ma 
terials. AV Inventory: The Meat Board uses 
charts, display boards “and the like” for field 
meetings, both with consumer groups and spe 
cial groups within the industry. The board's field 
home economists carry slidefilm projectors. For 
staff use, the board has one 16mm motion pic 
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National Livestock and Meat Board: continued 
ture projector, a combination slide and film 
strip projector, one 344 x4% slide projector, a 
sound slidefilm projector and a tape recorder 
These are used for training purposes and for 
previewing audio-visual material pertinent to th 
ndustry. The Meat Board does a considerable 
amount of its own photo work, especially in 
color, maintaining two press cameras, a 5x7 
view camera and a 35mm camera 


National Machine Too! Builders’ Association pub 
ishes a catalog of motion pictures and sound 
slidefilms available from 35 member companies. 
These films depict many kinds of industrial 
tools and may be used in demonstration and 
training. Most of these films are provided to 
groups on free loan. The catalog was revised 
this summer to include the latest films available 
from the sponsors. NMTBA is considering spon 
sorship of a sound and color motion picture for 
the general public to demonstrate what a 
machine tool is, how it functions, its place in 
industry, social and economic welfare, national 
defense, and how it creates jobs 


National Paint, Varnish & Lacquer Association 
circulates two motion pictures to the general 
public through a national agency and publicizes 
another distributed by the National Clean Up 

Paint Up—Fix Up Bureau. The first two pr films 
are Water—The Hidden Menace to Homes, depict 
ing problems of moisture on paint, and Here's 
Wew, showing how to paint various surfaces 
The bureau's film, The Howse im the Middle, is 
an educational study produced in cooperation 
with the Federal Civil Defense Administration 
The association publishes a catalog of films 
available in industry. AW Inventery: At the 
Washington, D.C., hdq., NPVLA uses 2x2 slides, 
overhead projection, VisualCast, owns two 16mm 
projectors and two sound slidefilm projectors. 


A a 


* * 
National Plywood Distributors Association does 
not sponsor films but often uses pictures spon 
sored by manufacturers associations and indi 
vidual manufacturers, such as Douglas Fir Ply 
wood Association, the Hardwood Plywood In 
stitute, Weyerhaeuser Sales Company, Crown 
lellerbach Paper Company and other organiza 
tions engaged in the manufacturing of plywood 
and other wood products 


National Restaurant Association uses eight mo 
tion pictures to clarify restaurant management 
and related activities for the restaurant in 
dustry. In 1955, NRA cosponsored with Can 
Manufacturers Institute a film entitled Billion 
Dollar Dish. -This picture shows the functioning 
yf controls in the procurement, preparation, pre 
sentation and serving of foods in restaurants 
It shows the restaurateur that canned foods 
offer him wider varieties and precise quantities 
more easily than do fresh foods. Another recent 
film, Recipe for Profits, shows how to utilize a 
sectional oven and how to roast meat properly 
America Eats Out shows the size and needs of 
the restaurant market. Other films cover restau 
rant history and food preparation methods 


National Retail Farm Equipment Association pre 
sents the facts on farm equipment, its own 
activities and other information of interest to 
the industry and users in four sound slidefilms 
Cost of Doinz Business, Business Management 
Clinics, All NRFEA Services, and Official Trac 
tor and Farm Equipment Guide. A-V Inventory: 
At the St. Louis, Mo., hdq., the association uses 
2x2 slides opaque projection tape recorders 
Member 
sound slidefilm projectors 


wns two sound slidefilm projectors 
wganizations own 15 









NUMBER 





7 VOLUME 


17 








National Retail Furniture Association sponsors 
two catevories of sound slidefilm series for use 
by member companies in consumer education 
and training of sales personnel. There are three 
groups of films in each category. The films in 
the first two groups of both the Consumer Edu- 
cation and Sales Training categories can be used 
in the opposite category, as the training films 
have consumer education content and the con 
sumer topics have training value. In both cate 
gories are films on furniture types, room ar 
rangement, color harmony, carpeting. The films 
are publicized in descriptive film lists. AV In- 
ventory: At its Chicago hdq., NRFA makes use 
of 2x2 slides, opaque projection, flannel boards 
owns three tape recorders and 13 sound slide 
film projectors. Member organizations own some 
3,000 sound slidefiim projectors 


National Safety Council, the world’s leading 
organization in the promotion of safety, conducts 
an audio-visual program proportionate to its mul 
tiple activities. NSC’s film operation is shared 
by its diverse informaton services. A major 
activity is the National Safety Congress, during 
which the council works with the National Com 
mittee on Films for Safety to show scores of 
new safety films to safety leaders for use in 
every phase of accident prevention work. The 
National Committee on Films for Safety member 
ship represents 22 national safety organizations 
The committee's secretary is William Englander, 
director of the council's film and poster division 

The council has sponsored more than 100 films 
and releases new films every year. From its large 
library in Chicago, the council distributes safety 
films on a sale and rental basis. A consulta 
tion service is maintained with members of 
various divisions giving advice to member or 
ganizations in the production of film materials 
and in the selection and use of available films 

National Safety Council films and those from 
other sponsor sources are vigorously publicized 
in the “National Directory of Safety Films,” a 
publication inaugurated in conjunction with Busi 
ness Screen Magazine. With quarterly supple 
ments, the directory contains upward of a 
thousand films, 16mm and 35mm, dealing with 
safety, first aid, fire prevention and civil de 
fense. Between quarterlies and full editions each 
June, the directory film information also is 
supplemented by the periodicals ‘National Safety 
News,” “Public Safety,” “Safety Education,” 
“Home Safety Review’ and “Farm Safety 
Review.” 


Member Firms of the New York Stock Exchange 
broke into the a-v news recently (Business Screen 
No. 5, 1956) with the release of the animated 
motion picture, Working Dollars, a little comedy 
starring one “Fred Finchley’ whose cartoon 
career explains stock market operations in simple 
terms for the general public. Following in the 
path of the Exchange's earlier What Makes Us 
Tick, the new film is being distributed by a 
national agency to do a big public relations job 
Both films are publicized in colorful cartoon 
folders 


Outboard Boating Club of America sponsors A 
Boat in the Family, 2 motion picture, in 28 and 
ll-minute versions, to encourage the formation 
of local boating clubs. The picture points out 
that “yachting” no longer 
man’s sport, that a new kind of popular-priced 
yacht club includes all income classes. Both ver 
sions are distributed by a nationa 

Besides this free loan film, the club supplies on 
sponored by member 


$ exclusively a rich 


agency 


request a list of films 
manufacturers. OBCA has also made use of 
synchronized three-screen slide projection, a 3-D 
motion picture of the Lake Villa Safety Con 
ference and a slidefilm, Outboard Handling, at 
ts annual meeting. These techniques explained 
the club’s activities to the membership 


— Trade Groups and the Screen 





HOW ASSOCIATIONS USE AUDIO-VISUAL MEDIA: 





Paraffined Carton Research Council promotes 
pre-packaged ice cream to a large consumer 
audience via The Butcher, the Baker, the Ice 
Cream Maker, a color musical cartoon motion 
picture which shows the modern making and 
merchandising of ice cream. This film is cir 
culated to television by two national distribution 
agencies and is available from the council hdg 
in Chicago, Ill. The council has also sponsored 
three sound slidefilms—Selling Butter, Selling 
Ice Cream in Drug Stores, and Selling Ice 
Cream in Food Stores for merchandising pur 
poses. AV Inventory: PCRC owns one l6mm 
motion picture projector and one sound slide 
film projector 


Rail Steel Bar Association sponsorship includes 
two motion pictures: Rail Steel.in the World of 
Teday, which shows the manufacture of new 
rails, the reclamation of used rails by trans 
forming steel into other sections and the ap 
plication of these sections in construction, fur 
niture and implements; How Concrete Beams Re- 
act to Near-Blast Loads, portraying problems, 
methods, results of experiments in which con 
crete beams reinforced with structural steel 
and hardgrade steel are tested under identical 
near-biast loads. These two films are designed 
to create good will for the rail steel industry 
by affording interested audiences industrial pro 
cess and product information. A-V Inventory: 
RSBA uses 4x5 and 2x2 slides at its Chicago 
hdq. Member organizations own five 16mm mo 
tion picture projectors and two sound slidefilm 
projectors 


Scientific Apparatus Makers Association has 
sponsored a motion picture, It's Only the Begin- 
ning, which combines both live action and anima 
tion to illustrate the great cost of industrial 
research and its importance to progress. This 
public relations film is listed in a directory folder 
circulated by SAMA which also describes 13 
motion pictures from other sponsors and lists @ 
filmstrip series dealing with industrial instru 
mentation and process control equipment. The 
free loan motion pictures include such subjects 
as the glass industry, optical instruments and 
Basic Electronics 


The Society of the Plastics Industry speaks to 
science-oriented audiences with a motion pic 
ture, The Scientific Approach to Better Plastics 

documenting a plastics research project at 
the Massachusetts Institute of Technology. Der 
nstrating research on the mechanical properties 
if plastics and the molecular changes induced by 
stress, this film is loaned to industry, the mili 
tary and schools, lab personnel, engineers 
hemists, scientific and technical groups. Speak 
ng to laymen consumers, the society uses three 
new filmstrip programs: Plastics Is Our Business, 


which is meant to interest business men’s club 
audiences in the plastics industry; At Home with 
Plastics — explaining th lifference between 
plastics to women's clubs and stressing plastics 


as a versatile fashion material; a capsule course 
n plastics prepared for high school students 
These filmstrip messages were a project of the 
SP! public relations committee with which hund 


reds f plastic $ companies cor perated 


Tea Council of the U.S.A., Inc., has sponsored 


aunh ehuree and 
even mo nm pictures and 


ne filmstrip to te 
the tale of tea to television group and school 
iced Tea Time, No Dishes Tonight, 
Tale of a Tea Bag and Tale in a Tea Cup are 
aimed at schools and cleared for tv. The film 
strip, The Art of Brewing Tea, is a classroom 
visua!. Summertime Refresher, Cool Look of Sum 
mer and Tea for Twenty are exclusively for ty 


tie a 
auaience 


Tea Council of the U. S. A.: continued 
Most of these films run only a few minutes and 
jJepict meal preparation ideas—moistened by 
tea. Tale in a Tea Cup, an 18-minute film, is a 
romance of the tea industry, set in India. AY 
Inventory: At its New York hdq., the Tea Council 
uses 4x5 slides, flannel boards, owns one |6mn 
motion picture projector and one sound slide 
film projector 


. United States Brewers Foundation, inc., ha: 


developed a library of its own films and those 
of other sponsors to promote the consumption 
of beer, publicize the industry and train its 
personnel. Characteristic of the pr films is the 
foundation's own Beer Belongs, portraying beer 
and brewing as a positive factor in the nation’s 
history and economy. The foundation's other films 
depict beer as a tasty foodstuff, part of the 
menu. The foundation's catalog contains motion 
pictures and sound slidefilms of member com 
panies which have contributed prints to the 
library for the use of the entire industry and 
films available from other sources. The training 
films cover employee relations, safety and 
merchandising subjects, retailer education. Part 
of the pr effort is a section on “alcohol and 
alcoholism’ which includes outspoken films from 
the Women's Christian Temperance Union and 
Alcoholics Anonymous. The pr films are loaned 
to civic organizations and clubs 


Western Pine Association has been promoting the 
Western Pine Region lumber industry with mo 
tion pictures since 1936, Two films, Fabricating 
the Western Pines, produced in 1937, and 
Building a Home with Western Pines, released in 
1939, continue to do their public relations duty 
along with Operation Attic, a new 1955 release 
and Bounty of the Forest, released in 1953 to 
replace the association's first film, Warvesting 
the Western Pines. 

Pictures of the industry and home-building 
these free loan films have enjoyed much atten 
tion, From 1945 to 1953, Western Pine films 
had 50,204 showings across the nation with a 
total counted attendance of 3,464,036. During 
the five year period ending in 1953, the films 
also achieved a total of 261 television showings 
before an estimated audience total of 116,830 
271. Sixteen months after its release, Bounty 
of the Forest had scored 4,266 group-audience 
bookings and 66 tv bookings. A big distribution 
factor has been the dealers who use the films 
for local group and ty showings, customer con 
tact and sales staff indoctrination 

in 1952, Western Pine Association began 
ponsoring a series of 13 |-minute theatre films 
for local tallied in 
1955, these films had been shown before 
8,128,000 viewers. Operation Attic, a lesson in 
wood-paneling, is the 
of how-to-do-it subjects aimed at ty 


Pine publicizes its files 


commercial advertising. As 


first in a projected series 
Western 


n folders and a mimeo 


graphed list 











Enthusiasm: Power Fuel in Selling 


Dartnell Continues Helpful Series with Jam Handy 


Production of “The Power of Enthusiasm in Selling” 


| REATHING success into the 
many techniques of selling is 
the salesman’s enthusiasm. When a 
salesman is “just getting by” of 
siale sriian 


when “ once successful 


goes imtlo a slump the diagnosis 
probably will be “lack of enthusi 
asm.” Men of outstanding sales suc 
cess point to the importance ol 
enthusiasm, sales managers stress it 
and the intelligent salesman know 
that ardor on his part produces 
results apathy does not 

But the salesman, or even his 
manager, may not know the real 
nature of enthusiasm, what pro 
duces it, what governs it, specifi 
cally how it makes a man strong 


in sales 
Defines It — and Develops Use 


The Power of Enthusiasm in Sell 
black / whit 


sound motion picture designed for 


ing, & new Zo-eminute 


syndication by The Dartnell Corpo 


ration, Chicago, defines sales enthu 





ae 
Enthusiasm is sometimes the missing 
ingredient that accounts for a selling 
failure in the field 


siaam and shows how it can be 
developed and applied lo mecrease 
sales production, lhe him was 
planned for .use in sales training 
programs, fot motivating salesmen 
and dealers at sales meetings and 


sales conventions 


In preparing its new sales train 
inp file produced by The lam 
Handy Organization, In Detroit 


Dartnell sought the opinions of bus 


iness executives, particularly men 
who had succeeded in sales. From 
these sources and other interviews, 
Dartnell formed the definition of 
sales enthusiasm which the film 


dramatizes 


No Synthetic Angles Here 


The enthusiasm visually exam 


ined is not the high-pressure steam 
wwainst which prospects long ago 
learned to shut the door. Nor is it 
that more recent version of humbug 

the professional posture ex 


pressed in Such a 


love that soap S 








The salesmanager gives some advice 
to the man who needs inspiration 

merely vocal devotion may serve as 
enthusiasm and make sales but it 
is an external device and eventually 
wears thin for the salesman as 
well as his prospects unless the 
salesman is a huckster to his very 


bones 


As depicted in The Power of En 
thusiasm In Selling, enthusiasm is 
knowledge on fire. It is a genuine 
emotion, born of sincere loyalty to 
Company and product, inspired by 
in understanding of what is being 


sold, the 


the ilesman's own potentials and 


needs of customers and 
needs. This enthusiasm is generated 


by an internal conviction which 
causes the salesman to continually 
school himself, It is invigorating 


ind contagious, 


lo personalize this full definition 
of enthusiasm and demonstrate how 


CONTINUED ON PAGE ‘0 ) 


Hugh Beaumont (right) plays the role of the salesmanager in the film 


























Above: a scene from one of the four “Cases” in the 
“Communications Casebook” series now available. 


The Case for Communication 


A New Filmed Training Kit from Henry Strauss Aids Management 


* Henry Strauss and Co.. Inc., have 
produced for nationwide syndica 
tion a new filmed training kit deal 
ing with one of today’s most press- 
. effective 


person-to-person communications, 


ing management needs 


Entitled “The Communications 
Casebook,” the kit consists of four 
specially prepared film sequences 
and a Trainer's Guide. The se 
quences have been adapted from 
The Inner Man Steps Out... 


neering human relations motion pi 


ture produced some time ago by 
Henry Strauss in cooperation with 
the General Electric Company. Over 
1000 prints of The Inner Man have 
been purchased by business. indus- 
try, government, and educational in 
stitutions for integration into their 
own management development pro- 


grams. 
Complete Kit Priced at $75 


Che kit is available through Henry 
Strauss Distributing Corporation, 
$1 West 53rd Street, New York 19. 
N.Y., and is priced at $75.00. 

Purpose of the “Casebook” kit is 
to help executives and supervisors 
increase their ability to gain under 
standing and acceptance from the 
people they deal with, of their own 
actions and management's policies 
and practices. Through conference 
training sessions based on the film 
sequences, it is designed to stimu 
late the examination and solution 
of such concrete, day-to-day com 
munications problems as giving o1 
ders, correcting poor performance, 
straightening out troublesome situa 
tions, developing the desire to ac 
cept new responsibilities, passing 


information up and down the line 
Each Sequence Covers a Problem 


Each of the four filmed sequences 
deals with a separate important as 
pect of the problem: 

Case |—"“The Case of the Tuned 
Out Mind”—points up the two-way 
nature of all communications and 
illustrates that a profitable exchange 


BUSINESS 


can only occur when both parties 
are interested . . . receptive .. . ré 
spectful of what each has to offer. 
Case Il—“The Case oj the Wrong 
W ave-Length”—shows the necessity 
for taking into account individual 
differences between the people 
youre communicating with. 


Case Ill 
Reaction” 


“The Case of the Chain 
demonstrates the impor- 
tance of sensitivity to other peoples’ 
emotional reactions .. . and brings 


out the immediate and long-range 


ae 





Here's the new “Communications 
Casebook” filmed training kit, com 
plete with four 16mm sound films, 
accompanied by the Trainer's Guide. 


consequences of the way an order 
. or any other communication 
is transmitted down the line. 


Effects of Unspoken Attitudes 
(ASE l\ “The Case of the Silent 


yell” — examines communication 
without words and highlights the 
effects of unspoken attitudes on the 
response of other people 

\ Trainer’s Guide which accom 
panies each of these filmed s« 
quences contains material for con 
ducting one-hour sessions. It is 
designed to give the sequences 
maximum training impact through 
stimulating active trainee participa 
tion in guided group discussion. 
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HERE'S NOTHING a sales director welcomes 
more than a good idea— a suggestion 

which will increase business directly or 
indirectly. 

Thus, when a detailed idea for filling a void 
in an area of medical educational films was 
presented to W. Allen Taft of the Du Pont Photo 
Products Department, he quickly “bought” it. 
The Photo Products Department, it might be 
explained, manufactures and sells, among other 
things, medical, dental, and industrial x-ray films. 
fluoroscopic and intensifying screens, and x-ray 


chemi als. 


Premiered at American Roentgen Ray Society 


First A Physician, a dramatic public service 
motion picture portraying the role of the radiolo 
gist on the medical team, went from the idea 
stage to the screening room in record time. It 
received its premiere showing (Sept. 26) in the 
land of premieres--Los Angeles—and logically 
enough at the 57th annual meeting of the Amer 
ican Roentgen Ray Society. Some 1,000 radiolo- 
gists—physicians who specialize in the use of 
x-ray, radium, and radioactive isotopes—-from 
all over the country attended and greeted the 
new picture with genuine enthusiasm. 

Filmed with the wholehearted cooperation of 
the American College of Radiology, First A Phy 
sician is a 27-minute color, non-technical picture 
which authentically depicts facets of diagnostic 
and therapeutic radiology in the finding and 


treating of various human ailments and diseases. 






—“ 
Dr. Ted Leigh (in dark coat), American College of 
Radiology technical adviser, briefs one of the cast 
for an x-ray therapy scene; Hans Mandell, who 
directed the film for Audio, is seated at right. 


including cancer. Dr. Ted Leigh of Atlanta, Ga.. 
representing the American College of Radiology, 
was technical adviser on all medical procedure 
in the film. 

For the radiologist—a relative newcomer in 
the field of medicine—this film is an outstanding 
public relations tool, suitable for use before 
nearly any segment of the general public—junior 
and senior high school classes, civic associations. 
church groups, Lions, Kiwanis, Rotary, and so 
on. The motion picture points up the training of 
the radiologist, shows what he does, and portrays 
dramatically the vital importance of his work. 


A Photo Products Opportunity for Service 


For the Photo Products Department, the film 
offers a topnotch opportunity to be of added 
service in an area where a substantial amount of 


its products are used—radiology. The resulting 


























Shooting one of the key sequences in Du Pont’s “First a Physician” at Audio’s New York studio 


The Hadiologist's Kole in Medicine 


“First A Physician” 


amount of good will to be obtained or retained 
is, of course, immeasurable. Showings of the 
film during the next few months will be con 


medic al fie ld 


centrated in the beginning in 


November. 

For the Du Pont ( ompany us a whole hirst ! 
Physician soon will become the newest addition 
to an already sizable list of educational films 
which are available as a public service to any 
interested group. Sixteen millimeter prints of the 
new film may be obtained from the company’s 
Motion Picture Distribution section, Wilmington 


Delware, early next year for general public use 


Professional Cast Headed by Richard Kendrick 


Richard Kendrick, stage and television star. 
supported by a cast of approximately 30, plays 
the leading role of Dr. William Phillips. High 
point in the story comes when Dr. Phillips and 


his radiology assistants locate and confirm. by 


Dr. William Phillips, radiologist and central 
figure in “First a Physician,” points out to a patient 
a suspicious chest shadow revealed in a routine 


x-ray film backlighted at the right. 
























a Dramatic Public Service Contribution from Du Pont Photo Products 


angiography \ray pictures ol blood vessels 
a blood clot which is endangering the life of 
a youngster. This enables the surgeon to remove 
the clot successfully 

In the film story are these members of the 
medical team, in addition to the radiologist 
family physician, surgeon, anesthesiologist, pay 


chiatrist, intern, nurse, and x-ray technician 


Produced by Audio; Printed by Technicolor 


first / Phy iciant Was produced for Du Pont 
by Audio Productions, Ine... New York City, and 
directed by Hans Mandell 


lt was printed by 
on Du Pont premordanted positive 
release stock 

The preture contributes considerably toward a 
better concept ol the medical prolession and the 
roles of its members. It may be made available 
later for television use. Meantime, some LOO 


prints are expect d to receive wide circulation Vad 


Mr. Russell (left) chief x ray technician, shows a 
newly obtained antique x-ray tube, vintage of 
1912, to Dr. Phillips in this scene from Du Pont’s 


new public service film 


On the “Happy |s the Home” set at Kling studios. 


GE's 1957 Appliance Preview 
New Approach in Merchandising 


«> or THose Acres of glass 


steel and stone which house 
the ultra-efficient automated produc 
tion lines of General Electric’s Ap 
pliance and Television Receiver 
Division at Louisville, myriads of 
rainbow-hued, gleaming new 1957 
models are moving into distribution 
Sales and promotion are in their 
ascendency for the active months 
ahead in this hotly-competitive field 
of appliance merchandising 
In the forefront for GE's smart 
new line of kitchen appliances as 
they were unveiled for dealers and 
distributors last month are two hot 
new ideas: one of these is a broad 
new all-inclusive merchandising ap 
proach, the other, a four-phase 
visual preview presentation that was 
created for the °57 marketing of 
these GE appliances by Kling Film 
Productions. 


“Complete Kitchen” |s Sales Aim 


The merchandising approach for 
GE this year turns members of its 
dealer family to the selling of the 
complete kitchen rather than indi 
vidual appliances. 7 he key mere han 
dising presentation of this theme is 
laid out in the 45-minute Techni 
color film Happy ls the Home as it 
“sells” 


proach in its entirety and then 


the complete kitchen ap 


neatly sub-divides into two highly 
interesting consumer pictures, one 
of them for theatrical release and 
the other for public service television 
release and L6mm group showings 

Through this medium, Kling ha» 
provided GE Appliances with a com 
plete dealer presentation for the 
initial preview phase; a film pre 
sentation that meets an important 
building contractor-architect audi 
ence (an 


important purchasing 


group) and two “plus’ features 


aimed at the customers who keep 


those production wheels turning. 


Appliances Blend Into the Design 


From the outset, Happy Is the 
Home which Kling’s Hilly Rose 
supervised the key motif of the 
‘complete kitchen” is established. 
lechnicolor images of contemporary 
design concepts are blended with 
the beauty and efficiency of the 1957 
appliances as today’s “living kitch- 


A Four-in-One Technicolor Presentation Delivers Sales 
and Girds GE Dealers for Bigger Share of Home Markets 


ens” come into focus as the center 
of renewed family living, the havens 
of warmth, hospitality and security 
which they were a half-century ago. 
Reminiscent flash-backs to grand- 
mother’s day remind the viewer of 
the family life that flourished, by 
necessity, in the warm glow of the 
old-fashioned kitchen range. In her 
time, grandma witnessed the evolu- 
tion of the kitchen as it gradually 
achieved the “modern” touch but 
lost that family appeal in the hos- 
pital-white sterility of the 30's. 


Spirit of Family Living Reborn 

But Grandma’s daughter now en- 
joys that “designed-to-be-lived-in” 
kitchen with its warm colors, time 
and labor-saving equipment and 
roomy, comfortable furnishings. 
Once again, the kitchen is a place 
where the family and its friends 
gather in a spirit of “togetherness.” 

As if in answer to the viewer's 
inevitable, if unasked, question, the 
preview story line turns the realiza- 
tion of a dream kitchen into logi- 
cal course-of-action. Grandmother's 
other daughter admires that living 
kitchen. She achieves her wish 
through the medium of a GE dealer, 
with convenient interior-design serv- 
ices, demonstration visits and good 





Television, Club and Home Economics Audiences will enjoy the 27-minute 
version of “Happy Is the Home” as this pleasant “family living” tale unfolds 
the benefits of modern kitchen design, shows how two smart young matrons 
achieve their culinary dream-castles. 


salesmanship adequately and _be- 
lieveably displayed. 

GE dealer showings of the 45- 
minute preview contained a special 
five-minute insert film. Adding di- 
rect incentive to the complete 
kitchen theme, the insert followed 
the first 10 minutes of the presenta- 
tion, with a warmed-up, interested 
audience prepared for its straight 
from-the-shoulder message. 


Special Appeal in Builder Insert 

A direct approach to the building 
contractor, architect 
achieved by a similar “insert” se- 
quence featuring the GE dealer of 
the general film. He is visited by a 
builder contractor interested in buy- 
ing appliances for a new housing 
development. 


market was 


The dealer applies the principle 
of selling complete kitchens as he 
shows the contractor the advantages 
of this approach in his selling. 
emphasizing the attractiveness of 
his homes to prospective buyers. 


Four Films for Specific Jobs 

The net result is that GE Appli- 
ances now has four sight-sound 
weapons in its merchandising 
arsenal for the new selling year. The 
theme-setting first 10 minutes will 
“cut” into an appealing short sub- 
ject for general theatrical release. 
The evolution of living 
kitchen through the past 50 years is 
its story line. 


today’s 


A more complete dramatic show 
of 27-minute length suitable for 
public service tv release and l6mm 
group showings is being edited out 
of the interesting general film. Both 
programs are being released nation- 
ally by Modern Talking 


Service exchanges. 


Picture 


Important Role in ‘57 Sales 
An innovation in film design and 
match the 
fine design and efficiency of GE’s 


creative concepts that 


1957 line is already playing an im- 
portant role in that chain reaction 
of distribution on which a vital seg- 
ment of America’s industrial econo- 
my so directly depends, helping 
move dream-kitchens into reality all 
across the map. a 


7 * . 


Art and Function of Design 
* Another Electric-spon- 
sored film out of the Appliance and 


General 


Television Receiver Division is The 
Kighth 


styled color and sound treatment of 


Lively Art, an Omnibus- 


industrial design produced by Keat 
Lane Films. Inc., for early release. 
It will be reviewed in December. bad 
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THESE GE FILMS PREVIEW 1957 LINE TO PUBLIC AND TRADE 


Theatrical Short Subject in Technicolor: this 10-minute GE Appliance film, | '"* 
with a minimum of “commercials” develops the saga of kitchens from past 
decades of Grandma's day to the evolution of today’s colorful and efficient 
family center. The new kitchens have captured the warmth and companionship 
of yesterday but with the magic of modern design, up-to-the-minute gadgets. 






















































Moore 





Sponsor: Business Forms, 
Ine. 

Title: A Matter of Form, 
color, produced by Raphael (. 
Wolff Studios. 

*In A Matter of Form the film 

medium once 


make a “cold” 


plicated subject interesting and easy 


23 min., 


again shows how to 


and apparently com 


to understand. 
In more than 75 years of making 
special business forms, Moore Busi 
ness Forms has seen vast changes 
take place in the paperwork compli- 
cations of doing business. And it 
has played an important part in 
simplifying and “automating” the 
many operations along the way 
The film points out the importance 
of having the right forms for the 
job from the simplest duplicate sales 
slip up to the multi-carboned mani 
fest that must supply everyone with 
information halfway ‘round the 
“Automated Data Process 


©” is the Moore terminology for 


wor ld. 


the whole method of designing and 


handling forms for efficient and 
time-saving operation. 
In addition to the business forms, 


feminine forms (well-designed and 
F 








A Message to GE Dealers is the aim of this five-minute film segment. The 
dealer film shows complete. kitchen installations as the key to better selling, 
points the dealer to “package” sales opportunities in his market. 


made for handling) enliven the pic 
ture. 
Special showings of the film were 


scheduled for 


Accountants’ and 





Sponsor: Shell Chemical Corpora 
tion, 


Title: The Rival World, 27 min.. 
color, produced by the Shell Film 
Unit. 

* This film shows how the inhabit- 

ants of The Rival World bring death 

to half of the men who die and 
destroy a third of all the food man 








Visual Ideas for Home Builders are offered in a special 10-minute segment 
for contractors, architects. This picture shows how modern kitchens help sell 
the house; notes design aid services available through GE dealers. Main pur- 
‘pose is to point the dealer toward builder sales contacts in his region. 


grows. The inhabitants—the film’s 
chief actors——are insects. They exact 
a toll mankind cannot afford. 

The picture tells how science is 
meeting this threat and shows some 


of the 


enemy insects, There are startling 


methods used in fighting 
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Mankind Battles a Rival World 























Forms That Automate Business 


Moore Business Forms Interprets “Automated Data Processing” 


This is automation? Not exactly, tho Jean 
Moorhead performs as a clothes model in 


Moore Business Forms’ new film and helps 
point ovt how Automated Data Processing 
has now become an important part of such 


activities as the sale of dresses 
Business Managers’ Association 
meetings throughout the country 
First reports from these seminars 
indicate that the picture is doing an 
excellent job of showing these pro 
fessional “form and figure” men 
new ways to increase efhciency, 
Showings of the film may be ar 
ranged through Charles Roush, Mar 
ket Development Manager, Moore 
Business Forms, Inc., 210 Post St, 
San Francisco, Calif. Wa’ 


close-ups of insects feeding, de ; 
stroying and being destroyed, 

The Rival World follows the 
world-wide insect attack against man 
malaria 
infested areas of Africa to the fruit 
orchards of Lurope, from the wheat 
lands of the West to the tea gardens 
of the Kast. It shows man's counter 


and his food, from the 


attack waged on a scale of a world 
war, 

The Rival World has won awards 
Holland 


and Uruguay, lt 


at film festivals in Italy 
Scotland, lreland 


is available from Shell Oil Com 
pany 0) West SOth Street, New 
York. I’ 






Left: a culicine mosquito is shown as 
i? injects its “needle” into a persons 
arm. Below: scene shows Grasshopper 
at work in Shell's “The Rival World 


id e 
- 


gl 

















The “whish” and roar of racing engines fills the screen as drivers at the Indi 


anapolis “500” 


compete for fame and fortune on the track 


Saga of the Indianapolis “SUM 


Thrilling Action of Auto Track Pictured in “500 Miles to Go” 


dig Mittions oF Americans, noth 


ing is more exciting than the 


roar of un-muffled exhausts and th 


sight of care (“big sprint, sport 
stock strictly stock sportsman 

and “jalopy are some of their 
designations! racing around = the 


tracks that now practi ally blanket 


the country. Largely ignored by 
almost all media of communication 
the auto racing business is never 
theless now calculated to be a close 
runner-up to basketball as the sport 
which attracts more attendance than 


any other in the country 


It in the 
quarter-mile asphalt or dirt ovals 


minor leagues the 
which build up most of this attend 
ance. A typical one will attract en 
tries from every garage and service 


W hile au“ 


few tracks flourish in the big cities 


station for miles around 


it is mostly a country town phe 


There's a Big Audience 
Whatever 


them (and it 


gore, because it is probably 


draws 


true that a small town stock car 
driver is much safer than the full 
back on the local high school foot 
ball team) there is a massive audi 
ence for news about auto racing 
Since almost every other media does 
its best to pretend auto racing does 
n't exist—-or ties it up with highway 


Belew: a hasty pitstop at Indianapolis means 
fest, precise teamwork by the crew 


Pon 






be longed togethe 
than 


slety as if it 


which it doesnt, any more 


wspirin and heroin films are be 


commg more and more the only 
vay for auto racing enthusiasts to 
enjoy Vicarious visits to the “major 
leagues ofl Indianapolis 


Vilwaukee 


ind a fe w“ others. 


Nat Zucker, president of Dynamic 


Films, recognized that this big hunk 


y 
racing 


Daytona Darlington 


of Americana—1l950's was going 
unnoticed several years ago and on 
his own hook, at first un-sponsored 


event since has been covered, Dy 


seen that every major auto 


namic camera crews not only record 


the major races in detail, often 


from as many as twelve camera 


positions, but spend weeks in ad 


vance filming qualification trials 


and the colorful build-up to the big 


ve nt 
Record of This Year's Race 


\ typical film in the series is the 
record of this year’s Indianapolis, 
a half hour film titled 500 Miles To 
Go. Since the start of the series, 
Dynamic’s films have been spon 
sored by several automotive equip 
ment companies whose products 
play an important part in the races. 
Participating this year in 500 Miles 
lo Ge are Bardahl Oil Co., Cham 


pion Spark Plug Co., De Soto Di- 


vision of Chrysler Corp., Monroe 
Shock Absorber Co., and Perfect 
Circle ¢ orp, kach of these com- 


panies will have its own version of 
the film, and undertake its own 
distribution through its own local 
representatives, 

Many changes have taken plac e 
in film coverage of sports events in 
past years, and 500 Miles To Go is 
much more than just a newsreel. It 
employs an original music sound 


track 


roars of the engines. It focusses on 


augmenting the authentic 








the hundreds of details of prepara 
tion and pit work that contribute to 
success or failure on the track. And 


140 MPH 


racer and takes us on a hair-raising 


it loads a camera on a 


trip around the track. 


Auto racing films have been so 
successful in achieving wide audi 
ences for the participating sponsors 
that plans for 1957 now in the works 
at Dynamic call for even 


elaborate films. I, 


more 


Eye-Filling “Holiday in Hawaii’ 


Color and Sound Capture Island’s Magic for United Air Lines 


|’ You've Dreamep of a Holiday 
in Hawaii (and who hasn’t?). 


the next best thing is a screening of 


the new 30-minute film by that 
title just released by United Air 
Lines. 


Its colorful, 
whisk the viewer 2,400 miles across 
the blue Pacific 
shores of the 
Hawaiian Islands of Oahu. Hawaii. 


evye-hilling scenes 
to the sun-washed 

four principal 
Maui. The cameras of 
Cate & McGlone, who turned out 
this sequel to United’s earlier High 


Kauai and 


way to Hawaii, capture the magic 
of the 


realism. 


islands with near perfect 

Moving like a seasoned traveler, 
the film roams over fields of multi 
colored orchids and along palm 
fringed shores, captures the festive 
frivolity of a luau banquet, and 
lingers on the shadowy figures in a 
Polynesian fire dance. 

Surfboard riders on giant blue- 
green waves are caught in unusual 
action sequences at Waikiki Beach. 
To obtain these scenes, a special 
harness was developed to steady the 
camera while shooting from a wave- 
tossed outrigger canoe. 

Production of both Hawaiian 


films was by Cate & McGlone. Holly- 


first (High-way to 


Hawaii) was seen by 


wood, 1 he 
an estimated 
25 million persons. The films were 


Kovnat. 


Bernard 


supervised by 


ay 





This Polynesian damsel is one of the reasons 
why a “Holiday in Howaii’ is a long 
cherished vacation dream 


United's manager of promotional) 
advertising. The Holiday script was 
by Walter Wise; music was com 
posed by E. C. Norton. 

The film is available at United's 
sales ofhe es for free loan and has 
television 


also been ‘ leared for 


public service showings. Ld: 


Below: palm-fringed inlets merge tropical greens with blue waters in this 
scene from United’s colorful new “Holiday in Hawaii.” 
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Yule Idea Fare 


iw 


Dow Shows “Christmas Carrolis 
and Ideas for Holiday Decor 


Sponsor: Dow Chemical Company. 


Title: The Christmas Carrolls, 13 
min., b/w, produced by Film As- 
sociates of Michigan. 

* To encourage people to recapture 

the fun and fellowship of an old- 

folks 


decorations and 


fashioned Christmas when 


made their own 
trimmings, the Dow Chemical Com- 
pany is releasing a new public serv- 
ice film to television stations for 
showing during the pre-holiday sea- 
son. 

The film tells about the Carroll 
Mother, Dad and two 


youngsters aged 16 and 12 


family 
who 
discover the satisfaction of making 
their 


decorations: 


own table and mantelpiece 
outside displays; tree 
and other holiday crea- 
Dow called 


makes it possible for 


ornaments: 
tions. A new plastic 
“Mtyrofoam 
them to create snowmen. snowballs. 
sequin-encrusted stars, snowflakes, 


reindeer, Santa Claus and table dec- 





This lovely miss is one of the happy Carrolls 
who learn about the magic of Dow Styrofoam 
for their holiday house decorations 


orations that are both useful and 
attractive, 

The film is not a “how-to-do-it,” 
but rather is designed to provide 
with 


stations appropriate holiday 


entertainment with a useful pur- 


pose. It is available on a one-day 
basis only because of the anticipated 
heavy demand during November 
and December. 

Free-loan prints are available 


Association Films, Inc. bad 


List Armed Forces Films 
* A new 92-page catalog of Armed 
Forces Films for public and tele- 
vision use has been issued by the 
Office of Public Affairs, U.S. De- 
partment of Defense, Washington 


from 


25, D.C. Films of all services and 
civil defense are included. bd 
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Shee BELL SysTeM telephone com- 


panies have a real treat in store 
for movie audiences during 1957. In 
a big switch from the interesting 
but factual fare they have been pro- 
viding theatres for some years, the 
Bell companies are now distributing 
a delightful glamor subject in which 
the telephone company is not named 
at all, and the new color phones are 
seen only as props. 

Once Upon a Honeymoon, the 
new 144% minute color short, was 
made in Hollywood by Jerry Fair- 
banks Productions. It was photo- 
graphed in Superscope, directed by 
famed dancer Gower Champion and, 
in a cast of top feature players like 
Alan Mowbray and Chick Chand. 
ler, stars Virginia Gibson and Ward 
Ellis. 

Minimum of Commercials 

Planning on the film began about 
a year ago, when merchandising 
efforts to promote the new color 


handsets, speaker phones, kitchen 


phones and other products were 
just getting under way. The com- 


panies wanted to show the new 


products in a film, but subtly, non- 


commercially, and with sponsor 
identification kept to a very mini 
mum. 

For entertainment value, it was 
decided that a musical would offer 
the most advantages, and Gower and 
Marge Champion were thought to 
be the best possible choices to head 
up the vehicle. But with an addition 
to the Champion family in the near 
offing, this plan had to be shelved. 


Gower Champion, however, was 
available, and his talents were put 
to wonderful advantage as director 
of the film. 
Produced by Jerry Fairbanks 
For more insurance on the proj- 


Vanderford, 


American Telephone & Telegraph's 


ect’s success, H. L. 
Film Production Manager, selected 
Jerry Fairbanks 
studio and stage as the locale, and 


Productions’ new 


Jerry. himself, to set the cameras 
rolling. 

With various ty pes of wide screen 
becoming practically standard in 
theatres, it was determined to pho- 
tograph the film wide—and Super- 
scope, which has definite advantages 
for later production of normal ratio 
prints without too difficult optical 
work was chosen. Color was by 
Technicolor. Thirteen standing sets 
were used and eight days were con- 
sumed in shooting time. 

The if this be of much 


importance in a typical screen mus 


“story.” 


ical, concerns the efforts of a hep 
guardian angel, played by funny- 
Chick 


charges, Virginia Gibson and Ward 


man Chandler, to get his 


Ellis, off on a belated honeymoon 
while theatrical producer Mowbray 


1956 








This celestial conference was called to follow up earthly marriages which are 
made in heaven. Scene in “Once Upon a Honeymoon,” 


“Unce Upon a Honeymoon’ 


Glamourous Musical in Technicolor Sponsored by Bell System 


for Theatrical Premiere Showings; Photographed in Superscope 


Ellis to 


songs for his new 


badgers write two more 


How the 
rhythmical clicks of a dial phone 


show. 


inspire the songwriter are the near 
est thing to a “plug” in the film 
the songs are 
fact, that both 
(they have 


nothing to do with phones, at all) 


And, as it happens, 
good, So good in 
have been 


published 
and will undoubtedly receive some 
attention on their own merit. (Titles 
are The Wishing Song and Castles 





Jeff and Mary, the happy couple, sing into 
their wished-for living room telephone in this 
scene from “Once Upon a Honeymoon.” 





The theotrical producer stops the honeymoon 
by ordering Jeff to rewrite a song he has 
composed for a new show 


in the Sky, see your local tek phone 


company ofhce for sheet music 

The Bell 
this film primarily to reach theatre 
audiences, and bookers in New York 


have be en 


companies have made 


most enthusiastic about 
it, After it has pursued its beautiful 
De hnicolor wide 


the theatres 


it will become a stand 


ard screen public service film for 


television, and then part of the Bell 
System's local film libraries Val 





The V.1.P. angel arranges to send down Wil 
bur, guardian of the marriage of Jeff and 
Mary, about to honeymoon 





Mary, of course, is conjuring up the kitchen 
of her dreams, complete with a new red 
hang-up telephone 
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DVANTAGES 
of portraying a state's story on 
film are reflected in recent Business 
SCREEN reports on motion pictures 


and problems 


produced in such widely separated 
Maine and Idaho. The 
challenge mn telling 4 state story 
that the state has so much to tell 


alates as 


This superabundance of lore and 
locale, business boasts, cultural and 
economic resources make the job 
tough—-but eminently worth doing 

4 tougher job it would follow 
would be the delineation of several 
states: a region, For while a region 
is composed of neighbor states and 
may have a degree of trade inte 
gration, the states are uniquely in 
dividual and, in matters of atten 
tion, rivals, The responsibility of 
balance ng diverse state interests in 
added to the 


physical and psychological require 


a“ single treatment is 


ments of gathering several states 


scenery and each state's distinctive 


character on one reel of film 


Regional Story |s Broader 
Above the problems ie the ad 
vantages coverme a region ofl 
states, a motion picture has broader 
aCOpe can interest more 


From a sponsor standpoint the 


region is a bigger market, Despite 
state rivalries, the states themselves 
develop the region as a fon al area 
seeking industry and visitors 

rewards are being 
sought by the New England Mutual 
Life Insurance Company with New 


Portrait, a 28! 


Regional 


England minute 
public relations film in color which 
accepts the regional challenge even 
though Parker Fennelly 


laconic Maine lobster-fisherman, al 


playing a 


lows, “It is next to impossible to 
crowd nearly three hundred years 
of history, four seasons of weather 
and 63,659 miles of New 


England into one film 


myuare 


Bay State Met the Challenge 

According to Bay State Film 
Productions, tn it waent easy 
Camera crews journeyed nearly 
18,500 miles the length and breadth 
of New England 
12.500 feet of 
They logged overt 


shooting some 
lomm color film 
MK) hours in the 
air, One day they shot a harbor 
scene on Nantucket, a lobster shack 
in Maine, and a train atop Mount 
Washington, Most of the time the 
crews drove around the countryside 
looking for just the right brook, the 
quiet birch grove, the rugged shor 
line, the leathery face of a Vermont 
farmer to fit the seriptwriter’s con 
ception of New England life and 
times, 

Since the released version of the 
film edits down to 926 feet, pro 
ducer and client spent long, red 
eyed hours deciding what to keep, 
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Visual PR: Telling a Regional Story 


New England’s Finest Brought to Screen in Vivid Color 


a 9 <> 


>The New England Mutual Lile Insuranea Compan 


presents 


te comsaqnenee of what will most anresatly 6 be its soe Geserved, its ecaartnany ont nies a measere of success. 


w Kvglend 4 


ROT ENGAND PO 7 | Ty 


445 p.m. on WEDNRSSDAT vext rer Saaea coascseene Bist. 
in the Johnny Victor Theatre in the splendid RC A Exhibition Hall, 40 W 49th Street. 
=a A 











iperbe, saper-ercellent balf-bour movie, which interprets with embellishments, ia beaatiful Anscocolor, the 
character of the beloved New England States 


oa, ee ee 





* STARRING GENUINE HATIVE TALENT + 


; 
o—t-° *-@-6 
‘ 


‘ 
A LOBSTER FISHERMAN M. Parker Fennelly * 
The famous cracker barre! Yankee actor whom many will remember ae 
Titue Moody of Pred Allen's Alley 


AN ARTIST M. Joho Graham 


A Broadway «tar of stage and television screene 


GULLS Themselves 
Appearing courtesy of The National Audubon Bociety and the Gloucester fieb piere 


SUPPORTING CAST 
SCENERY The Four Seasons | 
Courtesy of U 8. Weather Buresu 
‘ 
&) Aad Mother Nature ® 
+ +: 


Came seuing Refreshments included! 


Citizens of New Englaod 
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“NAW BNGLAND SORTRALIM.’ 


A Bovereign Remedy for Chapped Hearts and Excoriated Feelings. 
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ADOTTIONAL EXTRACTS FROM TEATIMONI ALS 


sles o. 6. WW. Wind, pres, Wind Brow oot wollen on © job 06 Onyone sid mee and it pleased our member 
“ chip mig? i , ' ‘ 


° e ¢ * ¢e?2e¢ e ¢¢ 


* 7.4. L.VONS PRs + HOBTON 24 
This colorful handbill (shown in reduced size) exemplifies the regional char- 
acter of “New England Portrait” to premiere guests in Manhattan. 





what to throw out to achieve con and the land, the Photo- 


graphing the land-and-climate es- 


SC USOTIS, 


tent balance and unity and to keep 


the picture at its 28!o-minute sence necessitated a year of produc 


length. What they were working for tion. 


was not a loose panorama of adja Vew England Portrait strives for 


cent states but a moving mural of a balance between the contribution 
a related region, the variously 
flavored essence of all of New Eng 


made by each state to the New Eng 


land character. Contrasted are the 


Boston trustee, the Connecticut 

Full Yeor in the Making sailor, Rhode Island's Independent 

In the film’s story, this character Man, the Maine lumber jack, the 
essence is sought by a young artist. hardy hands tapping Vermont's 


\ lobster-fisherman advises him: 


maple trees, the men who fish in 
the New England spirit is elusive New 


Hampshire's Lake 


saukee. 


W iInnepe- 


but it can be found in the weathes Essence was found in the 


BUSINESS 


Autumn. the white 


Winter slopes where 


mountains in 
skiers dive, 
sugar enriching the Spring; kinship 
with the sea was caught in scenes 
of windjammers moving from port, 
the launching of an atomic sub- 
marine, an air view of a radar 
“Texas Tower,” 100 miles off Cape 
Cod. 
A Character of Decision 

Delving into the primitive busi- 
ness methods of New England's 
past, the producers encountered an 
authentic echo of the classical Yan- 
kee when a lobsterman told one 
Bay State film executive that he 
would if his 


lobster pots, on lease as props, were 


“thrash him soundly” 


not returned in good condition. 
Vew England Portrait is being 
Films, 


distributed by Association 


Inc. on free loan to adult group 


audiences. Id? 


Knowledge of Typing 
a Key to the Future 


Sponsor: Royal Typewriter Com- 
pany. 

Title: The Keys to the Future, 22 
min., color, plus 134% min. b/w 
TV version, produced by Stanley 


Neal Productions, Inc. 


* Using the personalized story of a 
young man who hopes to be em- 
ployed as an assistant to the gen- 
eral manager of a manufacturing 
concern, this film shows that a 
knowledge of typing can improve 
school grades, expand interest in 
outside activities and provide part 
Most im- 


however, the film points 


time, after-school income. 
portant, 
out that 
type, very often have 


young people who can 
an edge over 
other applicants. 

The Keys to the Future outlines 
many careers where typing is either 
essential or of definite value: the 
and literary 


profession, newspaper 


work, accountancy and for careers 


leading to high-paying executive 
positions, 
The film is available from ex 


changes of Association Films, Ine. 


Ld 


Credit Group Elects Tanney 


* The Motion Picture 
Credit Group has 
election of J. A. ‘ president 
of 5.0.8. Cinema Supply Corp. as 
Kern Moyse of Peerless 


Film Processing Corp. is the new 


Industry 
announced the 


| anney. 
chairman: 


vice-chairman. 
Chartered in 1953, it is composed 
of leading motion picture process- 


ors, suppliers and service organiza- 


tions in New York, Washington, 
D.C. and Chicago areas. Ld: 
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Your message gets across better when 


you start here... NOT here 








Ww 
numbers? 


hy distract your movie audience with flashing focus 


With the NEW Kodascope Pageant l6mm Sound Pro- 


jector you start at the effective point, the opening frame 


can put ona 200d, smooth-running show 


. Excellent sound quality because the Pageant has tone 


and volume controls, plus well-baffled speaker 


. Freedom from worry, over breakdown or maintenance 


back up to the title frame 
opening! 


Here in one compact, portable unit is all 
you need to make your own magnetic sound 
movies. 

Start with any kind of 16mm film, sound 
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How?... with the Pageant’s new single-switch reversing 
Just set your projector up a few moments before your of 
audience assembles. Then run a few feet of film to check 
focus, framing, and sound level. Then flick the switch and 
ready to roll with the proper 


And, with single-switch reversing, you'll find it easy to 
rerun important sequences for emphasis 


See what else a Pageant gives you 


1. Easy setups, so effectively simple that even a beginner 





projector 


for life 


Every 


Pageant 


problems due to improper oiling, the commonest cause 
difficulty 


is lubricated 


4. Pictures that sparkle, even in well-lighted rooms. The 
unique Super-40 Shutter automatically 


provides 40% 


more screen light than a standard shutter at sound 


speed 


For a complete demonstration of Pageant performance, 


just get in touch with a nearby Kodak A-V dealer. Let your 
eyes and ears decide 


Make your own sound movies 
this easy, inexpensive way 


or silent. Add Kodak Sonotrack Magnetx 
Coating for 2'44¢ per foot. Then run it 
through the NEW Kodascope Pageant 
Sound Projector, Magnetic-Optical, and 
record your own sound 

Mix voice with music, add from other 
sound sources, record on the spot, blend 
automatically re-use your 
magnetic sound track as often as you wish 
Change the message to fit different audi- 
ences. Do it all easily, and with no complex 
setups or need for art work titles 

Training, personnel, sales promotion, 
public relations—practically every phase of 
your business will soon be clamoring for the 
services of this versatile new projector 

And since the Magnetic-Optical is a su 
perb sound and silent projector, too, use it 
for showing EVERY type of 16mm film 

See your nearby dealer, or write for com 
plete information. No obligation either way 


Erase, alter, 


Three Pageant models to choose 


EASTMAN KODAK COMPANY 


Rochester 4, N. Y. 


Dept. 8-V 


Please send me name of nearest Kodak 
Audie-Visual dealer and complete in- 


formation eon: 


[_] Kedascope PAGEANT l6mm Sound 


Projectors 


[_] Kedescope PAGEANT Magnetic-Op- 


tical Projector 


| understand | am under no ebligation. 


NAME 
TITLE 
ORGANIZATION 
STREET 
CITY 
STATE 
ZONE 


1.47 


from. Free booklet giving full details on request 














Kodak 











New A-V Model 


\\ 


Lightest 


lémm sound projector 

(only 29 tbs.) and now easiest 

on film (features new automatic satety switch Light 
weight, compact, easy to thread, Movie-Mite is ideal 
for every use. Write for folder, Only $298.50 


The Superb 


ADMATIC 


A smart modern cabinet-type dis 
play wnit thet projects 30 slides 
double frame) m brilliant color 
changing every 6 seconds for 
store, convention or window dis 


ploy. New, brighter screen 


—and the New 
‘*‘CINEMATIC’’ 


lémm continuous movies in trou 


ble-free cabinet unit as shown 


Latest Model ® 
Inspect. O. Film 
is more rugged, 
speedier, quiet, 
automatically de 
teets torn sprocket 
holes, punches 
broken film, other 
detects that cause 


poor howings 
peer © 9 Special Mode! 
Counts splices an! 
Editor’ alo 
cleans film. A 

available for 


TV stat 
booklet sent stations i 
producers 


descriptive 


on request 


Inspect-O-Film 


HOT SPLICER! 


with controlled electric 
heat, aviematic preset 
depth scraper. A real 
value ry W on 10 day 
free trial! Precision made 
easy to maintain. Models 
for negative or positive 
use, combination 8mm 


lémm of 35mm 


PROTECT-O-FILM PREVENTS SCRATCHES 


Works four ways to increase film life 
improve projection quality. Cleans com 
pletely, reduces wear, prevents dirt and 
dust collection, strengthens film base 
Try this amazing film conditioner your 
self, Pint, just $1.75 








For full information, check the items you're interested in 
tear out this ed ond send with your nome end address te 





“TARWALD" 


1216 CHICAGO AVE 
EVANSTON, ILLIN 


A Sermon for the Screen: 


A Protestant Denomination 
Looks to its Home Missions 


wenican Cuercen Groups are hard beset 

to meet the growing problems of changing 
neighborhoods. Must the old church, fast 
becoming hemmed in by spreading slums, decay 
and die? Must burgeoning suburbia do without 
the church because church-building has not kept 


up with home building? 


These were some of the problems facing the 
Elders and lay officials of the Evangelical and 
Reformed Church, a denomination of some mil- 
lion members which is particularly strong in 
German-settled areas of Pennsylvania, Ohio and 
the Midwest. As old “downtown” churches 
struggled to survive, resettled suburban mem 
bers were having to conduct services in private 
homes because the church had not moved as 


fast as its members. 


The Mission Is Also Here at Home 


For a religious denomination which has 
always found much satisfaction in its overseas 
mission services, the “home” problem was difli- 
cult to present in proper perspective. lo be sure, 
the importance and necessity of overseas mis 
sions must not be lessened, yet, it must be im 
pressed upon members that “The Mission is 
everywhere” and not least, at home. 

Seeking to create a climate in which this 
problem might be brought to strike home with 
the church's parishioners, Evangelical and Re 
formed’s film director, the Rev. Oscar Rumpf, 
established a project with Dynamic Films, Ine. 
to produce something which would go beyond 
the sweetness and light of many religious films 
and tell the church's needs mue h in the words 
of Albert Schweitzer: “The jungle is here, wher 
ever Christ is not, 

lo establish this truth, the film has chosen 
a drama of a mission teacher returning to 
America after years of work in Japan. As a 
dedicated man, at first he can see little but the 
urgency of his own work, America, even after 
only five years away, is so rich, has so much, 
surely it must redouble its work overseas. But, 
then he visits his old church, now mostly de- 
serted by the good burghers who formerly 
occupied the pews and who have now moved to 
Suburbia, and he finds the Pastor striving with 
everything at his command just to keep the 
church in existence. 

Here was a church, and here were new people 

surely the Mission was here! The returned 
mission teacher was learning as much after five 
years as Rip Van Winkle coming down out of 
Kaaterskill Clove after twenty years sleep. 


For Every New Church, Must Older Ones Die? 


But the town churches were not the only ones 
in difheulty, the mission worker drove through 
mile after mile of brand new Cape Cods, ranches, 
split levels, and rarely saw a church. This was 
the Mission, too! 

No, for every new church, an old church 
must not die. The Mission was everywhere—in 
Japan, in downtown, run-down Philadelphia, and 
in spanking new Levittown. 


Through this film, called The Stranger Re- 


“He finds the church striving to exist . 


turns, the E& R church hoped to impress upon 
its members the need for expansion and partici- 
pation within the church body. It did not want 
the theme to be too big all-encompassing do- 
good-and-big-ism — but something that would 
create quick action to solve a pressing problem 

“How can we serve Christ in the four corners 
of the earth, when we are becoming hard pressed. 
sometimes, to serve Him properly at home?” 

Here Was the problem, and the possible 
solution——The Stranger Returns. How did it go 
over? Frankly, there were some reservations. 
The film has no quick and easy answer to the 
problems of the Church, Some people thought it 
should have had. But the Rev. Oscar Rumpf has 
proved his plan with performance. 


Individual Conscience Guides Their Path 


The Evangelical and Reformed Church con 
sists of 34 Synods and 2700 Churches. The na 
ture of the church’s belief is such that individuals 
and congregations maintain a great deal of reli 
ance on individual conscience. It is to this virtue 
that the film is directed. Showings are not 
pre ordained from the top they are encouraged, 
and they take place in conjunction with normal 
meetings of local church bodies. 

The film has no real “sell.” but it sets a 
mood, and this is important, for like a consumer 
in a super-market, an E&R church member must 
follow the light from within; he’s got to do his 
own buying. 

But E & R has not left the proposition purely 
with “creating the mood.” Harder arguments 
follow up. After the film is shown, a filmstrip 
takes over the audience, and it does the job that 
nothing but the filmstrip can do—it pinpoints 
the problem and presents the solution—that 
church members live and grow with their church, 
both in overseas missions, and in the vitally 
important home mission. 

The filmstrip is a guide for discussion—for 
Mr. Rumpf believes that no matter how powerful 
the message of the motion picture, and it is 
powerful, action is determined on more than the 
empathy of the audience, but its decision to turn 
agreement into action. 

Church members don’t go home empty hand- 
ed, either, for an excellent brochure is distributed 
with the film, backing up the thoughts it presents 

How has it worked? Do Evangelical and 


Reformed Church members understand the prob- 
lems of the Home Mission? According to the 
Rev. Mr. Rumpf they do. Without slighting their 
long-time obligations to overseas teaching and 
medical Missions, E & R is building churches at 
a record high rate to insure Christ is surely 
brought to us as well as to them.—-RS Sad 
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Cet More Print Mileage 
Irom UNITED WORLD 


SPONSORS NOW USING the services of the 43 nationwide distri 
bution offices of United World Films are reaching a vast number of 


new l6mm group audiences in a shorter period of time with fewer 


prints in circulation. United's conveniently-located film exchanges pro 


vide same day or overnight delivery service to practically any point in 








the United States. Why not check these advantages and how they relate 


to your film budget? 


VALUABLE PRINTS are in constant action instead of spending idle 
time on trains, trucks and at postoflice terminals. MORE AUDIENCES 
are reached with every print; all bookings, including television stations, 


get immediate action. 


PROFESSIONAL HANDLING is assured your films by United World, 
the nation’s largest producer /distributor of 16mm sound films, includ 
ing Castle Films, Universal-International features, Instructional and 


Religious Films, U. 8S. Government Films, and Films for Industry 


EVERY 16MM EXHIBITION of your film is backed by a certified 
exhibition record .. . you receive actual audience reactions and com 
plete summary reports on all showings. Get the BEST distribution for 
your PR films from the only MAJOR company in the sponsored film 


distribution field. 


Send today for your free copy of “Get the 


Most Mileage for Your Sponsored Films!” 





A Division of Universal! Pictures Company, Inc. 
1445 PARK AVENUE © NEW YORK 29, WN. ¥. 
TRafeliger 6-5200 
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FILM DISTRIBUTION 
OFFICES REACH KEY 
U.S. MARKET AREAS 


INCLUDING SEVEN DISTRICT 
SUPERVISORY OFFICES 


NEW YORK 29, WN. Y. 
105 East 106th Street 
TRafalgar 6-5200 

Frank J. Gillhaus, Manager 


MIAMI 32, FLORIDA 
1311 N. E. Beyshore Drive 
FRonklin 3-2464 

Al Myles, Manager 


PORTLAND 13, OREGON 
5023 N. E. Sandy Bivd 
AlTlantic 1-9732 

Herman Block, Manager 


DALLAS 1, TEXAS 
2227 Bryan Street 
Riverside 68-4277 

Eugene Remels, Manager 


ATLANTA, GEORGIA 
287 Techweed Dr. N.W 
JAckson 3-620! 

leonard Berch, Manager 


. 
CHICAGO 6, KLLINOIS 
542 Se. Dearborn Street 
WAbesh 2-7840 


Frank Mannerelli, Moneger 


LOS ANGELES 36, CALIF. 
6610 Melrose Avenue 
WEbster 6-6125 

Frank Herrington, Manager 









COLORSLIDES 


FILMSTRIPS 


Producing filmstrips in color? 


Your prints are only 

a6 good as your masters 
-». @nd your masters 
are at their best when 


we make them 


Want to Sponsor a Film? 
© The 


Business SCREEN present a top 


advertising pages of 


selection of film producers 


A Boat in the Family” Premieres in 16mm 


Outboard Boating Club of America Builds Family 


Interest in Water Sports 


A Home 


movi 


Movie” 
has been sponsored by 
the Outboard Boating Club of 
sell the American 
idea that the family can 
new thrills by 


within a home 


America to 
ily on the 
have man 
otor boat 
1 Boat In the 


minute 


fam 


owning a 


Family is a 20 


color in 
Mom 


prove to a 


parlor-playlet in 
’ hich : middle class 
Dad Brother 
neighbor couple that as aristocratic 
they 
ire not an exclusive pleasure Motor 
boats 


family. 
Spater 
is new motor boats appear, 
ire not too expensive for the 

income and as a sport boat 


bringing 


r 


most democrati 


peopl from 


many econo levels 


together in a community of happy 


navigators 
The Movie Makes Some Converts 
lhe neighbor couple are doubt 
ful and disturbed at the 


if im lf 


prospec ts 
vening of “home 


they 


movies, 


} 
But as view the summertime 


pen be adventures of their hosts and 
listen to the 


they 


boat-lamily's commen 


tary become motor boat con 
verts 


We didn't dream we could own 


With a New Color Picture 


a boat.” the 
hosts 


family admits. The 


explain, as their projector 
verifies the account, that an organi- 
zation called the Outboard Boating 
( lub of 


form boating clubs. 


America helps people to 
Truck drivers. 
them all 
like 


executives you can meet 


in this sport-——“you can play 


a millionaire. 


Boat Clubs Are “Nearly Everywhere” 


Young and old can run the boats. 


which in the bov’s words. are “real 


ke en 


of water games and travel shimmer 


real cool.” As inviting scenes 


on the parlor screen, the neighbors 
learn that the OBCA has boat clubs 
nearly everywhere there's water. 
The OBCA is composed of many re 
gional clubs, the clubbers help each 
other. The OBCA helps all by teach 
ing common sense afloat, promoting 
good boating facilities, low cost in 
surance, sponsoring regattas, teach 


ing how to build ramps. . . 


The neighbors see boats in vaca 


tion convoy, boats zipping under 


bridges, pulling water skiers, travel 
lakes, 


nature like 


ling small channels, big 


rivers. “See you never 


The whole family gets aboard in this pleasant 
tale of small boat pleasure sponsored by the 
Outboard Booting Club of America 


saw her before.” viewers are prom- 


ised. The neighbors see how the 
whole family has fun with the boat, 
Christine finds ro 


how daughter 


mance, 


The movie within a movie ends 
and the neighbors go out to the 
garage to see the family motor boat. 
Says Mr. “l've 


got to get one. 


visiting neighbor: 


National Distribution Via Modern 
1 Boat In the Family 
Harland 


was pro- 


duced by Croy trom a 
script by Bruce Henry It 
filmed by Arts Productions, Inc., 
Milwaukee, Wisconsin, and is being 
distributed by Modern Talking Pic- 
ture Service, Ine. bad’ 


Was 


AT JAMIESON FILM CO. 


we are, firstofal BUSINESSMEN 


The production of a motion picture is an 
exacting, creative business. But it is, first 
and foremost, a business. When you in- 
vest the corporate dollar in film you are 
well aware that it must pay a return, 
either in sales, public relations benefits, 
or training effectiveness. 

It is for precisely this reason that at 
Jamieson Film Company we try to ap- 
praise each new production in terms of its 
ultimate purpose as a business communi- 


Oil and Refining Company, Phelps-Dodge 
Copper Corporation, Sinclair Refining 
Company, Dresser Industries, Three- 
States Natural Gas Company, Oilwell 
Supply Division of U. 8. Steel, Southern 
Union Gas, Southern Pacific Railway, 
and many others. 

If you believe, as we do, that business 
films are, first of all, a business invest- 
ment, perhaps we should be working 
together. 


cations tool. For we know that the most 
elaborate production and the trickiest 
effects, no matter how much we enjoy 
doing them, are wasted unless the picture 
is carefully and thoughtfully planned to 
do the whole job assigned to it with com- 

ylete effectiveness. 
rhis business approach to film production 
also places upon us an obligation to give 
our clients a realistic picture of thei: 
motion picture plans: realistic costs, de 
livery dates, probable results. And it 
requires careful and attentive service on 
every job, whether the budget is large or 

small 

The Jamieson method of doing business 
has served us well during our forty years 
copy? Just drop us @ of operation. More important, it has en 
line of 3825 Bryan, abled us to serve well such clients as 
, Texas Gulf Sulphur Company, Humble 


JAMIESON 


FILM COMPANY 


AA eeeee nee eee Bee Mmeres 
peneeees Or ee 


Since 1916 
© TE-8158 
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give your slide film the best in... 





RCA VICTOR CUSTOM RECORDS tell your story perfect- 


ly ... give full range to voice, music and special 


effects. RCA Victor’s exacting sound reproduction 
adds an exciting new dimension to slidefilms, com- 
plementing every mood you create in pictures. 


And available with each order: RCA Victor’s 
unique music library with a choice of more than 


500 special selections for slidefilm presentations. 


Always expect first quality recording, careful 
handling and prompt delivery with your orders 
from RCA Victor Custom Record Sales. 


The price is in line with anything in the field — 
the quality is RCA Victor’s alone! 


RCA VICTOR CUSTOM RECORD SALES 


New York 10, 155 East 24th St......... MURRay HILL 9-7200 
Chicago 11, 445 N. Lake Shore Drive....W HITEHALL 4-3215 


> @ 
a Hollywood 38, 1016 N. Sycamore Ave.....OLDFIELD 4-1660 


Nashville 3, 1525 McCavock St................... ALPINE 56-6691 


In Canada, call Record Department, RCA Victor Company, Ltd., 1001 Lenoir St., Montreal, Quebec. For information concern- 
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ing other foreign countries, write or phone RCA International Division, 30 Rockefeller Plaza, New York 20, N. Y.—JU 6-3800. 












Another “Quality Job 
of Production Turned 


Out by Mode-Art...~ 


BLSINESS SCREEN 


The quote refers, of course. 


fo our recent picture = 
“Bright Steel” 
Bright Stee 
Filmed in KastmantColor for the 
BETHLEHEM 
4 484 4 
STEEL COMPANY 
b ABABA A 4A 


for quality all the way, see 


Mone-Ant PIctunes, INC. 


1022 FORBES STREET, PITTSBURGH 19, PA 


EXpress 1-1846-49 


WESTERN RESERVE BLDG 
CLEVELAND 13, OHIO 


6063 SUNSET BLVD 
HOLLYWOOD 38, CALIF 





Dowtherm ‘Heat Transfer’ Film 
Aid to industrial Production 
* Heat Transjer--400°-750° F.. a 
22-minute color motion picture 
sponsored by The Dow Chemical 
Company, Midland, Michigan, vis- 
ualizes the importance of uniform 
and precise temperature control in 
various production processes in the 
WO -750° FF. temperature range. 
The film is designed for practic- 
ing. engineers, student engineers and 
persons interested in industrial 
process heating. It briefly reviews 
direct fire, liquid phase and vapor 
phase heating methods and concen- 
trates on Dowtherm vapor-phase 
heating in the 400° to 750° F., 


The Dowtherm vapor-phase heat transfer sys 
tem is shown in this scene from the Dow 
Chemical Company's new film “Heot Transfer 


400 750 F,” produced by Wilding 


range. Heating applications in the 
food processing, oil refining, plas 
tics processing and synthetic fiber 
production industries are portrayed. 

Dow's heat transfer study was 
viewed by some 200 members of 
the American Institute of Chemical 
Engineering at their national meet- 
ing in Pittsburgh in September. The 
film was produced by Wilding Pic- 
ture Productions, Ine., Chicago, 
from the script by Ocveste Gran- 
ducci. Serving as chemical engineer- 
ing consultant was W. L. Badger of 
Ann Arbor, Michigan. 

The film will be distributed on a 
free loan basis by Modern Talking 
Picture Service, Inc. It is available 
for engineering society meetings, 


classroom use and other groups. 


Ohio Valley Utilities 
Show Enterprise Role 
*A 24-minute color 
film. Twins on the Ohio, 
is the Ohio Valley Elee- 
tric Utility Companies’ 
answer to the growing 
need for expanded facil- 
ities. Two huge new 
power plants that met an 
electric power crisis il- 
lustrate how private en 
terprise can rise to pub- 
lic need. Film is being 
distributed via Modern 
Talking Picture Service 
exchanges Wy 
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“The Story of Television” 
Shows RCA Video History 

* When television began popping 
out of the parlor woodwork and 
sprouting antennae over the roofs 
of the nation less than 10 years ago, 
the prodigy’s birth really was not 
so sudden as it seemed. Video had 
been nurtured since the early 
1920's. Details of tv's birth and 
growth are recorded in The Story 
of Television, a new 27-minute 
lomm motion picture showing ef 
forts of the Radio Corporation of 
America in the creation, develop 
ment and introduction of the all 
electronic tv system. 

Presented in black and white and 
color—as it would be seen on a 
compatible color tv receiver 7 he 
Story of Television explains how 
science made television a working 
reality. David Sarnoff tells of the 
early research and experiments, 
Shown is the first successful picture 
tube, the first experimental tv sta 
tion, the problems of improving 
picture quality and reducing the 
size and cost of components at the 
transmitting and receiving ends, the 
function of mobile units. 

Actual scenes from tv “firsts” 
are included—President Roosevelt 
opening the New York World's 
Fair, the visit of the King and 
Queen of England, the 1940 Re- 
publican Convention in Philadel- 
phia. Animated diagrams demon- 
strate how a tv camera converts 
electronic beams into a picture. As 
The Story of Television switches 
to color, viewers see color shows in 
the making. the rainbow casts of 
today. 

Produced by William J. Ganz. 
New York City, The Story of Tele- 
vision is being distributed on free 
loan to clubs, civie groups, em- 
ployee organizations, rural groups, 
= lence groups. high = hools, col- 
leges, churches and television sta 
tions. It is available from: The In- 
stitute of Visual Training, Inc., 40 
East 49th St., New York 17, N.Y. & 


Score your next 


picture at 


Langlois Filmusi¢, Ine. 


619 WEST 54TH STREET 
NEW YORK 19, N.Y 


JUdson 6.4155 


Hollywood - Toronto - London - Paris 
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CHARLES SCIURBA COVERS SPOT NEWS WITH 


ARRIFLEX [G—WINS TOP NPPA AWARD 


“lt was 11:15 p.m., about the time a normal day 
























comes to an end,” writes Charlie Sciurba, prominent 
Milwaukee newsreel photographer.’’Suddenly, my police 


radio flashed fire on Market Street . tenement sec 
Charles Sciurbo tion big blaze. | arrived on the scene with the first fire 
ond engines — readied my Arriflex —and shot like crazy.” 
ARRIFLEX The next day, 53 prints of the film were distributed 
—@ team for 


to the major syndicates and services, The unedited ver- 
sion was submitted to the National Press Photographers 
Association competition a few hours before deadline. It 
received the top newsreel citation.” 

Charlie Sciurba is an Arriflex enthusiast from way 
back. He credits the unique mirror-shutter reflex viewing 
system, and the light weight portability for his outstand- 
ing scoops. ‘You'd expect a camera with the precision 
of an Arriflex,” says Charlie, “‘to be a little too delicate 
for spot newsreel work — especially with the workout | 
give a camera, Yet my Arriflex has proved itself as 
rugged as it is versatile. Do | like the Arriflex ? It's 
my bread and butter!’ 


better newsreels 


the team for better cinematography 





PHOTO CORP. 257 Fourth Avenue, New York 10, N.Y 
7303 Melrose Avenue, Hollywood 46, Cal 
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Lienel’s Ronald Saypol (left) discusses camera 
angles with Transfilm director Fred Pressbur 
ger for new TY model train series 


Lionel Readies Model Train 
Spots for Yule Sales Drive 

* The Lionel Corporation will use 
thousands of television spot an 
nouncements to promote its model 
trains and equipment in Ul markets 
starting the third week in November 
and up until Christmas, Trans 
film Incorporated has designed and 
constructed a sper ial camera rig to 
shoot new and unique angles of 
Lionel trains never before filmed. A 
total of nine spots were made for the 
lV campaign which is being han 
dled by the Lionel ageney, Grey 
Advertising. 

The camera rig enabled a“ small 
tomm camera to travel along the 
tracks shooting trains head-on as 
Resultant film 


combined with 


they sped along. 


footage authentic 
sounds, gives the model trains a 


realistic appearance Id 


Movielab Color Seminars Aid 
Employees; Keep Standards Up 
® Movielab Film Laboratories, In 
has set up a series of instructive le 
tures and demonstrations for em 
ployees of the laboratory. 
According to Saul Jeflee, Movic 
lab's president, the need for highly 
skilled and experienced color film 
technicians is acute with the tel 
vision industry so rapidly expand 
ing into the use of color film. The 
lectures, he believes, are helping to 
keep the lab staff in the 


im per lew ting new 


forefront 
techniques and 
Processes 

The color seminars ave being di 
James Kaylor 


PES pPotine has been enthusiastic and 


rected by 


| mployer 
the lectures are being repeated at 


early hours so that all employees 


may avail themselves of the infor 
mation and training without inte 
rupting work-flow procedure 


With the new color 


Movielab nearing completion tt 


facilities at 


the firm's intention to make every 


effort to thoroughly train and up 


grade the skills of employees now 
Movielab 


well as indoctrinating and trainiy 


stalling the facilities as 


new employees to maintain the 


highest level of quality control, & 


60 


Slidefilm Series bets Sales Action 


Effective Retailer Package “Sets Up” TACUCO Utensil Orders 


* Color sound slidefilms which spot 
light new kitchenware products and 
cue-mn the salesman are he ng dis 
tributed by the sales promotion de 
partment of The Aluminum ¢ ooking 
lL tensil Company, subsidiary of The 
\luminum Company of America. 
The company’s product line fea 
tures dozens of individual aluminum 
cooking utensils and a quality series 


Hallite 


ind pans with copper colored covers. 


sper ially designed pots 


several sales promotion and mer 


chandising projects are developed 


each year to help sell this line 
through jobbers to thousands of re- 
tail stores. These promotional proj 


racks 


window dressings, advertising pack 


cts involve displays floor 


ive 


With the help of the short slide 





films and automatic projection, the 
TACLCO salesman now can make 
his presentation of individual sales 
promotion projects clearly and with 


impact. The slidefilms were pro- 


duced by Wilding Picture Produc- 





tions, Inc. Each of the films (none 


longer than five minutes) actually 


asks for the order, leads the cus- 





in slide film recording — 


ESI'means slide rule accuracy! 


Universal's exclusive * Electronix Signal Inserter 


means exact pla ing and exact timing ot the picture. 


Does away with the human element of button push- 


ing With ESI, slide film pictures change where and 


when you want th m to! Designed hy I niversal's own 


statt of engineer 


film produc tion 


{ niversal’s 
hive different colors 


at no extra cost 


:, | sl guarantees 


pe rtection in slid 


quality pressings on pure vinylite come in 


red, black, 


green, bl 1 gold 
grecn, yue ane ecic 


Universal Recorders — home of the linest sound facil. 


ities tor transc riptions, slide films and motion 


pictures. 


UNIVERSAL RECORDERS 


OF CALIFORNIA, INC. 


Wie W Ma lliba leleltM sii de Mm alli a, gelels mya Mm Or lihieldull Mme (OM D.¥a. 04 
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Above: the consumer's angle on TACUCO 
ware is shown in slidefilm scene. Leff: a 
gleaming display of the new cooking utensil 
line is pictured 


tomer right into a discussion of the 
project with the salesman. 
Each film opens with a general 


outline of the current seasonal 
selling operation, moves into 
TACUCO’s plans for exploiting the 
market. 


merchandise, proves eventual profit 


particular demonstrates 
to customer. The film then invites 
the customer to “talk it over” with 
the TACUCO man, who is waiting, 
order pad in hand, to turn off the 
projector. 

Pleased with results of this auto- 
PACUCO is planning 
more product visualizations, Vad 


mated selling, 


Documentary on Mental Ills 

Released in 16mm by Sponsor 
* We, the Mentally Ill, a 30-minute 
dramatic documentary, originally 
featured on The March of Medicine 
television series, is now available 


on a free-loan basis to clubs, 
churches, colleges and other com- 
munity organizations. 

Presented as a service of Smith, 


Kline & 


film features a dramatic play, writ- 


French Laboratories, the 
ten, enacted and narrated by mental 
patients, on the life of Dorothea 
Lynde Dix, a mental health cru- 
sader. Other scenes show the work 
being done in mental hospitals and 
brief talk by Robert 


Meyner, Governor of New Jersey. 


includes a 


on the need for funds to meet the 
nation’s crucial mental health prob- 
lems. 

Prints are available to community 
groups from Association Films, Inc. 


Screen Shoppers Guide Offered 
by Radiant Mfg. Corporation 
® Prospective buyers of projection 
screens are offered guidance in 
“How to Shop for a 


Screen, a 


Projec tion 
16-page booklet being 
distributed by Radiant Manufactur- 
ing Corp., Chicago. 

The pocket-sized guide gives tips 
and answers important questions on 
choosing size, stvle and screen sur- 
face. “How to Shop for a Projee- 
tion Screen” is available in quantity 
Sheldon Kaplan, 
Sales Promotion Manager, Radiant 
Manufacturing Corp., 2627 West 
Roosevelt Rd.. Chicago 8 UL & 


on request to 
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No matter which you use... 
EVERY VIEWLEX VIEWTALK 


Ploys standard and long 
playing records, up to 16” 
— two permanent needies 
on twist arm. 33%, 45, or 
78 +.p.m. Model WR — 
4" x6" detachable speaker 
for 150 or 300-.watt Viewlex 
projectors. Model WHD — 
6" « 9” detachable speaker 
for 500-watt projector, 




































































PROJECTOR IS... 


<A 
Av” 


(iS 


V-500 
For 35mm filmstrip single 
and double frame, vertical 
and horizontal pictures 
Takes 2°x2” and bantam 
slides in any type mount 
intermixed, New refrigera- 
tor cooling. 500 Wott fan 
cooled, 5 inch F/3.5 Pro 
fessional lens, Automatic 
take up reel and optical 
magnifying pointer. 3, 5, 7, 
9, 11 inch lenses aveoilable. 


y) STRIP-O-MATIC 


Remote contro! 35mm film 
strip advance mechanism. 
Hand-held push-button, Al- 
lows complete freedom of 
movement, Speaker can 
stand wherever he wishes, 
or even sit with the audi 
ence, For use with all View- 
lex filmstrip projectors (il- 
lustrated here with V-25C). 









Many projectors LOOK somewhat alike, in 
appearance and price — but Viewlex has 
something extra! Rigidly controlled stand- 
ards of QUALITY carried through every step 
of manufacturing assure projectors that are 
trouble free and a delight in operation. 
VIEWLEX QUALITY CONTROL is a precious 
property — it is the real reason why Viewlex 
guarantees every Viewlex projector for a 
lifetime! 


V-1000 
For 35mm fiimstrips and 
2” x2” slides, 1000 Watt 
fan cooled, Perfect for av 
ditoriums, large classrooms 
ond wherever unusually 
large pictures must be pro 
jected. The only J.A.N 
Uoint Army-Navy) ap 
proved projector, F/3.5 Pro 
fessional lens, 7, 9, 11 inch 
lenses available 


v4s — vas 


For single-frame filmstrip 
The ideal budget-priced 
fiimstrip projector. Clear, 
sharp projection; brilliant 
illumination; simple to oper 
ate. Cannot tear film. Mod- 
el V-4S 150-watt convec 
tion cooled. Model V-44S 
300-watt motor fan cooled. 
2”, 3”, 5” and 7” focal- 
length lenses available. 


V-20 - V-22C - V-25C 


For 35mm filmstrip single 
and double frame, vertical 
ond horizontal pictures, 2x2 
ond Bantam slides, any 
type mount. Change from 
fiimstrip to slides in sec 
onds. V2C—150-watt, V-22C 
~300-watt motor fan cool 
ed. V-25C—500-watt motor 
fan cooled, 3-5-7-9-11 inch 


lenses 






Worlds Largaat Exehuive 
Manufacturers of Still Projectors 


35-01 QUEENS BOULEVARD 
LONG ISLAND CITY 1, N. Y. 


inc. 


® ¥OUtUME 17-¢ 19736 
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DAGE TV AT WORK 


I hie po siboalituc 
Phil pre sient, Kansa 
lewe Pittsburg Kansa ind pre 
\esxciation otf Collew lor 


ippear unlimited 1" Dr. Ross H 
State lLeachers Col 


mient ot the 


Wove) 


\merian 
Dawe IN 


Pittsburg in 


bleacher bducation 


closed) circuit ystcem have been used at 


teacher traming 


Camera and moniter in records center of Merchants National Bank, Michi 


qon City, Indiana, verifies signatures, speeds information to executive areas 
teller windows and drive in window 


Whether for training teachers, supervisors or salesmen, 
or taking full advantage of centralized records, or elim- 
inating mass assemblies to put across important instruc- 
tions dramatically, DAGE TV can do the job better, in 
lens time, at lower coat 


For complete information, write 
Dage ‘T'V, Dept. 1411 


DAGE TELEVISION DIVISION 


MICHIGAN CITY, INDIANA 


A Thompson Product 


DISTRIBUTED BY ROGER MAJESTIC ELECTRONICS. LTO 


TX 


RONTO 


Visual Selling 


Market Acceptance of Bacon 
Package Is Film Objective 
Sponsor: Crown Zellerbach Corpo- 

ration. 

Tithe: Bacon Sales Through Proper 
Verchandising, 16 minutes, color, 
produced by Riviera Productions. 

* With the universal acceptance of 

its widely-promoted Mullinix bacon 

package assured, Crown Zellerbach 

Corporation of San Francisco, Cali- 

fornia, has produced a motion piec- 

ture designed to tell meat packers 
nationally that this form of bacon 
merchandising is available to them. 

The Mullinix package, as in- 
vented by C. D. Mullinix, is the 
type that housewives are finding in 
the meat counters at their markets 
visible. In 
lifted 


exposing the lean red slices to the 


in which no bacon 1s 


stead, a hinged flap can be 


shopper. This assures the housewife 
that the bacon will not be spoiled 


due to exposure to light and air. 


Riviera Selected to Produce 

With these main sales points in 
view, Crown Zellerbach ¢ orporation 
selected Riviera Productions, of Los 
Angeles, to write and produce their 
film. The audience was to be pri- 
marily the meat packer and super 
market The 


these how they will in- 


chains. message: tell 
prospects 
crease their bacon sales by having 
the product merchandised in the 
new modern lightproof package. 

A potent selling, script and sce 
writer 


nario was completed by 


Lionel Grover, depicting in graphic 
style the ideas outlined. It was de 
cided to shoot on actual locations 
instead of studio set-ups, especially 
where script called for super-market 
interiors. And the typical housewife 
was used in scenes calling for the 
shopper, after it was discovered in 
viewing the first takes, that models 
and actors in the scenes looked too 
much like models and actors. (These 
“on-the-spot” amateurs were usually 


reluctant in getting in a film, not be 


North American Coal 
Films Modernization 
* Modernized coal min- 
ing operation is the 
theme of a new 27-min- 
ute color film News from 
the Coal Country recent- 
ly released (via Modern 
Talking Picture Service 
exchanges) by the North 
American Coal Corpora- . 
tion, Company salesmen 


and dealers are promot- ls W 


ing shows, bad 


BUSINESS 


wee 


Shooting a scene on location in a super 
market for the Crown Zellerbach Corpore 
tion’s new color film “Bacon Sales Through 
Proper Merchandising’ filmed by Riviere Pro 
ductions 

cause of their lack of acting ability, 
but because they felt that they were 
not dressed in their Sunday best.) 
It took the tactful persuasion of the 
Will Zens, to 


them that dressed-up people would 


director. convince 


not be selected ... what was wanted 
were shoppers who looked just like 
people. As a result the film has an 
authentic approach. 

Scenes shot on the bacon slicing 
and packaging lines in the packing 
houses of Hormel and Morrell show 
how easily this Mullinix package is 
handled by the girls who do the 
actual packing. 


Showings by Sales Personnel 

Promotion of the film is by Crown 
Zellerbach sales personnel. Carrying 
projectors with them, they schedule 
meetings with meat packers nation- 
ally, and they have their tailor-mad« 
audience for the film. Results, of 
have satistactory. 
that product films of this individual 
type are being considered for other 
items in the client's line. led 


course, been so 


* 


Power Beneath St. Lawrence 

* The task of laying 
the longest underwater 69,000-volt 
cable in the world beneath the St. 
River is the theme of 
Beneath the Wide St. Lawrence. a 
new 28-minute color motion picture 
produced for Quebee Hydro by 
News, Montreal. 
Project meets critical shortage of 
power in the Gaspe peninsula area 
along the river's south shore. La 


tremendous 


La wrence 


Associated Screen 


Roger Wade can make 


sell jt* better! 


r Wade Productions 
"| | Ni \ : Lt 
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Picture and text clarity delivers useful facts 
on “Steelmaking” in this American tron & 
Steel Institute filmstrip. (story below 


Two Educational Filmstrips 
Sponsored by Steel Institute 

* Two new filmstrips have been 
added to the audio-visual library of 
American Iron and Steel Institute 
for use in education. One filmstrip 
is a classroom aid dealing with the 
iron and steel industry itself. The 
other filmstrip is designed as gen 
eral aid to industry people who 
wish to work with local schools on 
an educational project. Both sub- 
jects were developed for the Insti 
tute by Hill and Knowlton. Ine.. 
public relations counsel. 

Raw Materials of Steelmaking. 
in color, accompanied by a teach 
ing suggestion booklet, is the third 
fimstrip in a series dealing with 
the science of iron and steel mak 
ing. It is intended for use in high 
bas | hool and upper grade s¢ iene e and 
social studies classes, A committee 
of elementary and high school teach 
ers served as consultants in the pro- 
duction. Drawings and photographs 
depict a continuity of information 
on the raw materials, research, pro- 
duction and use of iron and steel. 
The two previous filmstrips in this 
series were Chemistry of Iron and 
( hemistry of Steel. 

Community Resources Work. 
shops for Teachers, in black/white 
and color, was produced as a pic- 
torial guide for educators and com- 
munity leaders, particularly from 
the steel industry, who wish to help 
teachers discover and utilize com- 
munity resources for classroom ap- 
plications. The filmstrip is based on 


the experience of many communi- 





ties which have found that commu- 
nity resources workshops provide 
curriculum improvement. The film- 
strip shows how community leaders 
and teachers work together to find 
the persons, plac es and things in a 
community that will take students 
beyond the textbook, how this work 
ing together brings practical agree 
ment on educational aims and pra 
tice, 

One copy of each filmstrip is 
made available free of charge to 
each school system upon request, \ 
small charge is made for additional 
prints. Accompanying booklets are 
available in reasonable quantity 
without charge. Requests should be 
sent to American lron and Steel 
Institute, 150 East 42nd St, New 
York 17, N. Y. Vad 


DISTRIBUTOR SOURCES: 


(CONTINUED FROM PAGE 43) 


York; Cedar Rapids, lowa; Charlott 
North Carolina: Chicago, Ulimorns 
Cincinnati, Ohio: Cleveland, Ohio 
Dallas Lexas Denver Colorado 
Detroit, Michigan: Harrisburg, Penn 
svivania; Houston, Lexas Indianapo 
lis, Indiana; Kansas City, Missouri 
Los Angeles, California; Memphis 
Milwaukee Wisconsin 
Minneapolis, Minnesota; New On 


lennessee 


leans, Louisiana; New York City 
New York Oakland Calilornia 
Omaha, Nebraska; Philadelphia 
Pennsylvania; Pittsburgh, Pennsylva 
nia: St. Louis, Missouri; Seattle 
Washington; Washington, D. ¢ 
Sterling-Movies U.S.A. (also Stet 
ling Television Company, In« 
”205 East 43rd St New York 17 
N.Y. Write tor address of nearest 
exchange in other principal cities 
United World Films, Inc., 1445 Park 
Ave., New York 29, N.Y. District 
Supervisory Offices: New York, N.Y 
105 East 106th St.); Miami, Florida 
1311 N.E. Bayshore Dr.); Portland 
Oregon (5025 N.I Sandy Blvd.) 
Dallas, Texas (2227 Bryan St.); At 
lanta, Georgia (287 Techwood D1 
N.W.): Chicago Illinois (542 5S 
Dearborn St.); Los Angeles, Calitor 
nia (6610 Melrose Ave.). Write tor 
iddress of nearest exchange in 56 


other cities 





FOR SALE 


| 35M.M. OPTICAL PRINTER 
INCLUDING B&H STANDARD 
CAMERA: $5,000 FIRM PRICE. 


VIDEART, INC. 


343 LEXINGTON AVE. 
NEW YORK 16, N.Y. 
LExington 2:7378-9 





Pepsi-Cola Promotes 
Bowling for Family 

® Keyed to the theme 
that the whole family 
participates in bowling 
is a new 26-minute 
Pepsi-Cola sponsored 
{ Family 
Vatter. It shows how to 


film Bowling 


bowl and keep score: 
develops history of bowl 
ing and is highly enter 
taining fare. Distributed 
nationally via Modern 


falking Picture Service. 
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alg BIG SCREEN 


movie viewer only °49°° 


Large 344” by 44%” hooded screen and 75-watt projection lamp so 
that it can be used comfortably in lighted room. Stainless steel film 
guide cannot scratch film. Rotating optical prism shutter. Flat field 
projection lens and ground and polished condenser lens, Built-in frame 
marker, focusing and frame adjustments, left to right film travel. Auto- 
matic lamp switch. Dual cooling system means you can view a single 
frame for minutes without scorching film or emulsion. Readily port 


able. Sturdy, rugged construction will last many years. Just what 


you need for quick and easy viewing and film inspection. 8mm or 
16mm models 


Time your movies to .001 Minute 


With a Craig Frame Counter on your Viewer or 
Projecto-Editor you can time filmed action to fractions 
of seconds, or time scenes, sequences or complete 
movies with complete accuracy 

Exacting studies of the speed of motions and actions 
of all kinds in science, business and industry are routine 
with the Craig Frame Counter. Given a constant cam 
era speed (whether 16 fps, 24 {ps or special high-speed 
cameras) with l6mm film, the Frame Counter permits 
instant conversion of photographed action into time fractions. Just as simple 
is timing 16mm movies or parts of movies (to synchronize with voice, sound 
or action) where precise timing is essential 

Craig Accessory Frame Counter $37.50. Craig Projecto-Editor, complete 
with rewinds, splicer, viewer and cement $79.50. Craig Formula #7 Cement 
1 oz 40¢, 8 07 $2.60, 16 07 $4. All available at better camera store 
Write Dept S11 for further information. Enclose 10¢ for copy of 50¢ book 
Leo J. Heffernan's “Editing for Better Movie 


THE KALART COMPANY, INC. 


PLAINVILLE, CONNECTICUT 


Producers of Precision Photographic Products since 1930; Speed Flash Synchronizers 


Synchronized Rangefinders, KALART and CRAIG Movie Editing Equipment 
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"Pe senig Across THe Conti 
ANENT in the daring "80's, rail 
road trains were the unconquerable 
carriers of Manfiest Destiny. Stag 
coach and pony express were lost 
in the dust, the James Bovs were 
laid to rest and steamboats puffed 
far behind. For 60 years, the rail 
roads prevailed, carrying people and 
products into eras of 
fulfillment 


econo 


In those years, the railroads, vir 
tually alone provided the transpor 


tation which dynamically increased 


Animation helps show the early phases of 


America’s rail transport development 


the growth of competitive industris 
and markets, Because of thei upe 
rior size and reliability and thei 
long start on other modern engine 
ol carriage the railroad while 
hauling the goods of an ¢ xpandin 
competition opel ited in cireum 
stances of transportation monopoly 
In recent years the transportation 
pieture has changed so 


radicall 
railroads se il they 
frequently are operating as a char 


ily 


Compete on Land, Water and Air 


loday, the railroads are flanked 
by transportation competition or 
land and water, haunted by freights 
in the sky 
the ground 


yurgling pipes beneath 
Against this compet 
railroads maintain, they 
are not fairly allowed to compete 
While newet and improved modes 
of transportation are encouraged by 
federal and state aid, the railroads 
buckle under federal restrictions on 
rate changes, restrictions conceived 
in past wars on transportation 
monopoly, 

Attempting to adjust the national 
A mane ia 


tion of American Railroads is em 


transportation picture, the 
ploying a 13'o-minute Technicolor 

The Right to Com 
pete, which pleads for public sup 


motion pieture, 


port of legislation which will allow 


railroads more competitive free 


Hope for Favorable Legislation 


Hope for legislation favored by 
the railroads is based on a report 
to President Eisenhower by the 
Presidential Advisory Committee on 
Transport Policy and Organization 


This report recommends revision of 


The Railroads Tell Their Story 


Harassed by Taxes and Rate Restrictions, the Railroads 
Show Their Competitive Problems in “The Right to Compete” 


the present federal transportation of political and private interests, 


policy which “prevents, or severely must have public support. 
The Right to Compete seeks this 


support with 
thon plant the 


limits, the realization of the most 


economical use of our transporta a pictorial essay on 


transportation situation, nar 
rated by Westbrook Van Voorhis. 


which reminds viewers of compe- 


Nineteen pages of analysis and 
unanimous recommendation by the 


secretaries of commerce cle fense tition’s role in 


America. and the 


the treasury and agriculture, the function of transportation in the 


director of defense mobilization 


national economy. Alluding to the 


md the budget bureau and the post Presidential 


Committee 
report, the film calls for legal re 


ognition of the railroad’s right to 


Advisory 
master general carry we ight \ pre 
sumed Presidential nod carries 
weight. A favorable legislature and 

kindly 


vould carry and sustain the pro war 


benefit fully from what it can con 


disposed supreme court tribute to the nation in peace and 


weed legislation. But such legisla Removal of competitive limita 


to be secured over historic fed tions, the film says. would result in 


ittitudes and the protestations more eflicient and economical use 
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. » » then you've told the world that you are 
progressive and determined to present your product 
or service in the best possible light. You can dramatize 
it, explain it, or sell it a thousand times over with films. 
But you haven't said it all until you say CENTRON. 


For Centron motion pictures do more than you expect, 
at a cost much less than you expect. 


CENTRON CORPORATION 


West 9th at Avalon Road . Lawrence, Kansas 


BUSINESS 


J & 
Public highways carrying trucks and busses 
fiank horossed railroad lines in this scene 
of all transportation facilities, bene- 
fit the traveler, shipper and con- 
Dudley Pic- 
tures Corporation, Los Angeles, The 


sumer. Produced by 


Right to ( ompete inserts comic ani 
(\mer- 


ica’s heritage of free enterprise and 


mation to quickly symbolize 


the vital force of abundant low-cost 
transportation in national develop- 
ment. Trains and other forms of 
transportation al work. governmen 
tal sequences and scenes of prosper 
ous, secure consume;’n-t itizens illus 
trate the railroad’s appeal for free 


competition, 


Assn. of Railroads Is the Sponsor 


Sponsoring The Right to Com 
pete, the Association of American 
Railroads is providing the railroad 
industry with an audio-visual advo 
cate in a competitive strugs le which 
has produced, on the part of indi 
ind dis 

deficit 
passenger operations contested at 


further 


vidual railroads. reductior 
continuance of vari 

tempts at reduction. bold 
bids for new freight business with 
recent heavy 


additions of new 


equipment warnings that much 


more new equipment is needed 
spreads in the nation’s press featur 
ing a smiling Malenkov who is char 


Ameri a for 


sabotaging its own railroads 


acterized as thanking 


Promoted in display advertising. 
The Right to Compete is being dis 
tributed on free loan to group audi 
\ssociation 
Sterling-Movies 


and through the public 


ences and television by 
Films, Ine. and 
U. S. A. 
relations departments of most rail- 
roads, Circulated to audiences is a 
souvenir leaflet repeating the film’s 
message, 
New Jersey Hopes to Maintain 
Safety Record Via Screen Series 
® Safe driving is the theme of a film 
series now in production at the Tele 
vision and Industrial Films Division 
of National Screen Service. The New 
Jersey Bureau of Trafhe Safety is 
the client. The films will deal with 
driving hazards during the holiday 
season. 

The New Jersey police will coop- 
National Screen 


Service in the location shooting of 


erate fully with 
this series and various New Jersey 


notables, including Robert B. Mey- 


SCREEN MAGAZINE 








ner, Governor; Grover C. Richman. 
Attorney General and Fredrick J. 
Gassert, Director, Division of Motor 
Vehicles, are scheduled to partici- 
pate. 

National Screen Service prepared 
the scripts for these one minute and 
twenty second spots, and they will 
carry the project through its entire 
production phase. 

New Jersey has been very success- 
ful in previous safety drives. The 
state has the largest number of cars 
per capita of any state, and the low- 
est auto accident rate. This series is 
in line with the New Jersey De- 
cember Safety Campaign and is ex 
pec ted to play an important part im 


curbing holiday tragedies on the 


road. Ld 


Psychosomatic Ills, Edison 
Are Almanac Films Subjects 
* A case history of psychosomatic 
illness and the story of Thomas A. 
Edison are the subjects of two re- 
cent educational motion pictures 
now being made available for out- 
right print sales by Almanac Films, 
Inc., New York City. Both three 
reels in length, the titles are: 

Emotional Stress, in black/white, 
which portrays the case of a man 
whose emotional distress, experi- 
enced under the pressures of a new 
job, affects his relationship with his 
family, neighbors and co-workers. 
How sue h emotional distress be 
comes evident in psychosomatic 
symptoms, with parti ular emphasis 
on arthritic manifestations, is de 
picted. Viewers are shown how 
proper therapy is applied to help 
the patient make necessary adjust 
ments to solve his problem. The 
film was produced by Alexander 
Grasshoff. 

The Life ol Thomas A. Edison. 
a documentary in color. tracing the 
inventors life from boyhood 
through manhood — as related by 
the things and places where Edison 


achieved his greatest scientific con 


tributions. The biographical picture 
was produced by Jules Levey in co- 
operation with the Thomas Alva 
Edison Foundation of West Or 
ange, New Jersey. 

Emotional Stress is priced at 
$145.00: The Life of Thomas A. 
Edison is priced at $300. Both films 
are ready for immediate release and 
preview by educational institutions. 
Preview prints will be available 
through Almanac’s five regional 
representatives: Paul Cox, Los An 
geles, California; Larry Hall, Lyons, 
Wisconsin: Charles Pacey, Ft. 
Worth, Texas: Taylor Hovnes. At 
lanta, Georgia; Ted Morehouse, 
New York City. N. Y. Almanac 
Films, Ine., is located at 516 Fifth 
Ave., New York 36, N. Y. ad 
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Purolator Products, Inc. 
Pictures ‘Facts About Filters’ 
® Facts About Filters, a new sound 
slidefilm designed for school, col 
lege and adult study group distribu 
tion, has been released by Puro 
lator Products, Inc., Rahway, New 
Jersey. In non-technical language, 
the slidefilm covers the manufacture 
and use of oil filters in automobiles, 
trucks and tractors. 

Included with the film is a special 
teaching kit made up of a 12 
minute, long-play recording which 
narrates the film, an instruction 
book for the teacher, samples of the 
filter paper used by Purolator, and 
several copies of a 20-question filter 
quiz for after-film use. 

According to Howard J. Hopkins, 
Purolator’s Merchandising manager, 
initial response from school officials 
has been “more than encouraging.” 

Facts About Filters was prepared 
lor use in courses covering voca 
tional, agricultural and mechanical 
training areas, as well as driver 
training courses. 

The slidefilm kit is obtained from 
Purolator Products, [In Educa 
tional Film Division, 970 New 
Brunswick Avenue, Rahway, N.J 





Tempo Heavy 


Ransburg Offers Film 
on Electro-Coating 

® The Ransburg Electro 
Coating Corp. of Indi 


anapolis, Ind., is show 
| 


gy a new SO-minute 


Condensed Italic. '::: ::::'.:': 


Above lines set in 36 point 


Available in 24, 30, 36, 42, 48, 60 and 72 point sizes 


... where space is limited and 
that extra punch’ is needed 


One of many typefaces available in Knight Studio Titles 


film on its electrostatic 
spray painting equip 
ment and process, Pri 
marily for companies 
interested in factory pro 
duction line paint oper 
ations, it features vari 


ous applications of the 


KNIGHT STUDIO, Chicago \\::.° 0.3.1 V0. 


159 East Chicago Avenue “'” it and laboratory 


testing Ld 
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MC CUSTOM 
PROJECTOR 


300 and 500 
WATT MODELS 


ff — 
lf 
‘4 


New 


For 2’x 2” Slides, 
Single and Double 
Frame Filmstrip 






The famous MC Custom Projector, now available in 300 
and 500 watt models, is unexcelled in screen performance 
and convenience of operation. Designed for classroom and 
small auditorium use, the MC Custom is ideally suited for 
all 2” x 2” slides and filmstrip projection. Compare the 
many outstanding features. 


FEATURES 


n 


« Choice of 314”, 5” and 7” projection lenses —- American 
Optical top-quality with the exclusive Americote coating 


« Pressurized cooling reliable protection to film and slides, 
Keeps projector cool for comfortable handling at all times. 


« Removable filmstrip unit 
frame filmstrip 
mar film emulsion. 


accommodates single and double 
no glass pressure plates to scratch or 


« Auto-focus slide changer with exclusive ejector spring 
all slides perfectly centered regardless of mount. 


« 360° rotable front 
picture on screen 
or projection table. 


stops anywhere to perfectly center 
compensates for unevenness in screen 


« Elevating lever fingertip control with positive action 


« Lift-off carrying case made of durable wood leatherette 
covered, scuff-proof, waterproof, standard with all MC models 


American \) Optical 
CHELSEA, MASSACHUSETTS 
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“A Changing Liberia” emerges 


Timely Firestone Film Shows 
“A Changing Liberia” in 16mm 
® An encouraging story for a world 
quarreling about “Western imper 
ialism,”’ ie documented in A Chang 
ing Liberia, a 22!) .-minute motion 
picture sponsored by the Firestone 
Tire and Rubber Company 

The new film shows the contem 
porary Liberia 
founded in 1847 by freed American 
slaves, now an independent, self 
governing African state with a ma 
terial and cultural standard of liv 


emergence of 


ing that is rising at an unprece 
dented rate, Depicted is a land of 
2,000,000 natives and 60,000 de 
scendants of the original Americo 
Liberians where the old blends with 
the new, tribal customs rub shoul 


ders with western ways 


Resources Create a New Future 


Seen as a component of Liberia's 


politic al independence economir 
improvement and cultural develop 
ment is the wealth and security pro 
vided by the rubber industry and 
other, newer resources. Bulldozers 
clear the jungle, highways stretch 


from the seaport to million-tree 


rubber plantations; hospitals 
schools, homes are built; the land 
is tilled, the seedings planted the 
budwood grafted, the latex tapped 

and as the industry which repre 
serits 75° of Liberia’s yearly ex 
port bounds forward the country 


finds ite new life 


Sahba-Jo, a young worker who 
can trim latex bark thin as a piece 
of paper, who can tap SOO trees a 
day, brings his wife and child from 
their tribal home to the plantation 
Here, Falalai, the wife 


adjust to a new environment and 


learns to 
make ready for her new baby 
which will be born in the clean, ef 
ficient hospital. The 
blending of tribal and Western cul 


ture is symbolized in scenes show 


ing Liberians dancing to the smooth 
rhythms of a modern orchestra and 
dancing a fast ritual dance to musi 
by native instruments. 


Rubber Not Only Key Factor 


The documentary explains that 
rubber no longer is the whole eco 
nomic story of Liberia. Heavy rain 


fall, a rich soil and low elevation 


What's New in Business Pictures 


prov ide excellent 


growing condi- 
tions for such resources as cocoa. 
coflee palm oil and such woods as 
mahogany, teak and cherry. [ron 
ores, too, have been discovered in 
recent 


years and are adding to 


Liberia's export economy. 
Firestone’s enlightening public 

relations report on a country which 

different 


worlds can enrich each other when 


demonstrates that two 


they solve their problems together 
is of general interest and is offered 


to tv audiences and all community 


groups but it has parti ular value 


for groups and classes concerned 
with world affairs, history, econom- 
ics, sociology and geography. 

1 Changing Liberia was photo 
graphed in Kodachrome and printed 
on the new Eastman reversal stock 


lt is part of Firestone’s large mo 


which em- 
braces 10 subjects, more than 1100 
prints—all available without cost 


lion picture program 


except return postage from Associ- 
ation Films’ libraries. Le 


a _ >. 


Hair Style ideas Depicted 

in Toni Company PR Film 

* The Beautiful Frame-Up, a 16mm 
motion picture on hairstyling, is 
being made available for television 
showings by The Toni Company, 
black and 


white and color versions, the film 


sponsor. Produced in 
also is being offered to educational 


and home economic groups on 
short-term loan, free of charge. 
First in a series of pictures on 
good grooming, The Beautiful 
Frame-Up features Carol Douglas, 
loni’s beauty consultant, who gives 


pointers on hair styling. Climaxing 


Don’t expect your 


company’s films 
to tell you they're 


not up to PAR... 
SCREEN them 








Yourself! 





In use, films do get hurt. They pick up 

dirt, oil, scratches. Buckle or curl throws 
them in and out of focus. These defects show 
up on the screen, irritate audiences, 


cut down the effectiveness of your message. 


Over the years, Peerless Reconditioning 
has been, and is, RESTORING PRINTS to optimum 
condition and prolonging their useful life. 


If you find defects in your company's prints, let Peerless 


show you that they can be remedied, Write for brochure. 





KERLESS 


FILM PROCESSING CORPORATION 
165 WEST 46th STREET, NEW YORK 36, NEW YORK 
959 SEWARD STREET, HOLLYWOOD 38, CALIF 


BUSINESS 


the coiffure suggestions is a hair- 
style show presented by eight mod- 
els. The Toni film was produced in 
Hollywood by Cascade Pictures and 
Desilu Productions, Inc. 

Requests for prints of The Beau- 
tiful Frame-Up should be sent to: 
The Public Relations Department, 
The Toni Company, 456 Merchan- 


dise Mart, Chicago, IIL Ld 


Auto Insurance Film Urges 
Management Safety Interest 
* Take a Good Look is the earnest 
title of a new 26-minute motion pic- 
ture sponsored by the Auto-Owners 
Insurance Company, Lansing, Mich- 
igan, to introduce its safety pro- 
gram concepts to management. The 
film will be used by accident- 
prevention counselors who cooper- 
Auto- 
Owners, in setting up and conduct- 


ate with firms, insured by 


ing industrial safety programs. 
Stressing managerial responsibil- 
ity in safety programming, Take a 
Good Look urges “sound manage- 
ment and humanitarian interest” 
on the part of those supervising 
industry. The film presents Auto- 
Owners’ safety theories and the or- 
ganization of a safety 
committee; it depicts the education 


company 


of employees in safety discipline, 
shows simulated accidents based on 
actual case histories and teaches the 
employer and employee to look for 
unsafe conditions within their own 
firm. 


Previewed by Insurance Specialists 


Auto-Owners executives recently 
previewed Take 1 Good Look be- 
fore an audience of special agents, 
claims personnel, branch managers, 
underwriters, auditors and safety 
engineers from 15 states. Audience 
reac‘ions were tabulated from 
printed cards asking specific ques- 
tions about the continuity and ef.- 
fectiveness of the production. Over 
98 percent believed the film inter- 
prets clearly the message intended 
to impel action from the members 
of management who will see it. 

Any management group can make 
booking arrangements through the 
Auto-Owners Safety 
Engineering Department, Lansing, 


Michigan. 


home office. 


Produced by Capital Film, Lansing 


Take A Good Look was produced 
in Kodachrome by Capital Film 
Productions of East Lansing, Michi- 
gan. James Hunter, owner of Capi- 
tal Films, served as producer and 
cameraman on this produc tion. 
William Neale Kirshner served as 
Bunker 
was liaison-advisor for Auto-Own- 


ers. Ly 
SPONSORS READ BUSINESS SCREEN 


writer-director. Palmer E. 
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Video Films, Detroit, used o surplus gun 
camera to get low-to-the-ground studies of 
cor wheels in action as shown in the film 
“Ghost of a Chance.” 


Auto Wheel Action Caught 
by Adapted Military Camera 

* Color closeup engineering shots 
of an automobile wheel in motion, 
made with an adapted military 
lomm camera mounted under the 
car, will tell a sponsor's safety story 
in Ghost of a Chance, now being 
produced by Video Films, Detroit. 
for Monroe Auto Equipment Com- 
pany, Monroe, Michigan. 

The converted camera, originally 
designed to record aerial combat 
activities, can run off 50 feet of film 
and operates at 16, 32, and 64 
frames per second on 24 volt batter- 
ies, 
wheel of the 
speeding car, the adapted camera 


Focussed on one 


obtained a remarkable film record 
which shows how varying road sur- 
faces and shock absorber condition 
affect automobile safety. Individual 
frames of the film show the car 
wheel fully an inch off the ground 
considered a 


on what would be 


smooth highway. 
“Food Store Profit Study” 
Excites Brewers’ Interest 

® Food Store Profit Study, a mar- 
ket analysis motion picture, has 
brewed up a storm of brewer inter 
est, according to the producer, Mel 
New York 


City. Interest in the film. which was 


Gold Productions. Ine.. 


Brewing 
Company of Rochester, New York, 


has necessitated a sper ial booking 


= yonsored by (i,enesee 
I 


for those who want 


* 


> 
> 
* 
. 


“films 


of distinction 


SAM ORLEANS PRODUCTIONS 


—EXPERIENCE SINCE 1914— 


550 fifth evenwve Ps 
new york 36, a. y. a 


7 


/ 211 w. cumberland 
* 


4 
& knoxville, 
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arrangement at the producer's of- 
fices. 
held 


screenings of the film and 40 others 


Twelve brew eries have 
are awaiting their turn to view one 
of the prints now in circulation, ac- 
cording to Melvin L. Gold, presi- 
dent of the film firm. “Never before 
in our experience has there been 
such a demand or as much enthusi- 
asm expressed for a film we have 
produced,” said Gold. 

What makes this film so fascinat- 
ing to brewery managements and 
their sales staffs? The film 
prets a survey of upstate New York 
which 11 


research, among 


inter- 


grocery stores in items 
were selected for 
them beer. The survey showed that 
beer returned 


greater profit per 


square foot than the other items, 
Food Store Profit Study was shot 
in New York City—in the studio 
and on Gristede 
grocery store in the Manhattan 


House. bal 


* w + 


location in the 


Color Process Comparison Reel 
Prepared by Criterion Labs 
° You Takes Yer 


test reel providing a comparison of 


Choice, a color 


available L6mm color reversal pro- 
cesses now being used in the film 
industry has been prepared by Cri 
terion Film Laboratories, Inc., New 
York City. 

As an 


duc ers, 


“extra service’ for pro 


editors and camera men, 
Criterion is making the results of 
its experiments in color stock com 
parison available to help settle film- 
ing uncertainties, 


sever al 


Lsing a single original 
masters on 

stock and 
changed these on the various film 
stocks to make six “effects’ 


which to choose. Aided by this com 


oratory made 


ly pes of color inter 


from 


parison test reel, a motion picture 
maker can make his choice without 
going to the expense of experiment 
ing with his client's product 

Dow Chemical Film 
Shows Four-a-Minute 
Since its release in 
1955, the 
Dow Chemical ¢ ompany 
film Soj/t As a Cloud has 


averaged approximately 


September 


four viewers a minute 
the company reports, 


The soft 


has been seen by 


water film 
seven 
and one-half million. pes 
sons during its first year 
It was shown 3,583 times 
to Lomm groups and has 
heen televised 179 times 
on 170 television sta 
Bulk of ty 


ing was 


tenn. 


tions, show 


at good hours. 








— FPQB PARADE OF NEW PRODUCTS — 








POLECAT is a featherweight, telescoping column of 1'4 inch 
anodized aluminum with an expansion spring in the top. Ad- 
just it once to your ceiling height with locking collar, Then 
just spring it in and out of plece as you please. Rubber pads 
top and bottom protect ceilings and floors. POLECAT can’t 
. and takes less floor space then oa 


be knocked over 
silver dollar 








“POLECAT” 


A NEW WAY TO HOLD THINGS 
UP ... ANYWHERE ... LIGHTS — 
PROPS—BACKGROUNDS—MIKES 


Without Nails or Screws — 


POLECAT 





Adjust — push up — it's dene 


HOLDS 400 POUNDS. Moke a perfect, mobile, lightweight support for lights. Two POLECATS 
with cross piece and fitting can be used to hold a roll of background paper, props, flots, ete. 


Perfect for location filming. 





TEWE DIRECTORS 
PINDER 


Imported from Germany 
at a New Low Price, F468 
present the most efficient 
and useful directors view 
finder now available 

In 2 Models—The 35mm model includes scales 
for widescreen as well as standard focal lengths 
from 25mm to 200mm and image orithican cam 
eras. Masks give correct field of view for wide 
screen ratios as follows: 1:11.75, 1:1.85, 1:2.33, 
1:2.55 (CinemaScope). The lémm models cover 
focal lengths from 11.5mm to 75mm 

Price $49.50 includes neck chain and leather 
$3.95 each, for 35mm model 


TELERAD 
STOPWATCH 


The only precision timer com 
pletely designed to front time 


case. Masks 


and beock time for minutes 
and seconds. Other features 
* Film meter for lémm & J5mm 
* Luminous hands & dials 

* Anti - magnetic 


dustproof, pre 


double cased 
cis'on highly jewe'led movement 

* Split second timing 

List Price $89.50 Special Offer $39.75 


P&B FILM 
A = GEMENT 


WATCH YOUR SPLICING 
Feb ]) PROBLEMS DISAPPEAR 


s new film cement took 


FRB\o famous 


ry tully tour years to de 


rhemical labora 


velop and pertect. It con 


toins @ new ingred ent, never before used in 


ony formula—which serves to make this the most 
ow on the morket. Florman 


to write for a tree somple 


efficient film cement + 
& Babb invites you 
or place your order now for earliest delivery 
» FAB fim coment with any 
other brand. The ingredients do not blend 
1 oz. $.40 » pt $1.50, 1 ot. $2.50 
DEALER INQUIRIES INVITED 

Send now for your FREE FEB EQUIPMENT 
CATALOG and F468 RENTAL PRICE LIST 


Gives all the ntor 


Caution: De not m 


) atior descriptions and 
prices you need if renting or purchasing motio 


picture equipment 


















BROCHURE ON REQUEST 


P&B LEG-LOK 
TRIANGLE 


Sturdy metal tri 
angle locks triped 
legs in position 
One man can move 
camera, triped and 
triangle. Gives absolute safety 
and rigidity on wooden, com 
position, concrete, metal and 


slippery floors. Price $26.95 






TITEWIND 


A new product by a 
famous compeny 
Compact, efficient 
unit for lémm 
17Vemm of J5mm 
Can be veed as regu 


lar rewinder also or in combination with ail 
ther units. Includes double duty hub for male & 
female plastic cores. Immed ate delivery. $33.00 
ee EES ED ES ED ES ES GEE GED GD GEE SERED CEE GED © 





SIMPLE SPLIT REEL METHOD SAVES 


TIME SPACE MONEY 
You can project, edit, synchronize, clean and 
inspect film on cores without rewinding by 
simply slipping them in FAB SPLIT REELS 
400 1. lémm $4.50 1200 1. lémm $7.50 
B00 ft. lémm $6.00 1600 f+. lémm $97.00 


NEW ALUMINUM SPLIT REELS for 
16mm & 17omm MAGNETIC FILM 
lémm $8.50 


400 it 1200 1. |\émm $12.50 


FLORMAN & BABB 


68 West 45th Street, New York 36, N. Y. 


Phone: Murray Hill 2-2928 
Cable Address — FLORBABB, N.Y. 





































































Donald T. Martin 


Tantamount Pictures Combines 
With Martin-Polley in Virginia 
® The consolidation of Tantamount 
Pictures, of Doswell, Va.. and Mar 
tin-Polley Productions, In of 
Richmond, hus been announced 

will carry on its 
Jeflerson 


under the name of 


The company 
operation at 108 North 
St.. Richmond 
lantamount Pictures, In 

lantamount was first organized 
by SS. Howe Williams in 1935 
Martin-Polley Productions was or: 
ganized by Donald T. Martin and 
G. Gibson Polley and was the out 
growth of a motion picture division 
of a local ageney where Martin had 
been associated as executive vice 
president, 


With the 


mount becomes operators of one ot 


consolidation, Tanta 


the largest studios in the South 
Officers of the company will be 
Donald T. Martin, president and 
treasurer, and S. Howe Williams 
executive vice-president and secre 
tary 

The firm of Webb and Law, with 
ofhees at LOOL Connecticut Avenus 
N.W., Washington, will operate as 
general sales headquarters for Tan 
tamount, under the guidance of 


Thomas D. Webb, Jr Lad 


Film Creations Appoints Five 

in Extensive Staff Realignment 
® New appointments at Film Crea 
tions, Inc. include Thomas B. Boggs 
as sales representative Lewis Davis 
as head of production, James Len 
kowsky os supervising editor, Miss 
Brooke Smith as scenic 


and Morey Reden as director of ani 


designe ! 


mation 

Coincidental with these moves the 
company has announced the resig 
nation of William H. Groody. His 
interests in the company have been 
sold to Edward R 


urer, and Joseph M. Barnett, presi 


Carroll, treas 


dent, 
The company will continue to 
operate offices and studio at 16 Last 


With Street, New York Lyd 








People i. 20.Picures 


News of Executive Staff Appointments and Changes 


Creative Talent Hunt Underway 
at Terrytoons, CBS Division 
* A search for creative talent is now 
lerrytoons, a 
Film 
Under the supervision of 
director Gene Deitch, the 
New Rochelle, N.Y. studio will offer 
a free course in animation to all 
Deitch 


hopes to develop new animators and 


being undertaken by 
division of CBS 


Sales Ine 


lelevision 


creative 


beginners in cartooning. 
new animation tec hniques and to 
attract fresh talent to the Terry 
toons studio, 

The class began last month and 
is being held two evenings a week. 
The objective of the course, being 
taught by two of the company’s 
directors, will be the development 


of basic animation skills. The stu- 


dents are also being given an edu- 
cation in the technical phases of 
animation film production, bad’ 


. ” - 


Spencer Allen Named Head of 
Lewis & Martin Promotion, PR 
® Spencer M. Allen, veteran of Chi- 
cago radio and television newscast- 
ng. has become a vic e-president of 
Martin Films, Inc. of 
Chicago. Allen will head the public 


relations and sales promotion de- 


Lew is and 


partments, 


Allen, in 
years, has made his reputation in 
news work with WGN, Ine., Chi- 


cago, during the past 18 years. In 


broadcasting for 25 


1955, he won the national award of 
Sigma Delta Chi for television re- 








ACES 





.-. back to back 
¢ DU ART 


First with JET-SPRAY 


PROCESSING 


¢ TRI ART 


First with Color 


Printing that ‘“SPARKLES”’ 


DU ART 
TRI 


245 W. 55th St., New York 19, N. Y. 


FILM 
ART COLOR CORPORATION 


Plaza 7-4580 


LABS., INC. 














Spencer M. Allen 


porting-—presented for his direction 
and telecasting of film coverage of 
the October floods in Chicago in 
1954. 

As head of WGN-TV’s news de- 
partment, Allen produced the Chi- 
cagoland Vewsreel. Vd! 
Form Producers Service Firm 
to Serve Washington Film Users 
* A new business has been formed 
‘ alled Producers 
It is headed by Glenn 
Johnston, formerly director of pho- 


in Washington 


Service, Inc. 


tography for Byron, Inc., and by 
Richard Norling, formerly of the 


production camera staff of Byron, 
Ine. 

The purpose of the organization 
is to supply production camera 
crews and related services such as 
set, props, talent, etc., to motion 
picture producers. 

A complete range of camera and 
lighting equipment is available, in 
cluding recording and sound stage 
rental, All members of the organi- 
zation are affiliated with 1.A.T.S.E. 

Producers Service address is 


1507 M Street, N.W., Washing- 
ton, Yd 


Manhattan Execs Proud Fathers 
® Two blessed events for film indus 
try members recorded last 
mouth in the birth of a daughter, 
Gail Susan, to Mr. and Mrs. Saul 
Jeffee; and a son, John Alexander. 
to Mr. and Mrs, Karl P. Fischl. Mr. 
Jeffee is president of Movielab Film 
Laboratories. Mr. Fischl is vice- 
president of Transfilm, Inc. yy 


were 


Bob Engel to Armme Co. 

* Bob Engel has been appointed 
general sales manager for the 
Armme Company, Ltd., Chicago, 
manufacturer of Kwik Mounts for 
stereo other 
types of transparencies. With Engel 
taking over sales duties, Raymond 


Mertz, president of 


transparencies and 


Armme, plans 
to devote much of his time to the 
development of new items for the 
photographic trade. Ld 
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“Rural America Review” Video 
Series Readied by Sam Orleans 
* Rural 


television film series composed of 


{merica Review, a new 


separately sponsored l6mm motion 
picture segments aimed at rural 
viewers is being produced by Sam 
Orleans & Associates of Knoxville. 
Tennessee. 

The series combines documentary 
and magazine film techniques edited 
into a review of farm and home 
modernization, scientific agricultu- 
ral advances, homemaker and youth 
subjects, 44H and FFA activities of 
interest to city dwellers as well as 
the farm audiences. Each quarter- 
hour program segment is written 
and filmed around a particular sub- 
ject or product demonstration. The 
series is designed for multi-purpose 
use with production, distribution 
and prints included in a “one-cost” 
package. 

Sterling-Movies USA Release 

Sterling-Movies U.S. A. will dis- 
tribute 100 black and white prints 
of each reel of the series to tele- 
vision stations simultaneously for 
use on farm and home telecasts and 
public service programs. These 
prints will be in continuous distri- 
bution until all tv stations have had 
the opportunity to use them. After 
telecasting, the prints will be given 
to film libraries for distribution to 
county and home demonstration 
agents, 4-H and FFA 


schools, churches, and civic clubs 


leaders, 


beyond the reach of tv. Prints also 
will be Armed 
Forces Television network, Army, 
Navy and Air Force bases. 


furnished to the 


First Sponsor Is Ralston-Purina 

The first issue of Rural America 
Review, sponsored by the Ralston- 
Purina Company, is about the 26th 
National 4-H Club Camp held re- 
cently in Washington, D.C. This 
film shows young 4-H Clubbers 
from nearly every state, Hawaii and 
Puerto Rico at the Washington 
camp where they are prepared for 
responsible citizenship and service 


to their communities through first- 


hand observation of the federal gov- 
ernment at work. 

The youngsters are shown as they 
visit Mount Vernon, various foreign 
embassies, the Tomb of the Un- 
known Soldier. The film presents 
the 4-H-ers as ambassadors of good 
will exchanging ideas and becom. 
ing friends with youngsters from 
other lands who belong to clubs 
patterned after the 4-H Club idea. 

The second Rural America Re 
view issue, sponsored by Charles 
Pfizer & Co., will contain: The 
Fourth 
ence, held at the Pfizer farm at 
Terre Haute, Indiana; Miss Amer- 
ica in 4-H; The National Plowing 
Contest: Three Thousand Women 
Meet in Texas; The Hambeltonian 
Race. 

Sterling-Movies U. S. A., Ine. 
headquarters are at 205 East 43rd 
St.. New York 17, N. Y. bad 


7 ’ * 


Annual Research Confer 


Michigan’s Ingham County Sees 
Community Chest Story in Film 
* The Ingham County, Michigan, 
Community Chest, with the cooper 
ation of the Oldsmobile Division of 
General Motors, has just released 
a new color motion picture titled 
From the Heart. The film, which 
runs for 14 minutes, thanks the 
people of the Michigan Capital area 
for their contribution last year to 
the Community Chest, gives reasons 
why every citizen should contribute 
again this year and outlines the 
1956 goal of the Chest. 

The film was produced by Capital 
Film Productions of East Lansing. 

From 200 to 250 showings a 
week are = heduled before club and 
employee groups until the Commun 
ity Chest reaches its goal for this 
year of $991,161. La 
Fourth Year for Christmas Film 
* Hans Christian Andersen's The 
Little Match Girl, half-hour Christ 
mas TV film has been released for 
the fourth year in a row by RCA 
Recorded Program Services. In the 
past three years the film was sold 


and scheduled by over 300 stations. 





COLOR FILMSTRIPS 
FOR USE IN EDUCATION 


Specialized equipment and the know-how of a group of specialists who 
have worked together in producing over 700 color films. If you want 
a complete production or require specialized assistance on any production 
problem, contact Henry Clay Gipson, President . . . 


FILMFAX PRODUCTIONS, 10 E. 43, N.Y. 17, N.Y. 


WRITE FOR FREE BOOKLET: “The David and Goliath of Visual Education” 
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few— SYLVANIA 


CERAMIC BLUE TOP 


PROJECTION, LAMP 
"aa \_4 









_-Sene of the greatest projection 
‘| /lamp developments. in 
the last decade 


\ 


) 


4 


Brighter—Ceramic Blue Top won't scratch, chip or peel like 
ordinary painted tops . . . filaments are machine made 
for brighter pictures. 


Cooler—Ceramic Blue Top is bonded to the glass. . 
heat dissipation. 


Longer Lasting—Cooler operation of Ceramic Blue Tops as- 
sures longer lamp life. Another plus: exclusive Sylvania 
shock absorbers protect filaments in larger lamps from 
vibration. 


. improves 


Specify Blue Top Projection lamps for your projector equipment 
-+- your slides and movies deserve the best! 


Sylvania Electric Products Inc., 
SYLVANIA 1740 Broadway, New York 19, N. ¥ 
¥ ... fastest growing name in sight! 


LIGHTING +« RADIO + ELECTRONICS + TELEVISION +« ATOMIC ENERGY 


Lighting Equipment Rentals 


Anywhere, Anytime 


Jack Frost's rental equipment service in 
cludes installation and removal all at the 


one low cost 


Crab Dollic 


lies, Mole Richardson Microphone Booms 


t, Fearless Dollies, Raby Dol 


AC and DC Generators, Incandescent and 
H.1, Are Equipment, Choke Coils, Dimmer 
Equipment, Cables, Boxes and Boards 
Bulbs, Diffusers, TY Scoops, Reflectors 
Ladders and Steps, Parallels, Scrim Flags 
Black Flags, Dots and Stands are only a 
few of the items available for quick 


delivery wherever needed 


Department BS 
234 Piquetie Ave., Detroit 2, Mich. 
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ENTHUSIASM IN SALES: 


(CONTINUED FROM PAGE 46} 






Turbine-cooled projector with 
fixed magazine for 16 slides 

You Has built-in 500 watt pro 

jector, 5-inch projection lens 

A R E G 0 | N G ]-second automatic and push 
s button contreis. Slides 

TO GET A change automatically but 
any one may be referred back 

PROJECTOR to by 4 quick turn of the 
magazine drum. Can also be 
had with interchangeable 
magazines 















it works, the film observes how a 
sales manager helps a good sales- 
man who has begun to lose. Making 
calls with the salesman, the man- 
ager discovers the salesman’s heart 


is not in it. The manager convinces 











the salesman of the importance of 
SELECTROSLIDE 


JUNIOR product and company knowledge in 





sales, the importance of being in 
good mental and physical shape 
750- 1000 watt, turbine-cooled 
projector. Changeable 48 
slide magazine. S-inch anas 
tigmat liens. 7 of 16 second 
automatic control of remote 
contro|. Runs continuously 
over long periods of time 
without attention. This 
model also available with 
various focal length lenses 
from 2 to 10 inches 














when selling, the importance of 


WHY 

NOT GET 

THE BEST 
? 


knowing customers, of registering 







This handsome medallion helps remind sales- 


quiet, informed enthusiasm. This men of “The Power of Enthusiasm in Selling.” 





kind of enthusiasm excites enthusi- 


asm in the prospect, inspires respect 1IAVA‘S FALL MEETING: 


and enlists steady customers, the 







(CONTINUED FROM PAGE 33) 
salesman learns. 


The Power of Enthusiasm . . . is 










STANDARD will provide the most complete utili- 
SELECTROSLIDE : ; : 

, zation of audio and visual aids of 
meant to assist sales executives in 


any business center in the country. 
explaining the chemistry of enthusi 


The A-V executives visited several 


Now 32 years of scientific experience and research make 


asm and its value and to help man 


floors of the new building and 

SELECTROSLIDE the discerning selection for your exacting requirements yates wy in a — = looked at modern board and confer- 
quaiities oO eTsone ane é ile 

There is a SELECTROSLIDE to fit every projection problem — consult us a a ee ence rooms, the training center now 


cation which feed real enthusiasm. , 
in completion stages, and employee 


WMustrated literature available — no cost of obligation 





Four Factors in Success lounge and dining facilities. (Bust 
. In the salesplay, the manager NESS SCREEN will present a full tour 
S;.indler & Sauppe ESTABLISHED 1924 gives his salesman a medallion of the + yrange me the 
930) Goverly Blvd. Lal MaaenNTMAE. Phone; OUnbirh 9:1208 pocket piece bearing four symbols ae lobil Building in Decem- 
which represent the four factors aes) 
necessary for sales enthusiasm rhe final day . ——— ww 
More Than 8,000 Film Buyers Read Business Screen Knowledge, Sincerity, Energy, a by a norte of the 
Home Dartnell is making Buc h - ystems pac: ouperscope film, 
: pocket pieces available to subserib Once Upon a Honeymoon, intro- 
feet , ers for distribution among their duced by H. | Vanderford, 
ene. own salesmen, after the film show. A!&!'s film production manager. 


idinas on a one-hour demonstration of 
tf . @ Fh Dessay of Bathasingn be Soll how to build a live show with audio 
sus y oO Ly 
ing was offi ially released October vi ual integration Py) 
| la | y 15. Initial prints of the film cost 


$290, Additional prints are $145.00 Catalog Films from Britain 


ie ing. as a of the film’s The Jam Handy Organization put 


” each No rentals will be accepted ® British Information Services has 
OuR until after January 1, 1957. A Meet issued a new catalog of documen 

ing Guide and other accessories are tary films about Britain and the 

provided with the film print, reel Commonwealth. 24 pages contain 

e = 4 and can as a complete training kit. complete descriptions of nearly a 

+ The Power of Enthusiasm In Sell hundred l6mm sound films. Copies 

4 rite TIO I i ing is available from The Dartnell are available free upon request to 
Corporation 1060 Ravenswood B.L.S.. 30 Rockefeller Plaza, New 

Ave., Chicago 40, Illinois Ld York, Ive 


775 Firms Listed 
in Film Production 


sooo TIME AFTER TIME * The 1954 Census of 


Business figures, just re 


ene I N T i M E leased. show a total of G 


775 firms engaged in mo 








tion picture produc tion 


of which 234 were en 
® Complete 16mm and 35mm ser. ice» raged in production for 
© Black & White * Color television. Figures in 


clude entertainment stu 





Library 


A SUPERB COLLECTION OF 








, i MOOD AND BRIDGE MUSIC 
chicos as Wwe as IUSINCSs 
rFrcecm taaes ine. and education film For Details Write 
pa as 29 Ww. GOTm BT.» MEW YORE 23, .¥. makers. Receipts have AUDIO-MASTER Corp. 
i j: COlembes 5-2100 amounted to around 17 East 45th St. - New York 17, N. Y. 
Bre Pa a $130.355.000 by 
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NEW AUDIO-VISUAL EQUIPMENT | 


Recent Equipment Developments for Production and Projection 


Electric Changer for TDC Slide 
Projectors of Bell & Howell 

*A_ completely TDC 
Electric Changer for automatic and 


integrated 


remote control slide projection has 
been announced by Bell & Howell 
Attached to 
manual TDC projectors now in the 


Company, Chicago. 


field, the new changer converts 
them to automatic models. 
Two AC outlets are located on the 


back of the changer, one for the 





Here's a TDC slide projector with the new 
Electric Changer mounted for automatic or 
remote use 
projector, the other for the remote 
control cord. The operator governs 
the showing time of each slide by 
pressing the remote control switch. 
Slides may be changed in 1'% sec- 
onds, the manufacturer notes. Dur- 
ing changing, a light shutter inter- 
rupts the light beam, darkening the 
screen between slides. The changer 
accommodates any 2x2-inch slide in 
glass, metal or cardboard mounts. 
For completely automatic opera- 
tion, a Robomatic timer also is 
available for use with the Electric 
Changer. By substituting the Robo- 
matic timer for the remote control 
attachment, slides can be changed 
automatically at pre-set intervals, 


The unit can be operated manually 


r ROOF Ee Ss S.I 


by setting the changer switch on 
“manual.” 
Constructed of lightweight die 
cast aluminum, the TDC Electric 
Changer is complete with a com- 
pact electric control box, an at- 
tached slide changer with folding 
guide arms, a slide tray which ac- 
commodates up to 30 slides and the 
remote control switch with push- 
button operation and 10-foot cord. 
The new changer is designed for 
use on the following Bell & Howell- 
TDC slide projectors: Streamliner, 
Model D, Mainliner, Showpak, Pro- 
fessional 500, Professional 750 and 
the Headliner 303 projectors that 
accept the changers from the top 
with no adaptations. Other models 
of the Headliner 303 can be adapted 
to accommodate the changer. lad 


7 * . 


Brighter Pictures Promised 
with Blue Top Projection Lamp 


A new “Blue Top” T-12 1200-watt 
projection lamp developed by the 
Lamp Division of Westinghouse 
Electric Corporation is said to make 
possible the projection of brighter 
motion pictures with existing pro- 
jection equipment. 

Interchangeable with present 
1000-watt lamps, the “Blue Top” 
lamp’s improved optical fill and 
ime reased eth iency mcreases screen 
lumens from 25 to 30 percent, Near- 
ly two inches shorter than other 
1200-watt lamps, the new light 
source has the same filament size as 
1000-watt lamps. 

The “Blue Top’s” extremely com- 
pact filament was made possible by 
the development of new tec hniques 
of drawing tungsten wire and an 
exclusive floating bridge filament 
construction. The new Westinghouse 


(CONTINUED ON THE NEXT PAGE) 
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WIPES © SUPERIMPOSURES 
MOTION PICTURE & TELEVISION 


OPTICAL EFFECTS 
35mm & 16mm 


CINEMASCOPE 
B & W or Color 


SPECIALIZED TITLES 


Ray MERCER & CO. 


ESTABLISHED 1928 


PHONE OR WRITE FOR SPECIAL PHOTOGRAPHIC 
OPTICAL EFFECTS CHART & INFORMATION 


4241 NORMAL AVE., 
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1956 


economical - professional 
motion picture production 


film associates 
of michigan,inc. 


610 north woodward avenue 
birmingham, michigan 
telephone midwest 4-3619 


studios in 
chicago 


associated 
detroit - 
new york - new orleans 
los angeles - baitimore 
san francisco - houston 
washington - st. louis 





executive producer 

22 years professional 

experience in film 
production 


TEL-Animastand ... avimation anp 
SPECIAL EFFECTS CAMERA STAND 


Specially Designed for Motion Picture Producers, 
Animators, Special Effects Laboratories, TV Stations, 
Advertising Agencies, Art Depts., Etc. 








BASIC UNIT ONLY $2995 


Write for illustrated brochure 
TEL. Anima stane i with TEL-Anime 
sliding cell beard, shadow box 
ond platen, rotated at 45 


N. 0.5. CINEMA SUPPLY CORP. 


Dept. H, 602 West 52nd St., New York 19—Plaza: 7-0440—Cable: SOSound 


Western Branch: 6331 Hollywood Boulevard, Hollywood 28, California Phone: HO 7.9202 


CONVENIENT TIME-PAYMENT PLAN AVAILABLE 
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4 Pan and Tilt Fi Hea le yned i} ‘? meet 


/ the exactw ¥ requirements of Photographers who re 


and demand the ultunate 


Detated intarmation and speci 


upon your request. Please state 


is for 16mm or 350 








O'CONNOR ENGINEERING LABORATORIES 


9607 HIGHLAND AVENUE ALTA LOMA, CALIFORNIA 


now you can get 
35mnf color slide 
copies identical 
with originals 


al the price 


You can't tell the copy from the 
original, Years of color experience 
and new, exclusive photo-optical 
equipment give us precise control 
over color balance, density and 
definition, Quality is consistent 
throughout any size run 

If color balance in your original 
isn't true, we can often improve it 
in the copies. Send us your originals 
in artwork or transparency form 


a complete service in 35mm 


film strip masters 
and release prints 


We handle every step — from creating 
a superbly balanced master copy, 
through printing, packaging, 

labeling and mailing release prints 
Titles, captions, frame numbering 
and special effects on request 

Need just a few prints? 

We'll make copies direct and 

save you the cost of a master 


of ordinary 


“duplicates” 





Send for literature 


( [DENTICOLOR 


( LABORATORY 


1101 FAIR OAKS, SOUTH PASADENA, CALIFORNIA 


~ 
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New, shorter 1200-watt lamp at right 


(CONTINUCED FROM PRECEDING PACE) 


lamps are available with a medium 
pre-focus base, the Bell & Howell 
base, and a d-c medium ring for 


base up burning. I 


“Du-All” Classroom Screen 
introduced by Radiant Corp. 
®*“Du-All” Classroom Sereen, a 
new screen designed for projection 
in a normally lighted room and for 
use as a flannel board, has been 
introduced by Radiant Manufactur 
ing Corp., Chicago. 

Suggested for school, church and 
activity, the 


industrial training 


“Du-All” has an aluminized screen 


§ RADIANT 


t : 
| eM f 
4 





surface for projection and a flannel 
backing for visual demonstrations 
and instruction. 

\ simple adjustable “Swiv-L 
Bar” permits the screen to be used 
with a tripod floor stand, set upon 

desk or table, or hung from a 
wall, The Swiv-L Bar also adjusts 
the screen to proper projection 
angle for best viewing Lhe Du-All 
is lightweight. easily portable. With 
a natural oak finish wood frame. 
the screen will be available in sizes 
24x32), 30x40° and 40x40, lad 


Anamorphic Lens System Is 

Announced by Camera Equip. 
® An anamorphic lens system which 
permits use of all standard camera 
lenses in a completely compatible 
fashion has been announced by 
Camera Equipment Company, New 
York. High mechanical and opt al 
excellence is claimed for the new 


CECO unit-locus Ss anoscope sys 


BUSINESS 


tem which combines both focusing 
motions in one simple operation. 

The optical design of the cylin- 
drical system is described as 
unique: The correction of all the 
aberrations has been extended so 
that they are much lower than the 
residuals present in the camera 
lens. Employment of two air spaces 
has resulted in a reduction of vig- 
netting effects to the “greatest de- 
gree possible.” 

The mechanical arrangement of 


the ~ anoscope consists of separ- 





rately mounted lenses and anamor- 
phie system, permitting high align- 
ment accuracy. The four standard 
focal-length lenses have been re- 
mounted in special lens mounts. 
Focusing is affected by rotating the 
lens mounts, which have been de- 
signed so that the same angular 
rotation on all of the different focal. 
length lenses corresponds to the 
same fo using of the subject. 
Thus, 300 degrees of rotation of 
any of the camera lenses corre 
sponds to a change of focus from 
infinity to 3! feet. Another feature 
permits the evlindrical lens section 
to be coupled with any of the stand- 
ard lenses and be driven by a uni 


tary motion of a mechanical driving 


barrel. Vd 


New Magnetic Sound Editor 

® First in a new series, a new mag 
netic sound editor with viewer, am- 
plifier and speaker is in production 
at k. W. D’Arey Associates, Box 
1103. Ogden Dunes, Illinois. The 
editor is a_ self-contained design 
with facilities for either speaker or 
head-set monitoring lad 


BU TRINY RS 


SLASHED/ 


Guaranteed RAPIDWELD process restores 
used, worn film, removes scratches 
RAPIDTREAT protects new film 

Add hundreds of showings to any film! Cut 
costs drastically! 

See how Rapids unusual low cost saves 
thousands of film dollars for top-name 
clients—and precious hundreds for smalier 
accounts. Send for VALUABLE informative 
booklet ON FILM CARE. 


“The Film Doctors” 
Re apid FILM TECHNIQUE, INC. 


37-02F 27th St., Long Island City 1, N.Y 








SCREEN MAGAZINE 














Special Effects Optical Printer 
Announced by J. G. Saltzman 
A new “Special Effects Optical 
Printer” has been announced by 
J. G. Saltzman, Inc., sales distribu- 
tor for Caesar Manufacturing, Inc. 
The printer features automati 
focus from 4 to four times con- 
tinuous. 

Maximum speed of the unit is 
320 frames per minute. It is easily 
changed from l6mm to 35mm or 
from 35mm to lomm with electri- 
cal dissolve on 35mm. The printer 
has hardened precision tracks and 
is completely shock mounted. A new 
electrical clutch design is said to 
result in quiet operation. 

Other features include: automatic 
skip frame, electronic speed changer 
and totalizer; the unit stops printer 
at pre-set frame up to 20,000 at 
240 rpm. All controls are located 
at the front and maintenance is kept 
to a minimum. 

Additional information on the 
printer is available from J. G. Saltz- 
man, Inc., 480 Lexington Ave.. 
N. Y. Ib 
Head Maintenance Kit for Tape 
by EMC Recording Corporation 
A head maintenance kit for tape 


recorders has been announced by 


Quality - Bilt 


FILM SHIPPING CASES 








Did you ever consider the mileage 
per dollar you get out of a shipping 
case? We have! That's why we've 
built these new cases with more 
than usual care. They're made of 
best quality non-vulcanized fibre, 
strongly fabricated, and reinforced 
with steel corners. Here is low 
priced protection for your films in 
transit. Also available in hard vul- 
canized fibre 


See your nearest dealer or write 
direct to manufacturer for catalog 


WM. SCHUESSLER 
361 W. SUPERIOR ST. 
CHICAGO 10, ILLINOIS 








NUMBER 
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EMC Recordings Corporation, St. 
Paul 6, Minnesota. The kit contains 
Long Life Cleaner and Long Life 
Lubricant, each in a two-ounce bot 
tle. Brush applicators are supplied 
with the kit and a complete head 
maintenance instruction manual is 
included. 

Long Life Cleaner is designed to 
keep tape recorder heads free from 
accumulations of dirt, grease, dust 
and magnetic oxide and_ binder. 
Long Life Lubricant is said to pro 
long head life up to 20007. The thin 
layer of the silicone lubricant effects 
the lowest possible friction between 
tape and head, thus reducing wear. 
In addition, the problem of squeal 
or frequency modulation distortion 
is eliminated or greatly reduced. 
The lubricant is suitable for neu 
tralizing oozing adhesive in sticky 
magnetic tape splices. 

The kit is pri ed at $1.50, Ld 

* . . 
Permacel Tape Colored for 
Visible Splicing of Film 
* Permacel 961, a new motion pir 
ture splicing tape colored orange 
yellow for visible splicing during 
film processing of lomm or 35mm 
perforated motion picture film, has 
been announced by Permacel Tape 
Corporation, New Brunswick, New 
Jersey. 

The pressure sensitive tape is a | 
mil clear “Mylar” film backing, 
with self-sticking adhesive which 
eliminates the need for glues, ce 
ments, staples or film scraping. The 
new colored tapes supplement the 
company’s recently announced 
transparent film splicing tape, Per 
macel 96. According to the manu 
facturer, extensive tests of these 
splicing tapes have demonstrated 
that they outlast triacetate motion 
picture film when attempts are made 
to run them to destruction. Adhe 
sion of Permacel 96 is 17 oz/in 
width. 

Such film cleaning agents as 
“Oronite.” “Freon 113.” trichloro 
trifluroethane, trichlorethylene, alco 
hol and ammonia, carbon tetra 
chloride and gasoline can be used 
without loosening the splices made 
with either Permacel 96 or Perma 
cel 961, the manufacturer states. 

Permacel 96 and Permacel 961 
can be peeled off of film and re 
applied without loss of frames. The 
spec ial adhesive does not migrate 
to the film and no clean up time ts 


required, 


Picturemaster Portable Tripod 
Screen New Radiant Product 

® Introduction of a new Radiant 
Picturemaster portable tripod screen 
has been announced by Radiant 
Manufacturing Corp. of Chicago. 
(CONTINUED ON PAGE 78) 












COMPLETE SERVICES TO PRODUCERS OF 16mm 
MOTION PICTURES, 35mm SLIDE FILMS AND SLIDES 





Pre-production Planning 
Research and Script 


Photography, Studio and 
Location 


Processing 
Edge-numbered Work Prints 


Sound Recording and 
Rerecording 


Editing and Matching 
Titling and Animation 
Release Printing 
Magna-Striping 


Slide Film Animation 
Slide Duplicating 


Vacuumating 


Film Library 


GEO. W. COLBURN LABORATORY INC. 


164 NORTH WACKER DRIVE + CHICAGO 6 
TELEPHONE DEARBORN 2-6286 





GEORGE M. MATHIEU 
901 GOLFVIEW TERRACE 
WINTER PARK, FLORIDA 


Serif? 








































Canadian Camera: News & Previews 


Studio Operations and Film Production Activity North of the Border 


Associated Screen News, Ltd. 
Announces Staff Promotions 

® Several staff changes at Associ 
News Limited Mon 


Canada, have been 


ited Sereen 
treal (Quebec 
announced by Murray Briskin, e 
ecutive assistant to the president 


Newly 


superintendent is A, D 


appointed as laboratory 
Nic holson 
formerly Quebec District sales man 
ager. He replaces T. O. Bailey who 
has resigned, I M Abrams has 
District TY 


Commere ials sales Manager and he 


been named Quebec 


will also carry on as advertising 

and public relations director 
William Conway 

Laboratory 


former 35mm 
coordinator has he 
come assistant laboratory superin 
tendent. George Ramsey, formerly 
filen inspector, has replaced Conway 
ae 355mm Lab coordinator Lad 
Caldwell Opens Montreal Office 
® Establishment of a sales office and 
screening room in Montreal, Qu 
bec, Canada, has been announced 
by S. W. Caldwell, Lid 
Ontario The new othice is in suite 
419 in the Castle Building, L410 
Stanley St., Montreal 

Managing the Montreal office is 
J. R. DeBow 


dian radio and television circles 


loronto 


well known in Cana 
For several years DeBow was a 
sales representative for radio sta 
tion CROC in Hamilton, Ontario 
With the development of television 
United States 


became manager of a 


he moved to the 
where he 
group of radio and television sta 
tions in the Midwest al 


James A. Cowan 


James Cowan Named to Board 
of Directors of 5S. W. Caldwell 
sf James A 
pointed to the 
of 5S. W 
Ontario 


Cowan has been ap- 
board of directors 
Caldwell, Ltd. 


Canada, Cowan has had 


loronto, 


extensive experience in the film in 
dustry and for the past three years 
he has been president of the Cana 
dian Film Institute, a national or 
ranization concerned with the non 
theatrical uses of film. 


“Lowan 8 timed 


appointment is 
with « xpanding operations at >. W. 
Caldwell which recently purchased 
Batten Film Studio, originally 
equipped and operated by the J. 
Arthur Rank Organization. 

One of Canada’s leading public 
relations consultants, Cowan has 
handled clients in industry and gov 
ernment Through the years he has 
utilized motion pictures as a regu 


lar public relations activity. a 


Below: the Shoe Information Bureau of Canada is sponsoring the new film 
“Walk in Health” shown during production by Crawley Films. 





Film, TV Course Initiated by 
Associated Screen News, Ltd. 
* A semi-professional course in ev- 
ery phase of motion picture and 
television production is being initi- 
ated this fall for McGill University 
students and interested persons in 
the advertising and business fields 
by Associated Screen News, Ltd., 
Montreal, Quebec, Canada. 

The seven-month initial course is 
designed to develop a new source of 
creative and technical personnel for 
Canada’s motion picture and tv in- 
dustry and to provide a-v users with 
a practical knowledge of creative 
and technical phases. 

The present curriculum calls for 
extensive evening study each week, 
graduating from theory into actual 
planning, writing, animation, shoot 
ing, lighting, set design and con 
struction, recording, acting, labora- 
tory practice, Special features in- 
clude lecturers from Canada and the 
United States, students’ cooperative 
projects in planning and producing 
their own pilot films and tv com 
mercials and field trips. 

Examinations and graduation cer- 
tificates complete the course. An 
effort will be made to provide sum- 
mer employment with Canadian 
producers for those desiring a ca- 
reer in the industry. Tuition for the 
course is $50.00, all inclusive. Text- 
books are provided throughout the 
course, 

Directing the a-v course is Wil- 
liam Hodapp, director of television 
with Harold F. Stanfield, Ltd. Ho- 
dapp, a native of Louisville, Ken- 
tucky, was very active in network 
radio and television in the United 
States, working as a script-writer 
and producer for NBC and CBS. 
He was radio-tvy winner of the 
1953 Howard Blakeslee Medical 
Award. Ld’ 

° ° ° 

Rose Joins Lawrence Production 
® Robert Rose has joined Robert 
Lawrence Productions (Canada) 
Ltd. in Toronto as production direc- 
tor. Rose terminated the operation 
of his own company to take this 
new position and will now devote 
his full time to direction. He has 
previously worked with the National 
Film Board, Caldwell, Ltd. and 
Graphic Films Ltd. in Toronto. 

The Lawrence firm in Canada has 
recently completed commercials for 
Moirs Chocolates, 
Proctor & McColl-Fron- 


tenac, Heinz and Colgate-Palm- 


olive. Ww 


such firms as 


Gamble, 


Above: The Right Honorable C. D. Howe, 
Canada’s Minister of Trade and Commerce is 
being directed by Crawley Films’ producer 
Sally MacDonald in a scene for “A New 
Future Lies North 

Canada’s Industrial Growth 
Depicted in Sponsored Film 

© A New Future Lies North, a new 
20-minute color motion picture por- 
traying the economic growth and 
potential of Canada, is being made 
available to American audiences by 
Vance, Sanders & Company. 

Canada, according to the film’s 
photo-story, is neither a land of ice 
and snow nor merely a picture post- 
card paradise of fishermen and 
Mounties. Canada is a major indus- 
trial power, a wealthy country with 
one of the highest standards of liv- 
ing in the world. The film includes 
an interview with the Right Honor- 
able C. D. Howe, Canada’s Ameri- 
can-born Minister of Trade and 
Commerce. 

Produced by Crawley Films, Lim- 
ited, Ottawa, A New Future Lies 
North tells Canada’s industrial story 
with scenes of oil in the west, iron 
in the east, hydro-electric power, 


minerals, wheat, aluminum, pulp 
and paper. The film explains how 
Canada’s shifted 
from the farm to the city, changing 
the land from “the breadbasket of 


the world” to a booming industrial 


population has 


nation. 

Physical aspects which made 
Canada’s growth possible are de- 
picted: the formation of the Lauren- 
tial Shield with its mineral wealth, 
the formation of oil deposits from 
plant and animal life in Canada 
millions of years ago. The film ex- 
plains why Canada’s untapped 
water power is equal to 30 Niagara 
Falls. 

The film was seen by investment 
dealers from all over America at 
the eighth annual Mutual funds 
Sales Convention in Chicago on 
September 22nd. 

A New Future Lies North is avail- 
able from Vance, Sanders & Com- 


pany, 111 Devonshire St., Boston. & 


* ” 


° 
New Canadian Assn. Headq’rs 
® The Association of Motion Pic- 
ture Producers and Laboratories of 
Canada has moved to new head- 
quarters at 2121 Knightsbridge 
Road, Ottawa, Ontario. wy 
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Queen's University Story 
Pictured in Crawley Film 


Kingston, 
is described as the 


® Queen's University at 


Ontario, least 
local of Canadian universities. Only 
10 per cent of her students come 
from the Students 


come to Queen’s from all over Can- 


Kingston area. 


West 43rd 

N. Y. 
comparable to 
asked for steel reels. 


Company, 315 
New York City. 


portedly are 


MMtreet, 
Prices re- 
those 


According to Camera Equipment 
Company, the Split-Apart reels per- 
mit winding use for projection with- 
out the necessity of putting the film 





COMPLETE MOTION PICTURE EQUIPMENT 


RENTALS 



























































ada and many other parts of the 
world. The 


FROM ONE Source 


115-year-old university 
motion 
picture depicting the details of its 
wide 


currently is sponsoring a 


EDITING 


Moviolas © Rewinders 
Tables ® Splicers 
Viewers (CECO) 


CAMERAS 
MITCHELL 


lémm 
35mm Standard 
35mm Hi-Speed 


LIGHTING 


Mole Richardson 
Bardwell McAlister 
Colortran 

Century 


appeal to help recruit new 
students. 
Queen's University at Kingston, 


23 
a 23-minute color film produced by 35mm NC © 35mm BNC Cable GRIP EQUIPMENT 
Crawley Films Limited, Ottawa. Spider Boxes Parallels © Ladders 


BELL & HOWELL 


Standard © Eyemo ® Filmo 


Bull Switches 

Strong ARC-Trouper 

10 Amps 110V AC 5000W 
2000W -750W 

CECO Cone Lites 


2 Steps * Apple Boxes 
Scrims © Flags 

Gobo Stands 

Complete grip equipment 


shows a university which produces 
graduates who play important parts 
ARRIFLEX 


in almost every phase of Canadian ican @ Die 





life. Seanning campus and class- WALL (shadowless lite) 

room, city and surrounding coun- Gator Clip Lites SOUND EQUIPMENT 
: 35mm single system Barn Doors Magnasync-magnetic film 

try, the film shows high school 


Reeves Magicorder 
Mole Richardson Booms and 
Perambulators 


Diffusers 
Dimmers 
Reflectors 


ECLAIR CAMERETTE 
35mm © 16/35mm 
Combination 


students what to expect when they on solid reels, Extra-quick, positive 


threaded 


y ssed 
grip pressec 


reach the university. Illustrated are assured by a 


held by a 


locking is 


the variety of studies available to plastic core, Portable Mike Beoms 


potential students; undergraduate into the flange wall. lOmm and pene a ten WE SHIP VIA AIR, Portable Power Supplies te 
and graduate research programs, 1714mm reels are available in sizes Cine Kodak Special RAIL OR TRUCK operate comera and recorder 
Queen's extensive facilities. of 400 and 1200 feet. 35mm reels Maurer ® Bolex 


, : Blimps © Tripods 
The documentary employs the have capacity of 1000 feet. ” ° 


Camera FRANK ZUCKER 


G amena Cquiement..nc. 


school’s students and faculty as 


DOLLIES 

Fearless Panoram 
Cinemobile (CRAB) 
Platform © Western 


Equipment Company 


actors. Queen’s University at King- also recently announced its appoint 


ston was written by Crawley’s Mun- 


ment as exclusive American distrib 





roe Scott, Queen’s “48, and directed utor for the complete line of AKG 3 Wheel Portable 
by Edmund Reid. It is being made microphones, an import from West Dept. S "315 West 43rd St., 
available to high school audiences, Germany. Lad’ New York 36, N. Y JUdson 6 - 1420 


(Jueen’s graduates and others inter- 


* ” 


ested in the university. Lad’ Kenneth Silver Weds 

o 8 Siintake Mas els nated BUSINESS SCREEN: FIRST IN READERSHIP AND SERVICES 
Camera Equipment Co. Notes manager of Automatic Projection 
CECO Split-Apart Film Reels Corporation, New York City, was 


A fast method of winding film married to Miss Miriam Goodman 
from reels to cores, or from one on November 1. The bride is an 
core to another, is provided by new elementary school teacher who is 


CECO Aluminum Split-Apart Reels, very much interested in audio 
available from Camera Equipment visual teaching aids. Ly: 






Regular Service will Insure 
Dependable Operation of your 
4 Audio - Visual Equipment! 
() 


CINEKAD JUNIOR TRIPOD DOLLY 


Used Nationally by Discriminating Cameramen 


This 3-Wheel Collapsible 
Triped Dolly Is... . 


especially designed to meet the de- 
mand for convenient mobility of 
cameras on location or in the studio 


Preventive maintenance will locate troubles in your audio-visual 
equipment before they occur—to insure that your equipment will 
operate dependably every time. Your NAVA dealer offers spe- 
cialized A-V repair service, including 
@ Factory-trained technicians with years of experi- 
ence in repairing A-V equipment 
@ Electronic testing equipment, special test films and 
tapes, special mechanical equipment 
@ Factory replacement parts kept in stock locally, 
immediately available when you need them. 


Dolly can be used with any profes- 
sional or semi-pro tripod. The tripod 
is fastened firmly to the dolly by a 
clamp at each leg tip. The special in 
dividual caster locking system makes 
it possible to lock either two or three 
wheels in a parallel position, enabling 
dolly to track in a straight line for 


Rememt 
rolling shots nember 


it's important to buy your A-V equipment from 








the dealer who will repair it for you—your NAVA Audio-Visual 

Dolly folds quickly into a single | Dealer. His other services include consultation and advice on 
compact, easy-to-carry unit, 23 inches ' yroper utilization of audio-visuals; rentals of opines and 
in length, weighing 14 Ibs ' Ims, and custom projection and recording service. For a list of } 
¥ NAVA dealers Ne ow the services offered | "ac | 

Write for Prices and Literature \ i ee pers 40s a b to chow the services emered oy came ene, 


NATIONAL AUDIO-VISUAL ASSOCIATION, Inc. 


2540 Eastwood Avenue + Evanston, Illinois 


Cnaidiid ENGINEERING COMPANY 


Plaze 7-351) 
DESIGNERS AND MANUFACTURERS OF EQUIPMENT FOR MOTION PICTURES AND T.V 


763 Tenth Avenue, New York, N.Y. 
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17 1956 





the mark of 
excellence in 


commercial films 





CATE & MCGLONE 


films for industry 


1521 cross roads of the world 
hollywood 28, california 








Synchronous Motor Drive for 


16mm Projectors 


Especially designed to drive all Bell & Howell, Ampro 
and Victor lémm projectors at synchronous speed 
The synchronous motor drive can be instantly attached 
to projector and taken off at any time. No special 
technical knowledge required for installation and 
mounting 

The synchronous motor drive is complete with base 
plate, Cannon plug for cable and power switch, and 
@ set of reduction gears 

Write for more details and prices 

Also available on special order. Synch. Motor 
Drive for all Simplex 35mm pertable projectors 


ONE YEAR GUARANTEE! immediate Delivery 
Available at leading dealers, or direct. 


CINEKAD 
ENGINEERING COMPANY 
763 Tenth Ave. New York 19, N. Y. 
Plaza 7-3511 
DESIGNERS AND MANUFACTURERS OF 
MOTION PICTURE-TV EQUIPMENT 


Send for free folder of illustrated Motion Picture and 
Audio-Visual equipment manutactured by Cinekad 








RIGHT Uff the REEL: 


(CONTINUED FROM PAGE TWENTY-EIGHT) 
People Partnership” on September 11 had repre- 
sentatives of all principal lines of business. 
Representing the motion picture medium was, 
you guessed it, Y. Frank Freeman, chairman of 
the Motion Picture Association. Since Mr. Free 
man's people are entertainment film makers with 
a big stake in foreign markets he was only doing 
his duty. But their films have been among the 
worst offenders in our overseas relationships and 
are not likely to improve in today’s hard-sell 
market. How about having at least one repre- 
sentative of the films that really help America’s 
position all over the world? Our industrial films 
are good enough to serve all of Western I urope, 
our medi al and acence files are eagerly sought. 
Wake up and count us in on “People to People 
Partnership and we'll help you get something 


done 


Personalities on the Production Lines 

* At MPO Productions, Ine.. in Manhattan 
Gerald Hirschfield has been appointed director 
of photography. He has also been made a partner 


in the firm. 
* Rainbow Pictures, Inc., of Miami, Florida, has 
appointed Frank Brodock as general sales man 
ager; Oscar Barber is chief editor and Willard 
Jones is in charge of production, according to 
Walter Reese president 


A New Public Relations Firm Issues Some 
Comments on Communications’ Future 

* Forecasting a very vigorous economy in the 
next two decades and increasing intelligence 
among the buyers, E. Jerome Ade and Robert 
L. Bliss public relations consultants, have made 
pertinent remarks in announcing the new firm 
of Ade & Bliss, Ine., which will provide general 
consulting services in the field (prim ipal othees. 
60 Kast 42nd St.. New York City). 

Quoting Mr. Ade: “Business managements 
and institutions both here and abroad will have 
need for greater effectiveness and new ideas and 
techniques in public relations to help market and 
move the products which the new age of ele 
tronics and automation will develop. Buying and 
thinking habits of the public will change, busi- 
ness acumen will be strained to meet the rigid 
tests of consumers and the public relations pra 
titioner will have to be a prime mover for the 
new markets new ideas and new products of 
the future.’ 

Save Mr. Bliss: “The old ways of communi- 
cating are being superceded, Not only must we 
find better methods to hurdle traditional lan 
guage and folkway barriers between national 
yroups, but with miles reduced to minutes—by 
improved transportation and communications 
media——our products, services and ideas can and 
must move faster and more efficiently to be 
timely and useful. Public relations will be chal 
lenged to find more effective techniques to meet 
the demands.” 

If the economy does increase in vigor and 
prosperity is tempered with greater buyer pru 
dence, advertising and public relations profes 
sionals will, as Mr. Ade and Mr. Bliss antici- 
pate, have their work cut out for them. This 
augurs an increasing opportunity for the audio 
(CONTINUED AT ror OF FACING PAGE) 


FOR THE FEW WHO DEMAND THE FINEST 


Ektachrome Sides 


Processing 
Film Strips 
Duplicating 


| Dye Transfer Prints 


color 

> . 

illustrations ig 
inc. 

PREGENTATION PHOTOGRAPHY BY SANDAK 
4 EAST 48 ST.. NEW YORK. MU 86-2460 


COMPLETE 
MOTION PICTURE 
LABORATORY 
FACILITIES 


PRINTING 
PROCESSING + RECORDING 


All 16mm motion picture 
and 35mm slide ond film 


strip service — radio transcriptions 


-—— FILM SERVICE 
apitakl, ILM PRODUCTION 


224 ABBOTT ROAD 
EAST LANSING, MICH. 
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EMPIRE PHOTOSOUND 


INCORPORATED 


Films 


for industry and television 


1920 LYNDALE AVENUE SOUTH 


FILMEFFECTS OF HOLLYWOOD 


MINNEAPOLIS 5, MINN. 


SPECIALIZED LABORATORY SERVICES 


35mm Blow-up, Color and 
B&W Negatives and 
Theatre Release Prints 


from 16mm originals 


Specialists im 


shrunken film reproduction 


DISSOLVES, WIPES, MONTAGES 
ZOOMS, SUPERIMPOSURES 


AND OTHER SPECIAL EFFECTS 


35mm Separation Positives and 
Eastman Color Internegatives 
made on our unique, exclusive 


precisicn Triple-Head printer. 


FILMEFFECTS 


OF HOLLYWOOD 
1153 North Highland Avenue 
Hollywood 38, California 
HOllywood 9-5800 
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visual field to supply new ideas and techniques 
for communicating to the public and to workers, 
etc. It is the a-v media which is swift, direct and 
able to hurdle language barriers and make sub 
jects clear and interesting. 

The prospect of increasing customer judgment 
also should spell a warning to a-v sponsors and 
produc ers to develop content matter and creative 
formats worthy of the task ahead. Id 


Washington Lab Prexy Helps Meet Need 
for Graduate Engineers With Scholarships 
* Scholarships for two engineering students at 
Lehigh University are being provided again this 
year by Byron Roudabush, president of Byron, 
Inc., Washington, D.C. 

The scholarship is awarded each year to a 
junior student in any phase of engineering and 
the aid continues through his senior vear. Recog 
nizing the need for graduate engineers, the presi 
dent of the nationally known motion picture and 
television film organization established a scholar 


ship program at Lehigh—his alma mater. 


Mr. Roudabush’s action is one which other 
leaders in the audio-visual field would do well 
to imitate, Not only is there a need for gradu 
ate engineers, there is need for informed, ade 
quately trained professionals in every phase of 
the a-v media. Since producers, laboratory own 
ers, equipment manufacturers——and strongly a-\ 
minded sponsors—stand to gain most immedi 
ately from new talents perfected by education, 
they are the ones who should be eager to help 


provide new talents with such education 


STATEMENT REQUIRED BY THE ACT OF AUGUST 2%, 
1912, AS AMENDED BY THE ACTS OF MARCH 3, 1935, 
AND JULY 2, 1946 (Tithe 39, United States Code, Section 
233) SHOWING THE OWNERSHIP, MANAGEMENT, AND 


CIRCULATION OF TEusiness Screen Magazine published 
eight times annually at Chicago, Iilinoisa, for October 1, 1066 

l The names and addresses of the publisher, editor, man 
aging editor, and business managers are Editor 0 H 


Coelln, Jr., 7064 Sheridan Road, Chieago, Il Managing 
Editor, Edward MeGrain, 7064 Sheridan Road, Chicage Ii} 

2 The owner is Business Screen Magazines, Ine., 7064 
Sheridan Road, Chicago, Ii! ©. H. Coelin, Jr 7064 Sheri 
dan Road, Chicago, Ill.; Robert Seymour, Jr., P.O. Box 308 
Southampton, New York Dale MeCutcheon, Evanaton, Ili 
nola; May D. Speer, Laguna Heach, California: Mra. C. Sher 
wood Baker, Evanston, Illinois 


The known bondholders, mortgagees, and other securit 
holders owning or holding 1 pereent or more of total amoun 
of bonds, mortgages, or other securities are None 

i Paragraphs 2 and 3% include, in cases where the towh 
holder or security holder appears upon the books of the 
ompany as trustee or in any other fiduciar relation, the 
name of the person or corporation for whom such trustee is 
ting ; aleo the statements in the two paragraphs show the 
affiant’s full knowledge and belief a to the cireumetances 
and conditions unde which stockholders and security holders 
whe do not appear upon the books of the company asa trust 
ees, hold stock and securities in a capacit other than that 
of a bona fide owner 

Oo. H. COELLN, Edits 
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Available: 
WRITER - DIRECTOR 


® Diversified credits 

@ Effective producible scripts 

@ Creative budget-wise direction 

@ All-around production experience 


Write BOX BS-6-1, BUSINESS SCREEN 
489 Fifth Ave., New York 17 























FOR 


“LIFETIME: 


REELS & CANS 


INSIST 


Compco reels and cans offer you more plus value 
than any other! They combine an unusual durable 
quality with an attractive scratch resistant enamel 
finish that puts them in a class by themselves! 
They're the only reels manufactured under ‘pre 
| cision control” methods. Made of tempered, spring 
| type steel, with die-formed sides—they won't warp, 
bend or twist and completely eliminate film 
wearing rubbing during projection and rewinding 
Whether you're storing, shipping or showing 
Compco reels and cans give you that “safe for 
life’ protection your precious films need, Insist on 
Compco for the finest in reels and cans 


COMPCO CORPORATION 


2275 W. St. Paul Ave., Chicago 47, Hlinoils 





NEXT MEETING 
WILL BE A HIT! 
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with giant colorful backgrounds 
projected through a_ translucent 
screen, changed at will by remote 
control, with the NEW 


GENARCO 3,000 WATT 
SLIDE PROJECTOR 


Ask for illustrated portfolio 


GENARCO, INC. 


97-08 SUTPHIN BLYD 
JAMAICA. WN Y 
Te! Olypmiae 6.68660 

















NATIONAL DIRECTORY OF VISUAL EDUCATION DEALERS 


ASTERN STATES — 


© CONNECTICUT « 


Rockwell Film & Projection 
Service, 182 High St., Hartford 5. 





* MASSACHUSETTS « 


Cinema, Inc., 234 Clarendon St., 
Boston 16. 


* NEW JERSEY « 
Slidecraft Co., 142 Morris Ave., 
Mountain Lakes, N. J. 


Association Filma, Inc., Broad at 
Elm, Ridgefield, N. J. 


* NEW YORK « 
Association Films, Inc., 347 
Madison, New York 17. 
Buchan Pictures, 122 W. Chip- 
pewa St., Buffalo. 


Comprehensive Service Corp., 
245 W. 55th St., New York 19. 


Crawford, Immig and Landis, 
Inc., 200 Fourth Avenue, New 
York 3, New York. 


The Jam Handy Organization, 
1775 Broadway, New York 19. 


Ken Killian Co, Sd, & Vis. Pdts. 
17 New York Ave., Westbury, 
N.Y. 


8. O. 8. Cinema Supply Corp., 
602 W. 52nd St., New York 19. 


Training Films, Inc., 150 West 
54th St., New York 19. 
Visual Sciences, 599BS Suffern. 


* PENNSYLVANIA « 
The Jam Handy Organization, 


Gateway Center, Pittsburgh 22. 


J. P. Lilley & Son, 928 N. 8rd 
St., Harrisburg. 

—tppieaet Pictures, Inc., 4729 
udlow St., Philadelphia 39. 


* WEST VIRGINIA « 


B. S. Simpson, 818 Virginia St., 
W., Charleston 2, PH 6.6731. 


“SOUTHERN STATES 


* ALABAMA « 

Lewis M. Stone, Projector Serv- 
ice. “Specialized in Service.” 
1409 Ford Ave., Tarrant City 7, 
Ala. 


* FLORIDA « 
Norman Laboratories & Studio, 
Arlington Suburb, Jacksonville. 


* GEORGIA « 
Colonial Films, 71 Walton St., 
N.W., Alpine 5378, Atlanta. 
Stevens Pictures, Inc., 101 Walton 
St., N. W., Atlanta 3. 


USE THIS DIRECTORY, TO LOCATE THE BEST IN EQUIPMENT 


* LOUISIANA ¢ 
Stanley Projection Company, 
211% Murray St., Alexandria. 


Stevens Pictures, Inc., 1307 Tu- 
lane Ave., New Orleans. 


Delta Visual Service, Inc., 815 
Poydras St., New Orleans 13. 
Phones: CA 8945- RA 9143. 


* MISSISSIPPI « 


Herschel Smith Company, 119 
Roach St., Jackson 110. 


* TENNESSEE « 
Southern Visual Films, 687 
Shrine Bldg., Memphis. 


Tennessee Visual Education 
Service, 416 A. Broad St., Nash- 


ville. 


* VIRGINIA ¢ 


Tidewater Audio-Visual Center, 
617 W. 35th St., Norfolk 8, Phone 
Ma 5-1371. 


MIDWESTERN STATES 


* ILLINOIS « 


American Film Registry, 24 E. 
Eighth Street, Chicago 5. 

Association Films, Inc., 561 Hill- 
grove, LaGrange, Illinois. 

Atlas Film Corporation, 1111 
South Boulevard, Oak Park. 

The Jam Handy Organization, 
230 N. Michigan Ave., Chicago 1. 

Midwest Visual Equipment Co., 
3518 Devon Ave., Chicago 45. 


Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5, Mo. 


* IOWA « 


Pratt Sound Films, Inc., 720 3rd 
Ave., S.E., Cedar Rapids, lowa. 


* KANSAS-MISSOURI ¢ 
Erker Bros, Optical Co., 908 
Olive St., St. Louis 1. 


Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5. 


* MICHIGAN « 


Engleman Visual Education 
Service, 4754-56 Woodward Ave., 
Detroit 1. 


The Jam Handy Organization, 
2821 E. Grand Blvd., Detroit 11. 


Capital Film Service, 224 Abbott 
Road, East Lansing, Michigan. 


¢ OHIO « 


Ralph V. Haile & Associates, 
326 E. Fourth, Cincinnati 2. 


« OHIO « 


Academy Film Service Inc., 
2110 Payne Ave., Cleveland 
14, 

Fryan Film Service, 1810 E. 12th 
St., Cleveland 14. 


Sunray Films, Inc., 2108 Payne 
Ave., Cleveland 14. 


The Jam Handy Organization, 
310 Talbott Building, Dayton 2. 


Twyman Films Inc., 400 West 
First Street, Dayton. 


M. H. Martin Company, 1118 
Lincoln Way E., Massillon. 


WESTERN STATES 


* CALIFORNIA «¢ 
LOS ANGELES AREA 


Donald J. Clausonthue Co., 1829 
N. Craig Ave., Altadena 


Coast Visual Education Co., 5620 
Hollywood Blvd., Hollywood 28. 
Hollywood Camera Exchange, 
1600 N. Cahuenga Blvd., Holly- 

wood 28. 

The Jam Handy Organization, 
1402 Ridgewood Place, Hol- 
lywood 28. 

Ralke Company, 829 S. Flower St., 


Los Angeles 17. 








5.0.8. Cinema Supply Corp., 
6331 Hollywood Blvd Holly’d 28. 


Spindler & Sauppe, 2201 Beverly 
Blvd., Los Angeles 4. 

SAN FRANCISCO AREA 

Association Films, Inc., 799 Stev- 
enson St., San Francisco. 

Westcoast Films, 350 Battery St., 
San Francisco 11. 

* COLORADO « 

Audio-Visual Center, 28 E. Ninth 
Ave., Denver 3. 

* OKLAHOMA « 

Cory Motion Picture Equip- 
ment, 522 N .Broadway, Okla- 
homa City 2. 

¢ OREGON « 


Moore’s Motion Picture Service, 
1201 S.W. Morrison St.. Portland, 
Oregon. 

e TEXAS °¢ 


Association Films, Inc., 1108 
Jackson Street, Dallas 2. 


George H. Mitchell Co., 712 N. 
Haskell, Dallas 1. 
* UTAH « 


Deseret Book Company, 4 E. So. 
Temple St., Salt Lake City 10. 
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The portable model features a light- 
weight, durable screen, Radiant’s 
“Tear Drop” shaped screen case 
and a die cast hanger of new design. 

A functional screen leveler and 
automatic leg opening with rocker 
arm action and plastic trim for leg 
and slat tips are incorporated in the 
unit. 

The Picturemaster is available in 
four sizes from 30° x 40" through 
50° x 50”. Lt’ 


* * + 


| Black-White Negative Film 
_ Announced by Eastman Kodak 


A fast, new 16mm negative film 


| for industrial, commercial and news 
| photographers who make black and 
| white motion pictures has been an- 


nounced by Eastman Kodak Com- 


| pany, Rochester, N. Y. 


Cine-Kodak Plux-X Negative Film, 


| with exposure indexes of 80 day- 


light, 64 tungsten, is suited for gen- 
eral purpose exterior use and for 
well-lighted interiors. The new film 
replaces Cine-Kodak Panchromatic 
Negative Film. It catches fine detail, 
renders tonal accuracy and has 
extremely low graininess. It is twice 
as fast as its predecessor, the com- 
pany reports. 

The emulsion is similar to that 
used in Kodak’s improved negative 
film recently made available to stu- 
dios in Hollywood and other film 
capitals. Cine-Kodak Plus X can be 
processed in the same solutions as 
Cine-Kodak Tri-X Negative Film. 
or two- 
edge perforations, in spools of LOO 
and 200 feet. 

* 


Model 300-L Tape Recorder 
Announced by Bell & Howell 
| © Model 300-L 


sion of the Bell & Howell Miracle 
2000 tape recorder 


a new portable ver- 


has been an- 
nounced by Bell & Howell Company 
of Chicago. 

The new model features the “Mir- 
acle 2000” sound system consisting 
of four speakers: two 8-inch “woof- 





TECHNICAL ANIMATION 
ARTISTS WANTED 


Technical Animation Artists 
are needed by an East coast 
producer. Please 
your answer a resume of your 


experience, age, etc. 


Write Box 56-11A 
BUSINESS SCREEN 
7064 Sheridan Road, Chicago 26 


include in 
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ers,’ one placed on each side, and 
two electrostatic “tweeters,” placed 
in front. Each electrostatic speaker 
contains a thousand small apertures 
which act as tiny loud speakers. 

Model 300-L has three separate 
motors to drive the capstan, feed 
and take-up mechanism. This im- 
proves sound fidelity by minimizing 
the lag or variation in speed which 
“wow and “flutter.” the 
manufacturer points ‘out. It also 


causes 


permits faster forward and rewiad 
operations. “Drop in” threading, 
dual speed operation and a program 
indicator which locates each record- 
ing on a tape also are features of 
the unit. 

The Model 300-L is built into a 
portable fawn and brown scuff-proof 


spatter finished carrying case. 





New V-500 Viewlex Projector 


Viewlex Combination Projector 
Features “Hi-Fi Sight’ Optics 
* An improved optical system pro- 
duces “high fidelity sight” in the 
new V-500 filmstrip and slide pro- 
jector, according to Viewlex, Inc.., 
Long Island, New York, manufac- 
turer who introduced the projector 
recently. 

The combination 35mm filmstrip 
and 2x2 slide projector features 
200-watt fan 


contained in 


illumination 
light- 
tight housing, eliminating light leak- 


cooled 


a completely 


age. The Viewlex optical system 
multiplies the illumination, provid- 
ing a brilliant image, the manufac- 
turer states. The unit’s fan, placed 
in a vertical mounting behind the 


lamp, draws cold air over the film 





SOUND RECORDING 


at a reasonable cost 


High fidelity 16 or 35. Quality 

guaranteed. Complete studio and 

laboratory services. Color printing 
and lacquer coating. 


ESCAR 
MOTION PICTURE SERVICE, 


7315 Carnegie Ave., 
Cleveland 3, Ohio 
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plane first, then past the condensers 
against the lamp and out the side 
grills, 

Another feature is the automatic 
which 
threading into the take-up attach- 
ment. Film from the projector chan- 


take-up reel eliminates 


nel is automatically wound. The 
unit’s optical enlarging pointer em- 
phasizes by enlarging a particular 
area even larger than the projected 
image, thus fixing attention on de 
tails under discussion. 

The V-500 has simplified thread 
ing and one-turn click-stop for sin 
gle and double frame-vertical and 
horizontal. F/3.5 3, 7, 9 and 11- 
inch lenses are available. An F/2.8 
5-inch lens also is available. The 
unit is made of all aluminum cast- 


ings. Ly 
‘ . ° 

Tel-Animastand Offered for 
Economical Animation Service 
A new, low-cost animation stand 
is now being marketed by 5.0.5, 
Cinema Supply Corp. Known as the 
Tel-Animastand, it permits the pro 
duction of cartoons, titles and other 
spec ial effects. 

A need was felt for a reasonably 
priced, self-contained animation 
stand for television stations, pro- 
ducers, educational institutions and 
small laboratories. This led to the 
design of the Tel-Animastand, which 
embodies features of the photo en- 
larger, movie camera, micrometer 
and railroad roundhouse. Even the 
heaviest l6mm or 35mm camera 
may be mounted upon a movable, 
counter - balance vertical carriage 
which photographs the art work. 
Standard components and _ inter 
changeable parts increase the flexi 
bility of the Tel-Animastand. A 
“building-block” idea has been 
adopted, so the basic animation 
stand can later be equipped with 
whatever refinements are desired. 

Optic al 


angles, Zooms oF qui k closeups are 


effects, such as pans, 
accomplished by raising or lowering 
the camera. The compound table 
can turn a full 360 degrees as well 
as travel the front, back or either 
side. All basic movements associated 
with animation stands now used by 
the motion picture industry are in 
corporated, Full information may be 
obtained from $.O.S. at 602 West 
52nd Street, New York. lad’ 
. . * 

“Superior” 4, Fast Cine Film, 

Announced by du Pont Photo 

*A new fast cine film, “Superior” 
4 panchromatic motion picture film, 
type 928, rated at 320 daylight and 
250 tungsten, has been announced 
by the du Pont Photo Products De 
partment, Wilmington, Delaware. 


The new negative stock, available 


(CONTINUED ON THE NEXT PACE) 



















































EVERYTHING 


FOR MOTION PICTURE AND TELEVISION PRODUCTION 


CAMART BABY DOLLY 


Only a four wheel dolly will provide 
the balance and stability required 
for professional production, Adjust 
able seat for cameraman: platform 
accommodates assistant. 36° wide, 
weighs only 75 lbs. Easily disassem 


$375.00 


bled for transportation, 


Dolly tracks available 





CAMART CAR 
TOP CLAMPS 


Insure a steady support for 





your newsreel camera when 


ARRIFLEX 16 


lomm and 35mm cameras 


atop a station wagon or cat 
Heavy y 
construction, weatherproof 


$28.00 


platform bronze 


in stock for immediate de- 
Arriflex 35mm 
soundproof blimp avail- 
able. 400° 
stock. Also used cameras. 


CAMERA MART 


NEW YORK 23 id 


Set of three 
livery. 
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1845 BROADWAY (at 60th 5% 


For nearly two decades, BUSINESS SCREEN has delivered the facts 
to KNOWN BUYERS of films in business, government and education 





Anywhere... A nytime! 


For your meetings, exhibits, conferences, you can rent A-V 

equipment right in the city where it is needed 

@ Tape Recorders 

@ Screens 

@ Record Players 

@ Sound Slidefilm 
Projectors 

887 NAVA Audio-Visual Dealers throughout the country 

offer rental equipment when and where you need it—along 

with other A-V services such as mechanical and eclectronik 


repairs, sale of equipment and materials, film rentals, custom 
projection service 


@ Motion Picture Projectors 

@ Slide or Filmstrip Projectors 

@ Public Address Systems 

@ Overhead & Opaque Projectors 


For a free directory of NAVA dealers, coded to show which 
items of rental equipment each dealer offers, write 


NATIONAL AUDIO-VISUAL ASSOCIATION, Inc. 


2540 Eastwood Avenue + Evanston, illinois 


















The BUSIN 


Number or RKererences on 
A various phases of film produc 
tion and use are available to the 
sudo 


sponsor and producer of 


visual media, ‘These references in 
clude primers, analytical and critical 
studies, handbooks and manuals 
Volumes listed below are avail 
able by mail order from the Busi 
NESS SCKEEN BOOKSHELF service at 
our Chicago editorial headquarters 
Recommended as particularly 
helpful among the works on pro 
duction are: 
American Cinematographer 
* Hand Book and Reference 
Guide, by Jackson ] Rose Arner 
(Ninth Edi 


; 
Basic facts on 


ican Cinematographer 


2 


tion) 31 pages 


photographic methods, materials 
and equipment, ($5.00), 


USE ORDER NUMBER 10! 


l6mm Sound Motion Pictures, 
* by W. H. Offenhauser, Jr., 
Inter science Publish rs Ine . nt , 
pages: a manual treatment of lomm 
production, useful to the profes 
sional or amateur, ($11.50). 


USE ORDER NUMBER 103 


Handbook of Basic Motion Pic- 
* ture Techniques, by Emil | 
Brodbeck, McGraw-Hill Book Com 
pany Inc., 307 pages: A statement 
of hilin 
($6.50) 

USE ORDER NUMBER 105 


production fundamentals 


The Reeording and Reprodue- 
* tion of Sound, by Oliver Read 
Howard W. Sams & Co., Ine., 800 
pages: A competent and thorough 
examination of sound recording in 
its several phases, ($7.95). 

USE ORDER NUMBER 106 


The Technique of Film Editing, 
* compiled by Karel Reiez, Farrar 


Straus and Cudahy, 262 pages: An 


analysis of film editing problems by 
LO experienced film makers as com 
piled by Karel Reisz for the British 
I ilm Ac ademy : 
editors and television directors 


($7.50). 


USE ORDER NUMBER 108 


guidance for film 


DETACH AND MAIL WITH YOUR CHECK 


0 SCAEEN Bookshelf 


Preparation and Use of Audio- 
* Visual Aids, by Haas and Pack- 
r, Prentice-Hall, Inc., 381 pages: 
Instructions and suggestions on the 
elective preparation and use of 
isual-aids, ($6.65 


USE ORDER NUMBER 109 


* ness Filmes, by the Films Steer- 
ing Committee of the 
if National Advertisers 


Analysis of the cost and circulation 


Association 
128 pages: 


rec ords of 157 sponsored films. 


65.00 


USE ORDER NUMBER 30! 


PELEVISION BOOKS 
sd Here are four useful new books 
on creative and technical aspects of 
television now available from the 


Bookshelf at costs noted: 


The Television Commercial, by 
® Harry Wayne McMahan 


tical manual on television advertis 


\ pra 


ing Shows how to create better 
commercials, both from the adver 
tising and film production view 
points. Hastings House, 175 pages. 


(SM) ) 


USE ORDER NUMBER 204 


How To Direct for Television, 
* edited by William |. Kaufman. 
Down-to-earth information and ad 
vice on the director's problems in 
live television production. Nine top 
l'V producers tell their own stories. 
Hastings House, 96 pages. ($2.00). 
USE ORDER NUMBER 205 


Staging TV Programs and Com- 
* mercials, by Robert J. Wade. A 
handbook aimed to help in solving 
problems 


the physical production 


of “live” television programming. 
Hastings House, 210 pages. ($6.50). 


USE ORDER NUMBER 206 


Handbook, by 

Oringel. A complete, 

handbook on 

control in all types of broadcasting. 

Hastings House, 141 pages. ($6.50). 
USE ORDER NUMBER 207 


Audio Control 
® Robert 5. 


iuthoritative audio 


BUSINESS SCREEN BOOKSHELF 


7064 SHERIDAN ROAD ¢ 


Please ship the following (indicate by number 


dame 
firm or School 
Address 


City 


CHICAGO 26, 


ILLINOIS 


Totel amount enclosed $ 


Zone State 


BOOKS WILL BE SHIPPED POSTPAID If CHECK ACCOMPANIES ORDER 
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in 16 and 35mm widths, has a fine 
grain, wide-latitude emulsion which 
permits high quality results under 
a wide variety of outdoor or indoor 
lighting conditions, particularly un- 
der “existing light” situations. 

The speed and latitude of “Supe 
rior 4 are said to be such that. in 
the field of photographic recording 
of instrument data, ordinary instru- 
ment panel illumination is adequate 
for picture-making. 

Suitable for television film pro- 
duction because of its long tonal 
scale, “Superior” 4 will be available 
from du Pont Photo Products dis- 
trict offices located in major cities 


throughout the country. 


Explosion-Proof Color Light for 
Mine Photographs Developed 
* Development of a color-corrected 
explosion-proof light for safe use 
in coal mine photography was an- 
nounced recently by the Bureau of 
Mines, United States Department of 
the Interior. 

First of its kind to pass the 
Bureau's rigid testing schedule at 
ihe Central Experiment Station, 
Pittsburgh, Pa., the light can be 
manufactured without license by 
commercial firms, said Bureau Di- 


rector Marling J. Ankeny. 


Lamp Is Color-Corrected 

Incorporating several unusual 
features, the air-cooled unit de- 
veloped by the Bureau’s Electrical- 
Mechanical Research and Develop- 
ment Section uses a special 1,000. 
watt lamp designed by General 
Klectric Company engineers at Nela 
Park, Cleveland, Ohio. It permits 
the taking of 
without correcting filters and con- 


directly to 


color photographs 


nects permissible-type 
mine lighting systems as no unit is 
approved by itself, 

By using the Bureau’s lamp, mo- 
tion picture and still photographers 
now can take pictures anywhere in 
a mine, whether classed gassy o1 
nongassy. Director Ankeny empha 
sized that the unit is a floodlamp 
and is not equipped to use flash 
bulbs 

May Open Other Hazard Areas 

Because of its safety features, the 
lamp also could be employed in 
taking pictures in many areas nor 
mally forbidden to photographers 
because of explosion hazards; how 
ever, its developers point out that 
the lamp has only been tested for 
methane gas and coal dust hazards 
as found in coal mines. 

One of the most difheult problems 
Bureau researchers encountered in 
designing the light was to keep all 


exterior surfaces below the 400 


Above: R. J. James, Bureau of Mines elec 
trical engineer, takes meter reading on 
explosion-proof light developed at Bureau's 
Pittsburgh, Pa., research laboratories for coal 
mine photography 

heat limit specified in Bureau test- 
ing regulations. This was overcome 
by using a fan to circulate air inside 
the housing and equipping the alum- 
inum shell with fins to speed 
cooling. 

The entire unit weighs 25 pounds 
and resembles Holly wood-type iamps 
used in studios. 

Where to Get the Details 

Persons interested in details of 
should 
klectrical- 


construction of the light 
write the Branch of 
Mechanical ‘Testing, Health and 
Safety Activity, Bureau of Mines, 
14800 Forbes Street, Pittsburgh 13, 
Pa. 

Bureau researe hers now are work- 
ing on a unit designed for safe use 
of flash bulbs in coal mines but 
cannot predict when this device will 
be readied for the long series of 
permissibility testing at the Central 
Experiment Station. yy 


1956 “Accident Facts’’ Issued 
by National Safety Council 

® Facts and figures on all types of 
home, 


accidents—industrial, traffic. 


are contained in 
the 1956 edition of the National 
Safety statistical year- 
book, “Accident Facts.” now avail- 
able. 


Twenty 


farm and school 


pages of the book are 
devoted to occupational accidents 
and provide factual background for 
an industrial safety program. The 
information could be used in the 
development of safety films ds well 
as in the preparation of speeches, 
articles and other campaign media. 

The yearbook includes a detailed 
list of accident rates by major in 
dustry groups, charts showing the 
accident trend during the past 30 
Off-the-job 


lems, unsafe acts and unsafe con 


years. accident prob- 
ditions contributing to permanent 
impairments and deaths and other 
topics are covered. 

The 906-page “Accident Facts” is 
priced at $1.00 a singk copy. less 
for quantities. Inquiries should be 
sent to the National Safety Council, 


425 N. Michigan Ave.. Chicago 11. 









AT LAST! A FLEXIBLE 
EDITING MACHINE! 






















(Now. on ONE edit 1g ma “hine 
the McAlister EDIMAC 


GOOD LIGHTING JOB! 


(McAlister lights 
of course! 


PERFECT DOLLY SHOT! 
Send for catalog.) 


J. G4. McAliastew Imo. 
1117 North M idden Pia 


“i ywood 38 J 


Foreign Distributio 


CINEQUIPMENT INTERNATIONA 


5880 Hollywood Boulevard 





Hollywood 28, California 
CINEQUIPMENT FILMGERATE GMBH 
7 Theatinerstra 


Munich, Germany 


far the newest 
most advanced 
ighting and 


production equipment 
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EVIDENCE 


Your product, your activities, your policies, your 
compeny, your industry are always on trial. 


Always there is the need to present evidence. 


The story you tell and the way you tell it is under the 
judicial scrutiny of stockholder, retailer, customer or 
employee. 


Motion picture or other visual presentations prepared 
with talent and in the light of long professional experi- 
ence can determine what happens to you at the bar of 
critical public opinion. 


7e JAM HANDY 
COnpangpilio 


To present evidence 











Call the office nearest you for . . . Dramatizations Visualizations ~ Presentations ~- Motion Pictures ~- Slidefilms - Training Assistance 
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